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Chapter 3 

Research Methodology 

3.1 Introduction 

The methodology employed is an essential component of any research project. The research 

methodology directs selecting and applying the most suitable and effective methods, 

materials, and scientific tools. It also provides readers with a clear understanding of the 

quality of the work undertaken in the study. This framework enhances the research process’s 

overall manageability, efficiency, and impact. Consequently, this chapter delineates the 

detailed research methodology utilised in this study. 

3.2 Research Design 

The research design is the foundation and structure for the entire research study. It outlines 

the overall strategy and provides a systematic and logical plan to address the research 

questions. This includes guiding the data collection, interpretation, analysis, and discussion 

processes. Essentially, the research design functions as a blueprint that ensures the study 

remains focused, organised, and aligned with its objectives. 

For the current study, a carefully structured research design was developed and followed to 

meet the targeted objectives. This design was meticulously planned and executed through 

five distinct steps, forming the framework for achieving the study's goals. These steps guided 

the research and were employed to develop a new scale, elaborated in Chapter 7. The 

systematic approach ensured clarity, coherence, and precision throughout the research 

process.
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Figure 3. 1 Framework of Research Study 

Source: Author’s compilation 
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Figure 3. 1 provide a detailed breakdown of how these were applied to the study, illustrating 

the logical progression and methodological rigour employed to achieve the desired 

outcomes. 

3.2.1 Step 1. Preliminary Study and Initial Item/Variable Generation 

3.2.1.1 Observation Method 

In the preliminary study, the researcher used observation to determine and verify which 

places the tourists visit the most and to understand their modus operandi. For this purpose, 

the researcher spent considerable time learning and observing the respondents’ behavioural 

patterns, mainly at the cultural destination.  

An observational study was conducted in December 2021 by visiting different tourist sites 

of Goa, such as i) Aguada Fort, which is located between the Mormugao peninsula and 

Calangute beach; ii) Reis Magos Fort, and Church, located on the northern bank of the 

Mandovi River in Bardez, Goa, opposite to the capital city of Panjim; iii) The Basilica of 

Bom Jesus Church, located in Old Goa; iv) The religious festivals across Goa. Besides this, 

an observational method was also employed, complemented by conducting unstructured 

interviews with industry experts and academicians. Such a subjective method helped the 

researcher identify the most attractive places and observe their reaction when they reached 

a particular destination.  

3.2.1.2 Defining Research Problem 

Defining a research problem is a crucial step in the research process as it sets the direction 

for the entire study. It involves identifying and clearly articulating a specific issue or 

question that needs investigation. Defining the research problem begins with a thorough 

understanding of the broader topic through a literature review, which helps to pinpoint gaps 

or areas that require further exploration. Once the research problem is identified, it must be 

precisely framed to ensure clarity and focus, avoiding ambiguity.  

Defining the problem involves formulating specific research questions and objectives, 

establishing the scope of the study, and considering the issue's significance. By grounding 

the problem in existing literature and theoretical frameworks, the researcher ensures that the 

study is informed and contextually relevant. Regular evaluation and refinement of the 
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research problem help to sharpen its focus, ultimately guiding the research methodology and 

contributing to a clear, impactful study. 

3.2.1.3 Study the Literature Review and Existing Theories 

A literature survey was conducted by identifying keywords selected based on the 

preliminary review of the available literature. The study uses different sets of English 

keywords, using the asterisk wildcard to include the permutation of each phrase and Boolean 

operators. At least two keywords were combined to enable better literature results. 

A Scopus database and other relevant journal websites were used to apply these keywords, 

which resulted in a reliable and authentic literature survey. At this stage, an attempt has been 

made to generate variables by interviewing experts and other research scholars and asking 

direct and indirect qualitative questions to observe the current trend in this area of research. 

Thus, the observational method, literature survey, and unstructured interview helped the 

researcher identify the variables initially. 

3.2.1.4 Identification of Research Gap, Formulating Research Questions, Research 

Objectives and Research Hypotheses 

Reviewing existing literature to understand the context led to identifying the gaps in the 

present research. The researcher formulated specific questions, objectives, and hypotheses 

and decided on the methodology and data collection methods. This foundation sets the 

direction and scope of the study. 

3.2.2 Step 2: Variables and Instrument Development 

At the initial stage, the study identified 37 variables that determine the cultural tourism 

potentialities, 32 that consult about TPB, 25 that deal with the SET framework, and 40 that 

determine cultural sustainability and SCTD. Further, various demographic attributes are 

identified to achieve the targeted objectives. Based on this, the initial draft of a structure is 

created based on the closed-ended questionnaire for tourists and residents. 

3.2.2.1 Questionnaire Designing  

Questionnaire designing is one of the most challenging tasks in every primary research 

study. It is a means of creating valid and reliable questions that address the research 
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objectives, placing them in proper order, and selecting an appropriate administration 

method. Thus, the researcher in this study framed a questionnaire by identifying all the 

possible outcomes that could be achieved.  

The questionnaire was designed as the survey instrument, including all constructs of the 

proposed model to investigate the hypotheses of interest. The questions in the questionnaire 

are based on a review of the literature and specific destination characteristics. The present 

research mainly framed the two sets of questionnaires; one is for the tourists, and the other 

one is for the residents. The outline followed for questionnaire formulation is given below. 

3.2.2.1.a Questionnaire for Tourists’ 

This questionnaire consists of four sections. The first section mainly deals with 

understanding the behavioural intention toward a cultural destination. Therefore, 

respondents are asked to tick mark the statement based on their opinion towards factors such 

as attitude, subjective norms, perceived behavioural control, motivation, the destination’s 

image, satisfaction, and memorable experiences.  

In the second section, respondents are asked to evaluate the potentialities of ICH resources, 

which includes their interest in visiting and experiences of the place visited. The respondents 

were asked to tick the statements about ICH resources based on market appeal and product 

design.  

The third section discusses tourists’ opinions regarding the CSI and SCTD. Together, 36 

statements are asked during the final survey. For all three sections, a 7-point Likert scale 

was followed where (1) denotes Strongly Disagree, (2) Somewhat Disagree, (3) Disagree, 

(4) Neutral, (5) Agree, (6) Somewhat Agree, and (7) denotes Strongly Agree.  

The fourth section deals with the tourists’ demographic profile, wherein respondents were 

asked to provide their age, gender, marital status, annual individual income, educational 

qualification, and occupation. In addition, respondents were also asked to give responses 

about their number of visits and stays in Goa, their preferences for Goa’s cultural attractions, 

the types of tourists they belong to, the purpose for visiting Goa, and their knowledge and 

awareness about local culture and cultural tourism. 
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3.2.2.1.b Questionnaire for Residents’ 

This questionnaire was circulated among the residents and thus dealt with four sections. In 

the first section, respondents were asked to give their opinions about their attachment and 

involvement in cultural activities, their perceived impact of culture, and their attitude and 

support for cultural tourism.  

In the second section, the respondents were asked to give their opinion on the potentialities 

of intangible cultural resources. Here, respondents are asked to provide their opinion about 

the cultural significance and robustness. The third section deals with CSI and SCTD, 

wherein respondents are asked to rate the various statements according to their opinions. 

Like the questionnaire designed for tourists, all three sections mentioned above utilise a 7-

point Likert scale. On this scale, 1 represents Strongly Disagree, while 7 represents Strongly 

Agree. 

The fourth section deals with the demographic profile of the respondents, wherein 

respondents are asked to provide details of their age, gender, income, education 

qualification, annual individual income, and occupation. Further, respondents were also 

asked to give opinions on knowledge and awareness about local culture and cultural tourism. 

3.2.2.2 Content Validity 

Content validity is a non-statistical type that systematically examines the test content to 

determine whether it covers a representative sample of the behaviour domain to be measured 

or the extent to which a measuring instrument provides adequate coverage of the topic under 

study. The content validity is good if the instrument contains a representative sample of the 

universe; its determination is mainly judgmental and intuitive (Shadish et al., 2002). It can 

also be determined using a panel of persons who judge how well the measuring instruments 

meet the standard.  

Therefore, the first draft of the questionnaire was circulated among experts in tourism, such 

as academicians, PhD holders, and industry experts with more than five years of experience 

in the cultural and tourism industry, and the identified dimensions and their variables were 

validated. The two academic experts, two industrial experts from the Department of Tourism 

(DOT), one industrial expert from the Goa Tourism Development Corporation (GTDC), and 
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one industrial from the Directorate of Art and Culture have chosen who has vast experience 

in culture and tourism studies. In total, 06 experts for content validity were approached. 

