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ABSTRACT

In the past few decades, tourism has significantly impacted the ecological, social, and
environmental dimensions, making sustainability facilitation more vital. These aspects are
also regarded as the primary pillars of sustainable tourism development. Culture has received
very little attention despite being the deeply rooted and reliable framework for human
existence that is widely understood to be the cornerstone of spatial analysis. It has frequently
been criticised for being the most susceptible to the detrimental effects of tourism. Culture
is the cornerstone for accomplishing sustainable tourism research and practice goals in many
domains. Intangible Cultural Heritage (ICH) as a part of cultural tourism has become
increasingly important in policy consideration in broadening tourist destinations’ appeal and
offerings. The premise is that cultural tourism is a considerable and expanding market
segment. However, empirical support for these claims still needs to be improved. Given the
intense competition among tourist destinations, it appears advantageous if the ICH
destinations have distinct characteristics that allow for a different and unique experience. As
a result, embracing cultural tourism may increase the overall value of the tourism product in

such a destination. In this regard, this research aims to:

I.  To assess the cultural tourism potential demand and supply through intangible cultural
heritage resources.

I. To examine the structural dimensions influencing tourists’ satisfaction, their
behavioural intentions to revisit, and their actual behaviour towards intangible cultural
heritage resources.

IlI. To investigate the factors influencing the residents’ perceived cultural impact,
attitudes, and support for cultural tourism through intangible cultural heritage
resources.

IV.  To design a sustainable cultural tourism development model through intangible

cultural heritage resources.

a. To develop and measure a new scale for cultural sustainability indicators and sustainable

cultural tourism development.
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b. To examine the influence of cultural sustainability indicators on sustainable cultural

tourism development.

c. To examine the moderating role of demographic characteristics in the relationships

between cultural sustainability indicators and sustainable cultural tourism development.

In this sense, data were gathered from different tourism stakeholders, including tourists and
residents, using self-administered questionnaires. A total of 1000 respondents completed the
questionnaire using a proportionate stratified random sampling method; 949 of those
responses were deemed legitimate. The data were analysed using Du Cros matrix to assess
ICH resource evaluation, followed by Partial Least Squares Structural Equation Modelling
(PLS-SEM), including moderation and mediation analyses, with SmartPLS 4.0, and
Exploratory Factor Analysis (EFA) was conducted using SPSS version 20. Each objective
was analysed using a statistical and theoretical model, which are extended and modified such
as Objective 1 uses a modified Du Cros model of tourism potentialities; Objective 2 uses the
extended model of Theory of Planned Behaviour (TPB); Objective 3 focuses on revised
Social Exchange Theory (SET) framework and Objective 4 deals with firstly; the
development of the new scale of Cultural Sustainability Indicators (CSI) and Sustainable
Cultural Tourism Development (SCTD); secondly the influence of CSI on SCTD; and
thirdly the examine the moderating role of demographic characteristics between the

relationships. The findings of the study are:

Objective 1:

e M (2,2) — moderate potential supply and demand of intangible cultural heritage.
Objective 2:

e Tourists’ attitudes, tourists’ motivations, tourists’ destination image, and tourists'

memorable experiences have a direct influence on Tourists’ satisfaction.

e Tourists’ attitudes, tourists’ destination image, tourists’ memorable experiences, and

tourists’ satisfaction have a direct influence on tourists’ behavioural intentions to revisit.

e Tourists’ behavioural intention to revisit directly influences actual behaviour.
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e Tourists’ satisfaction has mediated the relationship between tourists’ attitudes, tourist
motivation, destination image, memorable experiences, and behavioural intention to

revisit.
Objective 3:

e Community attachment, community involvement, attitude towards cultural tourism, and
attitude towards cultural tourists have directly influenced resident support for cultural

tourism.

e Community attachment and community involvement have directly influenced residents’

perceived cultural impact.

e Resident perceived cultural impact has directly influenced attitude towards cultural

tourism and attitude towards cultural tourists.

e Resident attitudes towards cultural tourism and tourists have mediated the relationship

between residents’ perceived cultural impact and support for cultural tourism.

e Community attachment and support for cultural tourism are mediated by perceived

cultural impact and attitude toward cultural tourism.

e Community attachment and support for cultural tourism are mediated by perceived

cultural impact and attitude toward cultural tourists.

e Community involvement and support for cultural tourism are mediated by perceived

cultural impact and attitude toward cultural tourism.

e Community involvement and support for cultural tourism are mediated by perceived

cultural impact and attitude toward cultural tourists.

Objective 4:

® The new scale development identified the seven most important CSI— Authenticity,
Awareness, Commodification and Transformation, Empowerment, Parallel
Development, Promotion, and Sustainability Practices, and one indicator of SCTD

growth—SCTD.
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e The study results showed that all five indicators significantly and positively affect

SCTD, except promotion and parallel development.

e [t was also found that age and annual individual income have significantly moderated
the relationship between Commodification and Transformation -> Sustainable Cultural
Tourism Development. Furthermore, only the age factor was found to significantly
moderate the relationship between Empowerment -> Sustainable Cultural Tourism

Development and Sustainable Practices -> Sustainable Cultural Tourism Development.

The study concludes that culture is one of the most important aspects of developing a
sustainable tourism industry and may be used to assess the sustainability of tourist
destinations. The primary contribution of this work is an expansion of theories and a scale
development that depicts current perspectives and solutions for the cultural tourism sector

as perceived by different stakeholders.

Keywords: Cultural tourism potentialities, intangible cultural heritage, residents’ support
for cultural tourism; sustainable cultural tourism development; tourist revisit behavioural

intentions.
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