The experts were instructed to rate each of the variables of importance and necessity based 

on the content's relevance, clarity, and simplicity. The rating sheet asks the rater to indicate 

the following for all the variables. Here, relevance is indicated on a scale of 1-4 whether the 

specified variable is relevant as a measure for which it is intended. The ratings are given as 

1- Not relevant, 2- Variable needs some revision, 3- Relevant but needs minor revision, and 

4- Very relevant.  

The clarity indicated on a scale of 1-4 whether the specified variable has clarity in 

understanding. The ratings are given as 1- Not clear, 2- Variable needs some revision, 3- 

Clear but needs minor revision, 4- Very clear. The simplicity is also indicated on a scale of 

1-4, depending on whether the specified variable is simple to understand. The ratings are 

given as 1- Not simple, 2- Variable needs some revision, 3- Simple but needs minor revision, 

and 4- Very simple. The scale has been designed in such a way that it will help to test the 

variables and get accurate results. 

In addition, the experts were also asked to provide feedback on ambiguity, wording, and 

content about variables. Subsequently, the opinions and suggestions of tourism field experts 

were provided as relevant inputs to the content, adding to what had been identified from the 

literature. 

3.2.2.3 Constructs Measurement 

The study's first objective mainly concerns the four constructs used to study the ICH 

resource’s potentialities. Market Attractiveness (MA) was measured by 9 variables, Product 

Design (PD) by 8 variables, Cultural Significance (CS) by 7 variables, and Robustness (RB) 

by 13 variables. Together, 37 variables are measured. Each set of variables was carefully 

revised, and the evaluation process was thorough, ensuring the reliability of the study’s 

findings in assessing the tourism potential of ICH (See Annexures I, III, and IV). 

The second objective was achieved by measuring the 9-constructs and the demographic 

profile of the tourists. The 9 constructs include the Tourist Attitude (TA), measured by 4-

variables; Tourists’ Subjective Norms (SN), measured by 3-variables; Tourists’ Perceived 

Behavioural Control (PBC), measured by 3-variables; Tourist Motivation (TM), measured 
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by 4-variables; Tourist Destination Image (TDI), measured by 4-variables; Tourist 

Satisfaction (TS), measured by 4-variables; Tourist Memorable Experience (TME), was 

measured by 5-variables; and Tourists’ Behavioural Intention to Revisit (BIR), was 

measured by 5-variables. For this, the variables measurement scale is adapted from previous 

literature (See Annexures I and III). Altogether, 32 variables were measured for the selected 

constructs. The Tourists’ Actual Behaviour (AB) of the tourists was measured using only 

two statements based on ordinal data. In this regard, the first question was asked to the 

tourists’, “How many times did you visit Goa?”, options were given as one time, two times, 

three times, and more than three times. The second question was, “How many days did you 

stay in Goa?”. The tourists’ actual behaviour variables were adapted from Hsu and Huang 

(2010) (See Annexures I and III). 

The third objective was achieved by gathering insights from residents on their perceptions 

and attitudes towards support for cultural tourism. It focused on six key constructs for 

understanding the community’s stance on tourism and its cultural impact. These constructs 

were adapted from prior research to fit the context of the present study, ensuring the use of 

validated measures (Çelik & Rasoolimanesh, 2021; T. Lee, 2013; López et al., 2018; 

Papastathopoulos et al., 2019; Rasoolimanesh et al., 2015; Szromek et al., 2020). Here, 

Community Attachment (CA) was measured by 4-variables; Community Involvement (CI) 

by 4-variables; Residents’ Perceived Cultural impact (PCI) by 4 variables; Residents’ 

Attitude Towards Cultural Tourism (ACT) by 4-variables; Residents’ Attitude Towards 

Cultural Tourists (ATCT), by 5-variables; and Residents’ Support for Cultural Tourism 

(SFCT), were measured by 4-variables each. Altogether, 25 variables were measured for the 

study (See Annexures I and IV). 

The fourth objective was achieved by measuring the constructs identified based on the 

development new scale since there was no properly developed scale for CSI and SCTD. 

Through a literature review and expert opinion in tourism studies, it was decided to include 

36 variables for the final survey (See Annexures I, III, and IV). 

3.2.3 Step 3: Pilot Testing- Refinement and Finalisation of the Instrument 

Further, face validity was conducted through pilot testing of the questionnaire. Pilot testing 

was conducted to check the instrument’s reliability before collecting the final data. As this 
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study is also developing a new scale, it is important to consider the respondents at the 

forefront and those receiving benefits from the study.  

3.2.3.1 Face Validity  

Face validity estimates whether the test appears to measure a specific criterion. However, it 

does not guarantee that the test measures phenomena in that domain and is very close to 

content validity. Content validity depends upon a theoretical basis for assuming a test 

assessing all the domains of a particular criterion; meanwhile, face validity relates to whether 

the test appears to be a good measure (Haynes et al., 1995). This judgment is made on the 

face of the test. Thus, a pilot survey was conducted to check the appropriateness and 

suitability of the measurements taken in the study. The study helped the researcher to make 

necessary changes to the instrument.  

Face validity also indicates the selection of suitable tools and techniques for statistical 

primary data analysis. Therefore, a sample of 50 tourists’ and 50 residents’, covering 10% 

of the total sample size, was chosen, and responses were collected with the help of 

interviews. The data were then edited, coded, analysed, and interpreted, and the results were 

verified. After the data analysis of the pilot survey, the final interview schedule was made 

by incorporating the required additions and deletions of the variables. Thus, the pilot study 

made the survey instrument more reliable and authenticated. It also gave specific directions 

for the study. 

3.2.3.2 Universe of Study 

The present study is mainly conducted in Goa, India, which is considered a universe of study. 

Goa is blessed with various flora and fauna, beaches, and cultural destinations, and the 

current climate makes Goa an attractive tourist destination. Goa is in the western region of 

India, sharing borders with the Arabian Sea to the west, Maharashtra to the north, and 

Karnataka to the south and east. With a strong Western influence, Goa has always had a 

more contemporary mindset.  

The rich cultural heritage has been tarnished by the rapid industrialisation that has become 

commonplace in the rest of India. Goa is where one can find people accepting the presence 

of all major religions without any ego or hesitation. This is where people follow tradition 

and stay ahead of the times and trends (Gomantak Times, 2024a, 2024b). Goa’s culture is 
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very laid back and relaxed. Goa’s culture is a diverse tapestry that merges various elements, 

resulting in a unique blend of traditions, art forms, and flavours. It reflects the harmonious 

coexistence of different religious and cultural influences, making it a fascinating destination 

for cultural exploration (Gomantak Times, 2024c).  

Goa’s rich cultural heritage has significantly influenced its tourism industry. The unique 

cultural elements of the region attract tourists from around the world. Spanning 

approximately 3,702 square kilometres, it is India’s smallest state by area. However, it 

boasts a significant cultural and economic presence due to its rich history, thriving tourism 

sector, and unique blend of cultural influences. Goa’s distinct cultural heritage stems from 

over 450 years of Portuguese colonial rule, deeply influencing its architecture, language, 

cuisine, and religious practices. This fusion of Indian and Western traditions has made Goa 

a key hub for cultural tourism, with visitors drawn to its historic churches, temples, festivals, 

and traditional art forms like music, dance, and crafts. Goa is home to two UNESCO World 

Heritage Sites, including the Churches and Convents of Old Goa and the Western Ghats, 

crucial to its cultural identity and tourism potential (Gomantak Times, 2024a, 2024b). 

Cultural tourism is one of the most prominent sectors in Goa, attracting millions of tourists 

each year. However, balancing tourism growth with preserving Goa’s cultural and natural 

resources is a pressing concern. Studying Cultural Sustainability Indicators (CSI) in this 

region is essential for several reasons: Firstly, Goa’s unique culture faces challenges from 

modernisation, commercialisation, and mass tourism, potentially eroding traditional 

practices and values. Sustainable cultural tourism can ensure that cultural heritage is 

preserved while benefiting the local community.  

Secondly, economically, tourism plays a crucial role in Goa, contributing 16.43% to the 

state’s Gross State Domestic Product (GSDP) and employing approximately 35% of the 

population (IBEF, 2024). Goa’s economic growth is driven by the strong performance of its 

industrial sectors, such as fishing, tourism, and pharmaceuticals (DPSE, 2023b, 2023c). The 

Goa foreign tourist arrival in 2021-2022 was approximately 0.32 lakh (DPSE, 2023c), 

increasing to approximately 2.92 lakh (DPSE, 2023b, 2023a). Similarly, the domestic tourist 

arrival in 2021-2022 was 34.09 lakh (DPSE, 2023c), which has increased to approximately 

76.69 lakh in 2022-2023 (DPSE, 2023b, 2023a).  
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The economy has seen steady growth, with tourism being the largest segment in the services 

sector, drawing both domestic and international visitors. At current prices, Goa’s GSDP 

stands at Rs. 1,00,002.25 crore (US$ 12.87 billion) in 2023-24 and is expected to stand at 

Rs. 1,21,309.02 crore (US$ 14.65 billion) in 2024-25. At current prices, Goa’s GSDP was 

Rs. 914.16 billion (US$ 11.15 billion) in 2022-23. The GSDP (in Rs.) increased at a CAGR 

of 9.17% between 2016-17 and 2023-24 (IBEF, 2024).  The economy has seen steady 

growth, with tourism being the largest segment in the services sector, drawing both domestic 

and international visitors. However, unchecked growth can strain local resources and affect 

community well-being. Therefore, sustainable tourism models focusing on cultural 

sustainability can enhance long-term economic viability while safeguarding cultural assets.  

Thirdly, given its reliance on tourism and the cultural appeal of its heritage, Goa is an ideal 

region for exploring how cultural sustainability can be integrated into long-term tourism 

strategies. Preserving ICH, such as festivals, religious practices, and local art forms, is 

crucial for enhancing tourist satisfaction while maintaining local identity. Tourism 

development in Goa should balance economic growth with the sustainability of its cultural 

resources. Therefore, studying the SCTD through ICH in Goa, focusing on its unique mix 

of heritage and tourism dependency, can provide insights into developing models that 

protect culture while supporting economic growth. 

3.2.3.3 Period of the Study 

The data for the present research were collected from the respondents and secondary sources 

of information during the five consecutive years from 2020 to 2024.  

3.2.3.4 Unit of Analysis 

The unit of analysis for the present study is classified into two categories: cultural tourists 

and the residents of Goa. Cultural tourists are those who intentionally or unintentionally visit 

Goa’s cultural destinations. They are thus distinguished into five types: purposeful, 

sightseeing, serendipitous, casual, and incidental cultural tourists. They are also classified 

into domestic and foreign tourists. The data shows that most tourists are from within the 

country compared to foreign countries. For the sample survey of tourists, a clear distinction 

is drawn between the types of tourists who visit the state.  
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On the other hand, residents are the individuals living in the study area on a full-time basis 

and who live at a particular place for a prolonged period (at least a year to be familiar with 

it); that practices, follow and show involvement in ICH resources in some or the other way. 

For the study, the sample of residents included officials of the DOT, Goa; GTDC; tour 

operators operating in Goa; officials of the Directorate of Art and Culture; locals; and the 

ICH practitioners who, in one way or another, follow and practice the culture of Goa. Thus, 

one individual tourist and one resident are the sampling units of the study. Such sampling 

units above 18 years of age during the study period are considered the primitive respondents 

of this research. 

3.2.3.5 Sample Design 

In most research studies, examining or studying the entire universe has become almost 

impossible; the only alternative is sampling. Generalisations about the population are made 

based on the sample’s data. Sampling is an element of the population studied to make 

conjectures about the whole population. Thus, a good sample is a miniature version of the 

people. The sampling procedure can be either probability sampling or non-probability 

sampling, depending upon the need of the study.  

The sample design encompasses all aspects of grouping units on the frame, determines the 

sample size, allocates the sample to the various classifications of frame units, and selects the 

sample. Choices in sample design are influenced by many factors, including the desired level 

of precision and detail of the information to be produced, the availability of appropriate 

sampling frames, the availability of suitable auxiliary variables for stratification and sample 

selection, the estimation methods that will be used and the available budget in terms of time 

and resources. 

3.2.3.5.a Sample Technique 

Based on the purpose and objectives of the study, the current study applied the proportionate 

stratified random sampling technique. This technique indicates that the sample size of each 

stratum is proportionate to the population size of the stratum when observed against the total 

population. It is one type of stratified random sampling, a kind of probability sampling 

method, and it has been used by several researchers in similar fields (Haarhoff, 2018; Lehto 

et al., 2004).  
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Therefore, the researcher found a need to apply proportionate stratified random sampling. 

The selection of proportionate strata is based on the number of tourists who visited Goa over 

the past years and the number of residents who lived there. Therefore, here, each district was 

defined as one stratum. Thus, the following proportionate stratification formula was applied 

to calculate the required samples in each stratum. The sample size distribution calculation is 

shown below as per the stratified sample formula: 

Sample of the strata =
Size of entire sample  

Population size 
𝑥 layer size                    

3.2.3.5.b Sample Size 

After selecting the sampling technique, the next important step is choosing the appropriate 

sample size. The sample size in a survey most typically refers to the number of units selected 

from which data is gathered. It is an essential feature of any empirical study that aims to 

make inferences about a population from a sample. Most researchers agreed and accepted 

that larger samples would be more representative than smaller ones; their increased cost 

could outweigh the benefits of larger samples (Cochran, 1991; Hair et al., 2013). There are 

different ways to determine the sample size for the population. However, the present study 

used the Krejcie and Morgan table (See Annexure II) and the following formula to determine 

the sample size if the target population is finite (Krejcie & Morgan, 1970). 

Formula: s=X2 NP (1-P) ± d2 (N—1) + X2 P (1—P) 

Where s = required sample size.  

X2 = the table value of chi-square for 1 degree of freedom at the desired confidence level 

(0.05 = 3.841).  

N = the population size.  

P = the population proportion (assumed to be 0.50 since this would provide the maximum 

sample size.  

d = the degree of accuracy expressed as a proportion (0.05). 

As the present study’s population is finite and known, this formula will help to determine 

the sample size. Krejcie and Morgan (1970) also gave the table (See Annexure-II), which 

makes it easy to decide on the sample size of the population. From the sample size formula 

and table, it can be understood that if the total known population exceeds 2, 50, 000, a finite 

and standard sample can be chosen as 384.  
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Table 3. 1 Showing Sample Size Distribution according to Districts of Goa 

Respondents Total 

Population 

Sample 

Size as per 

Formula 

Questionnaire 

Distributed 

and Received 

Valid 

Response 

Received 

Valid 

Response 

Rate 

Tourists North Goa 55, 70, 268 282 367 349 96.40% 

  South Goa 23, 90, 832 102 133 133 

Total 79, 61, 100 384 500 482 

Residents North Goa 8, 18, 008 215 280 247 93.4% 

South Goa 6, 40, 537 169 220 220 

Total 14, 58, 545 384 500 467 

Source: Author’s compilation based on data from the Census Population of Goa (website) 

and the Planning and Statistics Department (website). 

Table 3. 1 shows the known population of tourists is 78, 03, 744, and the resident population 

is 14, 58, 545 drawn from the Directorate of Planning, Statistics, and Evaluation - DPSE, 

(2023a), (2023c), and Ministry of Home Affairs, (2011), to derive the sampling distribution. 

As the population size has crossed 2, 50, 000 in both units of analysis, choosing a sample 

size of 384 each is advisable. However, the final sample selected for the tourists and 

residents is 500 each for simplicity and accuracy.  

Further, a proportionate stratified random sampling technique is used wherein the sample is 

distributed among two strata, which include North Goa (367 tourists’) and South Goa (133 

tourists’) in case of tourists’ and North Goa (280 residents’) and South Goa (220 residents’) 

in case of residents. In addition to that, the sample distribution was proportionately divided 

taluka-wise, consisting of a 5%-10% sample for the lowest population of taluka and a 15%-

25% sample for the highest population of taluka. The proportion was made for more detailed 

and accurate results without any biases.  

3.2.3.6 Sources of Data Collection 

The data was collected from the two main sources. They are as follows: 

3.2.3.6.a Primary Data 

Primary data was collected from a structured questionnaire by interviewing the respondents 

personally at the selected location to gather first-hand information. For this purpose, two 

questionnaires were prepared and circulated among the respondents. The first set of 

questionnaires was distributed among domestic and foreign tourists, whereas the second set 

was circulated among residents, tourism officials, and tour operators. All the tourists were 

approached at cultural destinations such as tangible and intangible heritage areas. To avoid 
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a sample bias, a sizeable portion of the tourists were approached in coastal areas. At the 

same time, the residents were interviewed by visiting personally at their houses, at the site, 

and during practising cultural activities. The entire survey of the tourists and residents was 

conducted in North Goa and South Goa. Besides this, additional information of primary 

significance was also collected through personal interviews of tourism officials and other 

leading personalities in the tourism field. The observation method was used to gain first-

hand insights into various aspects of tourism. Initially, the pilot study was conducted to pre-

test the questionnaire. At last, the reframed and modified questionnaires were used for the 

survey. 

3.2.3.6.b Secondary Data  

The secondary data was collected by referring to various books, journals, theses, published 

articles, and websites. Such data helped in understanding the theoretical and conceptual 

background of the study. Factual recent data was also collected to support the analysis. The 

required data was collected by visiting the district and the central library of Goa, Goa 

University Library, and the official websites such as GTDC, DOT, Census Population, and 

Planning and Statistics Department. 

3.2.3.7 Survey Method of Data Collection  

The present study followed the survey method through a questionnaire design distributed 

among the respondents via in-hand. Besides structured and unstructured interviews, 

informal discussions with tourists, residents, operators, tourism officials, and academicians 

are also carried out using this method. This made it possible to collect many responses with 

personal interaction while getting first-hand information by covering a wider geographical 

area. This method was adopted to achieve the objective through field investigation of the 

study. 

3.2.3.8 Pilot Test Results 

The questionnaire was circulated among 100 respondents, including 50 residents’ and 50 

tourists from Goa. The 100 respondents are chosen as 10% of the total sample selected for 

the study. The collected data was processed through the SPSS Package (SPSS 20) to check 

for the reliability of the factors. For the pilot study, the data entry was scrutinised for missing 
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data, unengaged responses, and incorrect value entries. Thoroughly screening the data 

ensures that the accuracy and reliability pave the way for subsequent analysis. 

Table 3. 2 Shows the Pilot Study Results of the Demographic Profile of the Tourists 

(n=50) 

Demographic Attributes Frequency (n=50) Percent (%) 

Nationality Indian 45 90.0 

Foreigner 5 10.0 

Gender Male 35 70.0 

Female 15 30.0 

Age (In Years) 18-27 9 18.0 

28-37 24 48.0 

38-47 5 10.0 

48-57 9 18.0 

Above 58 3 6.0 

Occupation Government Employee 10 20.0 

Private Employee 32 64.0 

Business 6 12.0 

Senior Citizen/ Pensioner 2 4.0 

Marital Status Married 35 70.0 

Unmarried 15 30.0 

Education 

Qualification 

Up to 12th Grade 3 6.0 

Graduation 26 52.0 

Post Graduation 19 38.0 

Other 2 4.0 

Annual Income (In 

Rs.) 

< Rs. 2 Lakh 1 2.0 

Rs. 2-4 Lakh 11 22.0 

Rs. 4-6 Lakh 4 8.0 

Rs. 6-8 Lakh 12 24.0 

> Rs. 8 Lakh 22 44.0 

Source: Author’s Compilation based on primary data 

Table 3. 2 provides a demographic analysis of 50 tourists, revealing that the respondents are 

predominantly Indian, male, educated, and financially well-off. They tend to be young to 

middle-aged professionals, indicating a loyal and affluent audience. 

Table 3. 3 Shows the Pilot Study Results of the Demographic Profile of the Residents 

(n=50) 

Demographic Attributes Frequency (n) Percent (%) 

Gender Male 26 52 

Female 24 48 

Age 18-27 21 42 

28-37 8 16 

38-47 8 16 

48-57 9 18 

Above 58 4 8 



94 | P a g e  
 

Demographic Attributes Frequency (n) Percent (%) 

Marital Status Married 23 46 

Single 25 50 

Widow 2 4 

Education 

Qualification 

Up to 10th Grade 12 24 

Up to 12th Grade 14 28 

Graduation 11 22 

Post Graduation 6 12 

Other 7 14 

Annual Income (In 

Rs.) 

Less than Rs. 1 Lakh 31 62 

Rs. 1-2 Lakh 9 18 

Rs. 2-3 Lakh 3 6 

Rs. 3-4 Lakh 4 8 

More than Rs. 4 Lakh 3 6 

Family Composition 

(In Numbers) 

Two 7 14 

Three 10 20 

More than 3 33 66 

District North-Goa 24 48 

South-Goa 26 52 

Source: Author’s Compilation based on primary data 

Table 3. 3 shows the demographic characteristics, which suggests a young and equal number 

of genders with a predominant proportion of single individuals. Most respondents have 

modest annual incomes and larger family sizes. Educational levels vary, with a significant 

number holding basic school-level qualifications. The representation from North and South 

Goa is almost equal. 

Table 3. 4 Showing Pilot Study Result of the Reliability of Dimensions of Tourism 

Potentialities 

Constructs No. of Variables Cronbach Alpha 

Market Attractiveness (MA) 09 0.660 

Product Design (PRD) 08 0.566 

Cultural Significance (CS) 07 0.145 

Robusticity (RB) 13 0.734 

Source: Author’s Compilation based on primary data 

Table 3. 4 provides an overview of the reliability of the constructs measured in the study. 

While the constructs MA and RB demonstrate acceptable to good reliability, the PRD and 

CS show low reliability. They may require reviewing and refining the variables to improve 

their measurement consistency. To improve their measurement consistency, the variables 

may require reviewing and refining. 
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Table 3. 5 Showing Pilot Study Result of the Reliability Test of Extended TPB 

Constructs 

Constructs No. of Variables Cronbach Alpha 

Tourist Attitude (TA) 04 0.799 

Tourists Subjective Norms (SN) 03 0.734 

Tourists Perceived Behavioural Control (PBC) 03 0.695 

Tourists Motivation (TM) 04 0.569 

Tourists Destination Image (TDI) 04 0.329 

Tourists Satisfaction (TS) 04 0.472 

Tourists Memorable Experience (TME) 05 0.649 

Tourists’ Behavioural Intention to Revisit (BIR) 05 0.485 

Source: Author’s Compilation based on primary data 

Table 3. 5 outlines the reliability of various constructs related to tourists. While TA and SN 

exhibit strong and acceptable reliability, other constructs like TM, TDI, TS, and BIR 

demonstrate low to very poor reliability. This suggests a critical review and refinement of 

the variables within these constructs to enhance their internal consistency and overall 

reliability. 

Table 3. 6 Showing Pilot Study Result of the Reliability Test of Revised SET 

Framework 

Constructs No. of Variables Cronbach Alpha 

Residents’ Community Attachment (CA) 04 0.107 

Residents’ Community Involvement (CI) 04 0.767 

Residents’ Perceived Cultural Impact (PCI) 04 0.376 

Residents’ Attitude towards Cultural Tourism (ACT) 04 0.080 

Residents’ Attitude towards Cultural Tourists (ATCT) 04 0.580 

Residents’ Support for Cultural Tourism (SFCT) 05 0.719 

Source: Author’s Compilation based on primary data 

Table 3. 6 presents the reliability of constructs related to residents' perceptions and attitudes 

are measured.  The constructs CI and SFCT exhibit good reliability. However, CA, PCI, and 

ACT are unreliable, requiring significant variable revisions. Moderate reliability for ATCT 

suggests room for improvement. 

Table 3. 7 Showing Pilot Study Result of the EFA of CSI and SCTD 

Constructs No. of Variables Factor-wise Cronbach Alpha  

Factor 1 06 0.724 

Factor 2 04 0.871 

Factor 3 04 0.825 

Factor 4 06 0.748 

Factor 5 03 0.573 

Factor 6 02 0.575 

Factor 7 03 0.589 

Factor 8 02 0.390 
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Constructs No. of Variables Factor-wise Cronbach Alpha  

Factor 9 02 0.524 

Factor 10 01 NA 

Factor 11 01 NA 

Factor 12 01 NA 

Overall Cronbach Alpha 40 0.768 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy .654 

Bartlett's Test of Sphericity Approx. Chi-Square 1635.237 

Degree of Freedom 780 

Significance Value 0.000 

Total % of Variance Explained 67.111 

Source: Author’s Compilation based on primary data 

The result disclosed that the factor loading value of the variable lies within the stipulated 

limit of 0.50 except for 04 variables, which include Variable 09, Variable 14, Variable 15, 

and Variable 21. Therefore, from the expert and respondent’s viewpoints, all 04 variables are 

discarded, and the remaining 36 variables are appropriate for the final data collection. 

However, the experts’ suggestions for revising or modifying a few variables were also 

incorporated. 

3.2.4 Step 4: Final Data Collection 

The final data collection process was initiated in October 2022 and ended in November 2023 

using self-administered questionnaires, which the researcher hand-delivered and personally 

interviewed the respondents to get more accurate data. The respondents were asked if they 

would participate in the survey, and then the questionnaire was circulated. While the 

questionnaire was circulated, a list of cultural tourism products was attached to familiarise 

the respondents with the research area and provide unbiased data.  In the end, out of 500 

tourist questionnaires, 482 were found useful. On the other hand, out of 500 resident 

questionnaires distributed, 467 were chosen for the final study, resulting in a response rate 

of 96.4% and 93.4%.  

The questionnaires that were incomplete or contained missing information were excluded 

from the analysis. These discarded responses did not meet the criteria for inclusion, as they 

lacked sufficient data to ensure accurate and reliable results. By removing such 

questionnaires, the study maintained the integrity and quality of the dataset, ensuring that 

only complete and valid responses were considered for further analysis. 
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3.2.5 Step 5: Validity Assessment 

In the last step, the collected data is organised, analysed, and interpreted to draw conclusions 

that address the research questions and hypotheses. This step also includes identifying real-

world applications of the findings and offering actionable insights or recommendations 

based on the study’s results. A detailed procedure has been followed to analyse the data.  

3.2.5.1 Normality Test 

The normality test is used to determine whether a regular distribution well models a data set 

and to compute how likely it is for a random variable underlying the data set to be. Normality 

is an important assumption in many statistical analyses. A theoretical normal distribution 

can be determined for each SD and mean combination. The asymmetry skewness and 

kurtosis values ranging from -2 and +2 are acceptable to prove (Curran et al., 1996; George 

& Mallery, 2010; Henly, 1993).  

3.2.5.2 Multicollinearity Test 

Multicollinearity occurs when two or more predictor variables (indicators) in a regression 

or SEM are highly correlated. This high correlation can lead to issues in estimating the 

relationships between variables, making it difficult to determine each predictor's unique 

contribution. The VIF is the most widely used method to assess and detect multicollinearity. 

It measures how much the variance of an estimated regression coefficient increases due to 

collinearity with other predictors.  

A VIF value of 1 indicates no correlation between the predictor and other variables. A VIF 

value between 1 and 3 generally suggests no significant multicollinearity. If the value ranges 

from 3.33 ≤ to 5 VIF values, it is recommended that the data is free from collinearity 

(Alauddin & Nghiemb, 2010; Hair et al., 2016). A VIF greater than 5 indicates high 

multicollinearity, which may require addressing by removing or combining correlated 

predictors. 

3.2.5.3 Common Method Bias using the Harman Single Factor Method 

Common method bias refers to the potential distortion in research findings that arises when 

data is collected using a single method or source, leading to systematic measurement errors. 

In the context of surveys or self-reported data, common method bias occurs when the 
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relationship between variables is influenced not only by the constructs of interest but also 

by the method used to collect the data, such as respondents’ tendencies to answer in a 

socially desirable way or a common response style.  

Harman’s single-factor method is used to assess common method bias. This method helps 

determine whether a single factor accounts for most of the variance in the data, which could 

indicate the presence of common method bias. In this method, all variables from the 

measurement model (for example, survey variables from multiple constructs) are subjected 

to a factor analysis without specifying any factors. The resulting factors are then examined 

to see if one single factor emerges that explains the majority of the variance in the data 

(typically, over 50%). If one factor dominates the variance, common method bias may be 

problematic, as it indicates that the data is not discriminating well between different 

constructs (Podsakoff et al., 2003). 

3.2.5.4 Construct Reliability Test 

3.2.5.4.a Cronbach Alpha 

It is the consistency of scales over time and internal consistency that is used to measure how 

much of the variability in the observed scores. It represents the variability in the calculated 

reliability score measured using Cronbach Alpha (CA). The reliability coefficient is the 

number that reflects whether the score obtained is a stable indication (Dick & Hagerty, 1971). 

The reliability default value ranges from 0 to 1.  

In social science research, reliability is preferred to have more than 0.70.  Therefore, the 

model’s reliability tests were conducted based on CA, surpassing the recommendation of 

0.70 (Cronbach, 1951). A reliability coefficient exceeding 0.60 in social psychology research 

is usually acceptable (Hair, Black, et al., 2013; Robinson et al., 1991). A higher number 

means higher stability or consistency. There seems to be no absolute standard to evaluate the 

reliability coefficient. However, George and Mallery (2019, 2010) have revealed evaluation 

standards for researchers to assess their analysis results. Generally, excellent reliability 

coefficients are around 0.90. Still, if the value crosses 0.90, the data may be redundant; good 

is about 0.80, adequate is around 0.70, questionable is around 0.60, poor is around 0.50, and 

below 0.50 is unacceptable. 
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3.2.5.4.b Composite Reliability 

The Composite Reliability (CR) measures the internal consistency reliability of a latent 

construct in SEM. It assesses the extent to which the indicators or observed variables that 

make up a latent construct are consistent in their measurement. In other words, CR reflects 

how well the variables within a construct “hang together” to represent the same underlying 

dimension. 

The concept of composite reliability is derived from the work of Fornell & Larcker, (1981), 

and it is widely used in SEM to ensure that the constructs are reliably measured by their 

indicators. CR is similar to Cronbach's alpha but is considered more suitable in the context 

of reflective models in SEM because it accounts for the different loadings of indicators rather 

than assuming that all indicators contribute equally. 

The CR denotes the mutual variance of a group of observed variables by assessing a specific 

construct (Fornell & Larcker, 1981). Generally, a CR of a minimum of 0.60 is estimated to 

be appropriate (Bagozzi & Yi, 1988). In exploratory research, a CR value of 0.70 or higher 

is generally considered acceptable for ensuring internal consistency reliability (Hair et al., 

2011, 2013, 2014).  

3.2.5.5 Constructs Validity Test 

Construct validity demonstrates how the constructs hypothetically relate to one another to 

measure a concept based on the theories underlying research. The measurement models and 

path coefficients were examined with the help of PLS-SEM in Smart PLS 4. Examining the 

measurement model is to confirm the required construct validity level before analysing the 

constructs’ inter-relationship in the structural model. Therefore, the construct validity test is 

conducted based on convergent and discriminant validity. 

3.2.5.5.a Convergent Validity 

Convergent validity refers to the extent to which different measures or instruments that aim 

to assess the same construct are positively correlated, providing evidence that they capture 

the same underlying concept. It is a critical component of construct validity, ensuring that a 

measurement tool accurately reflects the theoretical concept it is intended to measure.  
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Convergent validity is typically evaluated using statistical methods such as correlation 

coefficients, where a strong positive correlation (> 0.7) indicates good convergent validity, 

or through factor analysis, where variables measuring the same construct should load 

strongly onto the same factor. Establishing convergent validity strengthens the credibility of 

the measurement instrument and ensures consistency across multiple tools, reinforcing the 

robustness of the research findings.  

The model’s convergent validity tests were conducted based on the two criteria:   

Standardised (Outer) Loadings: Standardised (outer) loadings refer to the correlation 

coefficients between observed variables (indicators) and their corresponding latent construct 

in a measurement model. They reflect how well each indicator represents the underlying 

construct it is intended to measure. High standardised loadings, typically greater than 0.70, 

are acceptable, as they indicate that the indicator has a strong and reliable relationship with 

the construct (Anderson et al., 1988). These loadings are crucial in assessing the validity and 

reliability of the measurement model. Values below 0.70 may suggest that the indicator 

contributes less to explaining the construct and might require further evaluation, such as 

modification or removal. By analysing standardised loadings, researchers can ensure that the 

indicators used in the study are both relevant and representative of their intended constructs, 

thus improving the robustness of the overall model.  

Average Variance Extracted (AVE): The AVE is an important measure for assessing 

convergent validity in SEM, indicating how much variance in the indicators is explained by 

the latent construct. For convergent validity to be established, the AVE should be at least 

0.50, meaning the construct explains more than half of the variance in its indicators. In other 

words, more than 50% of the variance in the indicators is accounted for by the underlying 

construct, reflecting good convergent validity. If the AVE is below 0.50, it suggests poor 

convergent validity. However, as Fornell & Larcker, (1981) noted, a lower AVE may still be 

acceptable if the CR and CA are acceptable. Additionally, for second-order constructs, the 

AVE should also be ≥ 0.50 (Hair, et al., 2013). 

3.2.5.5.b Discriminant Validity 

Discriminant validity refers to the extent to which a construct is truly distinct from other 

constructs in a theoretical model, both conceptually and empirically. It ensures that the 

indicators of a specific construct measure only that construct and not others, confirming that 
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each construct represents a unique aspect of the phenomenon under study. Discriminant 

validity is critical for establishing the overall validity of a measurement model because it 

verifies that constructs are not only internally consistent but also meaningfully different from 

one another.  

The discriminant validity is measured based on three criteria: 

Fornell and Larcker Criterion: The Fornell and Larcker Criterion suggests that the shared 

variance between pairs of constructs should be lower than the linked AVE. The 

intercorrelation matrix suggests adequate discriminant validity of the measurement model as 

the square root of a specific construct’s AVE exceeds the corresponding construct’s 

intercorrelation score (Fornell & Larcker, 1981).  

Heterotrait-Monotrait (HTMT) Ratio: The HTMT ratio is a modern approach to assessing 

discriminant validity in PLS-SEM. The HTMT ratio method proposed by Henseler et al. 

(2015) measures the degree of correlation between different constructs by comparing the 

average correlations between indicators of distinct constructs to the average correlations 

between indicators of the same construct. The HTMT ratio helps determine whether 

constructs are sufficiently distinct from one another, which is essential for ensuring that a 

model is valid. An HTMT ratio of 0.85 or 0.90 is considered an acceptable threshold. If the 

HTMT ratio exceeds this value, it may indicate a lack of discriminant validity, meaning that 

the constructs are too similar or overlap in what they measure.  

Cross Loadings: Cross loadings refer to the correlation or loading of an indicator (observed 

variable) on multiple constructs (latent variables) in a measurement model. In PLS-SEM, an 

indicator should load strongly on its assigned construct but may also load on other constructs 

to some extent. Cross-loadings assess discriminant validity, ensuring that constructs are 

distinct and that indicators measure only their intended construct. High cross-loadings on 

unintended constructs may indicate overlap or redundancy, undermining the model’s 

validity. The study evaluated discriminant validity at the variable level through the cross-

loadings matrix. While there is no universal threshold, the loading on the intended construct 

should be higher by at least 0.10 compared to other constructs. A smaller difference may 

suggest inadequate construct differentiation. 
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3.2.5.6 Data Analysis Tools and Techniques 

3.2.5.6.a Descriptive Statistics and Frequency Analysis 

Descriptive statistics and frequency analysis were employed to review the respondents’ 

profiles comprehensively. In descriptive statistics, the mean and standard deviation were 

utilised to summarise key numerical data points, offering insights into central tendencies 

and variations within the dataset. On the other hand, frequency analysis was used to 

categorise and quantify responses, highlighting the distribution and proportion of different 

demographic characteristics or other variables of interest. Together, these methods 

facilitated an in-depth understanding of the respondents’ attributes, allowing researchers to 

identify patterns and trends within the group. 

3.2.5.6.b Modified Du Cros Matrix 

Furthermore, the first objective was examined using the Du Cros model, which addresses 

manual data calculation based on the criteria. In this case, the approach proposed by Du Cros 

(2001) was utilised, as it is considered one of the most effective approaches for studying the 

potential of cultural tourism.  

Many previous studies have utilised this approach to identify and evaluate tourism potential 

in areas such as Bjeljac et al. (2012), Laing et al. (2014), Pobric et al. (2019), and 

Stamenković and Jakšić (2013). However, this approach has been modified according to the 

study’s needs and tries to test the reliability and validity of the missing constructs in the 

original model (Refer to Section 4.3). 

3.2.5.6.c Correlation Matrix 

Correlation analysis is a statistical technique to assess the strength and direction of the linear 

relationship between two variables (Bryman & Bell, 2015). As Tabachnick and Fidell (2019) 

noted, it quantifies the degree of association between two variables and helps determine 

whether changes in one variable correspond to changes in the other. The correlation 

coefficient, commonly referred to as Pearson’s r, indicates the strength and direction of this 

linear relationship, ranging from -1 to 1 (Field, 2013). A value of -1 signifies a perfect 

negative correlation, 1 indicates a perfect positive correlation, and 0 represents no 

correlation. Correlation analysis is a valuable tool for uncovering relationships between 
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variables and can assist in predicting the value of one variable based on another (Black & 

Babin, 2019). 

3.2.5.6.d Exploratory Factor Analysis 

Building scale typically starts with an Exploratory Factor Analysis (EFA). This method 

helps identify and characterise the measured variables by condensing the data from observed 

variables into smaller sections (Iacobucci, 2010). According to the validation requirements 

provided by Lewis et al. (2005) and Straub and Gefen (2004), factor analysis ought to be 

carried out with the help of EFA. In this regard, the EFA test was run for the first sub-

objective of the fourth objective.  

The Principal Components Analysis (PCA) and varimax rotation were used to run EFA on 

all 36 questionnaire variables in SPSS 20. At the same time, varimax rotation diminishes the 

total number of variables with high loading against each factor and further reduces 

smaller loadings. PCA extracts the largest variances and places them into the first factor. 

Using Bartlett’s and the Kaiser-Meyer Olkin tests, total variance explanation and sampling 

adequacy were evaluated to see whether the data fit factor analysis.  

3.2.5.6.e Partial Least Squares-Structural Equation Modelling 

Data analysis was conducted using Partial Least Squares-Structural Equation Modelling 

(PLS-SEM), considered one of the most well-known and extensively utilised methods. This 

method is employed for the second, third, and fourth objectives. The rationale for employing 

this technique is that it has been utilised to examine various theories and models in academia, 

including research in the social sciences (Hair et al., 2011, 2012, 2014).  

It is considered a fusion of multivariate statistical techniques, such as factor analysis, 

discriminant analysis, regression, or path analysis, in which the relationship between the 

theoretical constructs (represented by latent factors) is depicted by regression or path 

coefficients between the factors (Hair, Black, et al., 2013). The PLS-SEM is a method for 

specifying and estimating models of linear associations among variables that can be 

measured or observed. Those directly measured are called Measured Variables (MV). 

Conversely, those hypothetical constructs that are latent or cannot be directly measured are 

referred to as Latent Variables (LV).  
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A structural equation model is a proposed pattern of directional and non-directional linear 

associations among a set of MVs and LVs, where a directional association implies some 

directional impact of one variable on another, while a non-directional association, largely 

correlational, implies no directional impact. Additionally, it provides a means to examine 

the mediating and moderating associations between the constructs. The primary benefits of 

PLS-SEM over other statistical techniques are that it allows for the simultaneous estimation 

of a series of independent multiple regression equations and can incorporate latent variables 

into the analysis, accounting for measurement errors in the estimation process (Hair et al., 

2011; Hair et al., 2013).  

PLS-SEM was employed to analyse the direct relationships between the constructs for the 

second and third objectives. Many studies have used the PLS-SEM approach to investigate 

the two main theories applied in social sciences, such as the Theory of Planned Behaviour 

(TPB), which examines human behavioural intention (Abbasi et al., 2020; Han et al., 2010; 

Hsieh et al., 2016; Shen & Shen, 2020), and the Social Exchange Theory (SET), which 

explores cost-benefit analysis (Chuang, 2010; Jani, 2018; Rashid, 2020; Rasoolimanesh et 

al., 2015). Furthermore, sub-objective 2 of the fourth objective of the study was also 

analysed using PLS-SEM to examine the CSI influence on SCTD, after new scale 

development. The path analysis was estimated with a bootstrap of 5000 samples in Smart 

PLS 4.  

To examine this data, a Smart PLS 4 was utilised. This is particularly suitable for the current 

investigation compared to other software for various reasons. First, the models employed in 

this study consist of a complex combination of first- and second-order constructs, for which 

covariance-based structural equation modelling would require a considerably larger sample 

size. Since PLS-SEM is based on Ordinary Least Squares (OLS) regressions, it has a 

minimum requirement for sample size (Hair et al., 2012). Second, Smart PLS 4 can be used 

with non-normal data, as it is less restrictive when employed with these biases (Hair et al., 

2014). Therefore, this application is found to be useful for the current study.  

3.2.5.6.f Mediation Analysis  

Mediation analysis is a statistical method used to explore how an independent variable (X) 

influences a dependent variable (Y) through an intermediary variable known as the mediator 

(M). This approach helps identify whether the effect of X on Y is direct, indirect (via M), or 
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a combination of both. The process typically begins by testing the total effect of X on Y to 

determine the overall relationship. Next, the relationship between X and the mediator (path 

a) and the mediator's influence on Y (path b) are examined.  

Finally, the direct effect of X on Y (path c) is assessed while accounting for the mediator's 

influence. If the indirect effect (product of paths a and b) is significant, it suggests mediation 

(VanderWeele, 2016). This analysis provides insights into the underlying mechanisms or 

processes driving the relationship between variables, making it particularly useful in 

psychology, social sciences, and marketing research (Mackinnon, 2008). 

Mediation analysis was performed using the bootstrapping method with 5,000 iterations in 

Smart PLS 4.0 software. The mediation analysis has been applied to the second and third 

objectives. The process involved three key steps: evaluating the total, indirect, and direct 

effects to assess the mediating role. The significance of the mediation effects was determined 

through bootstrapped confidence intervals and p-values. This analysis provided insights into 

how the indirect construct acts as an intermediary, influencing the direct relationships 

between the predictors and the dependent variable, thereby offering a deeper understanding 

of the underlying causal mechanisms. 

3.2.5.6.g Moderation Analysis  

Moderation analysis examines whether a variable (Z) influences the direction and/or 

strength of the relationship between an independent variable (X) and a dependent variable 

(Y). Essentially, moderation explores interactions to identify when relationships between 

variables occur. Unlike mediators, which explain how or why a relationship exists, 

moderators focus on the conditions under which the relationship changes. Interestingly, 

depending on the research question, some variables can function as moderators or mediators. 

Moderation is tested by identifying significant interactions between the independent variable 

(X) and the moderating variable (Z). To minimise multicollinearity and simplify 

interpretation, it is essential to centre both the moderator and the independent variable 

(Cohen, 2008).  

Centring involves subtracting the variable’s mean from each value, which can be performed 

using the scale function. The moderation analysis should satisfy the following assumptions. 

i) The dependent and independent variables should be measured continuously. ii) There 

should be a moderator variable that is a nominal variable with at least two groups. iii) The 
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variables of interest (dependent, independent, and moderator variables) should have a linear 

relationship, which you can check with a scatterplot. iii) The data must not show 

multicollinearity. iv) There should be no significant outliers, and the distribution of the 

variables should be approximately normal. 

Moderation analysis was conducted using Smart PLS 4 for the third sub-objective of the 

fourth objective to explore how demographic characteristics influence the relationship 

between the CSI and SCTD. The analysis involved generating interaction terms between the 

moderator and independent variables. To assess the significance of these interaction effects, 

bootstrapping with 5,000 iterations was employed. The path coefficients of the interaction 

terms were analysed to evaluate the strength and significance of the moderation effects, 

offering valuable insights into how demographic characteristics shape the relationship 

between CSI and SCTD. 

3.3 Typology of Cultural Tourism 

Over the years, the definitions of cultural tourism have emphasised the different attributes 

of culture, relationships with people, way of life, heritage, arts, experience, and so on. 

Similar to the issues in defining the term, difficulties are also encountered in identifying 

cultural tourism typology. The main points bent on structuring definitions are either to 

include a whole series of principles and variables related to the term or to isolate specific 

variables that best represent the overall concept. The fact is that, either implicitly or 

explicitly, such variables or principles need to be more effectively used to observe, measure, 

and evaluate what is and what is not cultural tourism.  

ECTARC (1989) has provided a list of sites that attract cultural tourists. It includes 

archaeological sites and museums, architecture (ruins, famous buildings, whole towns), art, 

sculpture, crafts, galleries, festivals, events, music, and dance (classical, folk, 

contemporary), drama (theatre, films, dramatists), language and literature study, tours, 

religious festivals, pilgrimages, and complete (folk or primitive) cultures and sub-cultures.  

The study conducted in Belgium by Munsters (1994) also has insight into cultural tourism 

typology. In his research, he divided the typology into attractions and events. Attractions 

include monuments such as religious buildings, public buildings, historic houses, castles and 

palaces, parks and gardens, defences, archaeological sites, industrial-archaeological 
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buildings, museums- folklore museums and art museums, routes- cultural-historic routes, 

and art routes, theme parks- cultural-historic parks, archaeological parks, and architecture 

parks. On the other hand, events include cultural-historic events- religious, secular, folk, art, 

art exhibitions and art festivals, events, and attractions- and open monument days.  

Cultural tourism is like ‘Heritage Tourism,’ the consumption of historical and cultural 

heritage, which gives testimony to the past (Poria et al., 2004; Poria & Ashworth, 2009) and 

is linked to the places, artefacts, and activities represented by stories and people from times 

gone by; it also includes cultural, historical, and natural resources (Ashworth, 1995). 

Richards (2002) states that despite cultural tourism being historically associated with 

heritage in Europe (mainly monuments and museums), there is clear evidence that popular 

culture and other intangible forms of heritage are beginning to be incorporated into the 

definition (Du Cros, 2001).  

Furthermore, Richards and Wilson (2006) state that intangible heritage has become fully 

integrated into the definition, and other cultural products such as iconic places or structures, 

themed attractions, or large-scale events. Other terms, such as “art tourism”, “ethnic 

tourism”, “indigenous tourism”, and “rural tourism”, are often used interchangeably but are 

hard to distinguish between them. Experts opine that the boundaries are nebulous here, and 

distinctions are only sometimes possible or practical. In their study, Smith and Robinson 

(2005) have divided cultural tourism resources into several subsectors or typologies due to 

their diversity and complexity, including heritage, art, creative, experiential, urban, rural, 

and indigenous cultural tourism. 

Therefore, defining and categorising typologies of cultural tourism remains complex due to 

its multifaceted nature and the broad scope of elements it encompasses, ranging from 

heritage sites and monuments to intangible cultural expressions and contemporary popular 

culture. Over time, the concept has evolved to include traditional forms like museums and 

historical sites, intangible heritage, iconic structures, and cultural experiences. The 

typologies proposed by various researchers reflect an effort to structure and differentiate 

cultural tourism’s diverse attributes systematically.  

However, the overlapping terms and broad range of attractions highlight the challenges of 

creating clear boundaries. Ultimately, a comprehensive understanding of cultural tourism 

requires embracing its diversity and recognising that it intersects with various forms of 
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heritage, artistic expression, and experiential learning, making it an inclusive and dynamic 

aspect of tourism. 

3.4 Typology of Cultural Tourists 

According to the definition given by the UNWTO (1995), a tourist (or overnight visitor) is 

a “visitor (domestic, inbound or outbound) classified as a tourist (or overnight visitor) if 

their trip includes an overnight stay, or as a same-day visitor (or excursionist) otherwise. 

Thus, this definition distinguishes between ‘tourists’, who stay at least 24 hours at their 

destination, and ‘excursionists’, who travel for less than 24 hours. However, the term 

‘tourist’ also distinguishes the term ‘cultural tourist,’ as the term is often presented in the 

scientific literature as a tourist motivated by tourism consumption (Richards, 2002). 

However, Silberberg (1995) stated that not all cultural tourists consume culture similarly, as 

some may have a more superficial, even accidental, contact, whereas others may have a 

more profound one.  

Several authors have distinguished between the typology of cultural tourists. G. J. and 

Ashworth (1990) have distinguished between ‘intentional’ and ‘incidental’ cultural tourists. 

The intentional cultural tourist, where the visitor is drawn to the different cultural attractions 

at a destination, and the ‘incidental’ cultural tourist, whose primary motivation for travelling 

is not the cultural attractions themselves, serve merely as complementary attractions.  

Richards (1996) also distinguishes between the “specific cultural tourist” as a habitual 

consumer who shows more interest in particular places and the “general cultural tourist” as 

a sporadic and incidental consumer. Further, Richards (2001) also stated that cultural tourists 

travel to experience and engage with a destination’s cultural heritage, arts, traditions, and 

customs. Their main motivation is to explore and learn about the place’s culture, including 

monuments, museums, historical sites, festivals, music, and other cultural activities. Hughes 

(2002) categorises cultural tourists into four groups: primary cultural tourists, multi-primary 

cultural tourists, incidental cultural tourists, and accidental tourists.  

Similar to other studies, McKercher and Du Cros (2002) also proposed a framework and 

studied the distinguishes between the five types:  

(i) the highly motivated cultural tourist,  
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(ii) the sightseeing tourist (whose interest lies in visiting the main tourist attractions and the 

most iconic the destination has to offer);  

(iii) the casual cultural tourist (culture is an element of little importance);  

(iv) the incidental cultural tourist (culture is not an element of interest and contact is, 

therefore, superficial); and  

(v) the serendipitous discoverer (culture is not an interest, but, by contrast, when there is 

contact, they become enormously involved and have a great experience). 

3.5 Operational Definitions of the Study 

The researcher has used the following definitions for the present research study. 

Table 3. 8 Shows Operational Definitions of the Study 

Operational Definitions Adopted/Adapted from 

Previous Studies 

Culture: “The set of distinctive spiritual, material, intellectual, and 

emotional features of society or a social group, and that it 

encompasses, in addition to art and literature, lifestyles, ways of living 

together, value systems, traditions, and beliefs”. 

UNESCO (2003) 

Tourism: Tourism is the “total of the operation, mainly of an 

economic nature, which directly relates to the entry, stay and 

movement of domestic and foreign tourists inside and outside a certain 

country, city or region”. 

UNWTO (1995) 

Cultural Tourism: “A tourism activity in which the visitor’s essential 

motivation is to learn, discover, experience and consume the tangible 

and intangible cultural attractions/products in a tourism destination”. 

These attractions/products relate to a set of distinctive material, 

intellectual, spiritual, and emotional features of a society that 

encompasses arts and architecture, historical and cultural heritage, 

literature, music, creative industries, and the living cultures with their 

lifestyles, value systems, beliefs, and traditions. 

UNWTO (2017) 

Tangible Cultural Heritage: “Tangible cultural heritage consists of 

all the physical elements of heritage that can be touched and seen by 

human eyes. It includes monuments, coins, historic sites, machinery, 

and other artefacts”. 

UNESCO, (2009) 

 

Intangible Cultural Heritage (ICH): “The ICH means the practices, 

representations, expressions, knowledge, and skills- as well as the 

instruments, objects, artefacts, and cultural spaces associated addition 

to - that community, groups, and in some cases, individuals recognise 

as part of their cultural heritage. It comprises traditions, beliefs, values, 

performing arts, rituals, knowledge and practices, fairs and festivals, 

and traditional craftsmanship – knowledge and technique”.  

UNESCO (2009) 

Tourists: Tourists are “travelling to and staying in places outside their 

usual environment for not more than one consecutive year for leisure, 

business, and other purposes not related to the exercise of an activity 

remunerated from within the place visited”. 

UNWTO (1995) 
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Operational Definitions Adopted/Adapted from 

Previous Studies 

Domestic Tourists: A domestic tourist is “any person who travels 

within the country where he resides to a place other than his usual place 

of residence for at least 24 hours and one night, for a purpose other 

than exercising a gainful activity”. Tourists who travel only within the 

boundaries of their own country are classified as domestic tourists.  

UNWTO (1995) 

Foreign Tourists: Foreign tourists, also known as international 

tourists, are “the individuals who travel to a country other than their 

usual country of residence for a period not exceeding 12 months and 

whose main purpose of visiting is other than an activity remunerated 

from within the country visited. This includes travel for leisure, 

business, health, education, and other purposes”. 

Richards (2001) 

Cultural Tourist: “Cultural tourists are individuals who travel to 

experience and engage with the cultural heritage, arts, traditions, and 

customs of a destination. Their main motivation is to explore and learn 

about the place’s culture, including monuments, museums, historical 

sites, festivals, music, and other cultural activities”. 

Richards (2001) 

Purposeful Cultural Tourist: “A tourist for whom cultural tourism is 

the primary motivation and has an intense and elaborate cultural 

experience”. 

McKercher and Du Cros, 

(2002) 

Sightseeing Cultural Tourist: “A tourist who travels to cultural 

attractions for a primary reason, but the experience could be more 

profound and varied”. 

McKercher and Du Cros, 

(2002) 

Serendipitous Cultural Tourist: “A tourist who is not primarily 

motivated by culture but gets into a deep cultural experience by 

chance”. 

McKercher and Du Cros, 

(2002) 

Casual Cultural Tourist: “A type of tourist for whom culture is a 

weak motivation for travel and seeks a shallow experience”. 

McKercher and Du Cros, 

(2002) 

Incidental Cultural Tourist: “A tourist for whom culture is not a 

stated motive but who visits cultural attractions and has shallow 

experiences”. 

McKercher and Du Cros, 

(2002) 

Residents: Residents are “the individuals living in the study area on a 

full-time basis and who live at a particular place for a prolonged period 

(at least a year to be familiar with it) and who practice, follow and 

show involvement in ICH resources in some or other way”.  

Author’s Definition 

Stakeholders: Stakeholders can be broadly categorised into tourists 

and residents. “Tourists are individuals who travel to a destination with 

the primary goal of experiencing and engaging with its cultural 

heritage, arts, traditions, and customs. They are motivated by a desire 

to explore and learn about the local culture, including visiting 

monuments, museums, and historical sites, attending festivals, 

enjoying music, and participating in other cultural activities. On the 

other hand, residents are individuals who live in the study area on a 

full-time basis and have resided there for an extended period, typically 

at least a year, to develop a deep familiarity with the place. They 

actively practice, follow, and engage with ICH resources in various 

ways, playing a crucial role in preserving and promoting the cultural 

identity of their community”. 

Author’s Definition 

Tourism Potentialities: “Tourism Potentialities is this assessment that 

evaluates the attractiveness of the historical city as a whole, including 

the main features that attract people to visit the places due to the 

improvement of the flexibility of the destination, infrastructure, 

tourism, culture, and environment”. 

Du Cros (2001) 
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Operational Definitions Adopted/Adapted from 

Previous Studies 

Potential Demand: “Refers to the untapped or prospective interest 

among tourists who are likely to engage in activities related to ICH. 

This includes interest in traditions, practices, expressions, knowledge, 

and skills representing a community's cultural identity, such as 

festivals, rituals, oral traditions, or craftsmanship. Understanding 

potential demand helps identify opportunities for attracting new 

visitors and enhancing sustainable tourism development by leveraging 

ICH resources”.  

Author’s Definition 

Market Attractiveness: “Refers to the appeal and potential of ICH as 

a tourism product to draw and retain visitors. It encompasses factors 

such as the uniqueness and authenticity of the ICH, the level of interest 

it generates among target audiences, its competitive position in the 

tourism market, and the economic, social, and cultural benefits it can 

offer. High market attractiveness indicates strong potential for ICH-

based tourism to succeed and contribute to sustainable destination 

development”.  

Author’s Definition 

Product Design Needs: “Refer to the requirements and considerations 

for creating tourism offerings centred around ICH. This involves 

developing experiences that effectively showcase ICH elements, such 

as traditions, rituals, performances, and craftsmanship, in a way that is 

engaging, educational, and accessible to tourists. Product design needs 

to encompass aspects like tourists, experience, expectations, and good 

quality interpretations to ensure that the tourism product aligns with 

the expectations of tourists and the preservation of the cultural 

heritage”. 

Author’s Definition 

Potential Supply: “Refers to the available but underutilised or 

undeveloped ICH assets that can be offered to tourists. This includes 

traditions, practices, rituals, craftsmanship, and other cultural 

expressions that can attract visitors but may not yet be fully integrated 

into tourism experiences. Developing this potential supply involves 

preserving, showcasing, and sustainably utilising these ICH resources 

to create unique and authentic tourism offerings. The model 

incorporates cultural significance and robusticity as sub-indicators of 

potential supply”. 

Author’s Definition 

Cultural Significance: “Refers to the deep cultural, historical, and 

social value ICH holds for a community or society. It represents the 

practices, traditions, rituals, and expressions that define a group's 

identity, beliefs, and way of life. In tourism, cultural significance 

highlights the importance of preserving these heritage elements as 

tourist attractions and vital components of a community’s cultural 

fabric. It underscores the role of ICH in fostering cross-cultural 

understanding, respect, and sustainable tourism that benefits both the 

visitors and the local community”. 

Author’s Definition 

Robusticity: “Refers to the strength, resilience, and sustainability of 

ICH in the context of tourism. It indicates how well ICH elements can 

withstand external pressures, such as commercialisation or mass 

tourism, while maintaining their authenticity, cultural integrity, and 

significance. A robust ICH resource can adapt to changes in the 

tourism landscape, ensuring its continued relevance and preservation 

for future generations while providing meaningful and authentic 

experiences for visitors. Robusticity also emphasises the long-term 

viability of cultural heritage in the tourism sector”. 

Author’s Definition 
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Operational Definitions Adopted/Adapted from 

Previous Studies 

Tourist Attitude: “An attitude is a person’s positively or negatively 

valued predisposition, created by learning and experience, to respond 

and behave consistently toward specifically defined targets, such as a 

product or a tourist destination. In tourism, attitude is the 

predispositions or feelings toward a travel destination or service based 

on multiple perceived product attributes”. 

Ajzen (1991) 

Tourists’ Subjective Norms: “Subjective norm refers to an 

individual’s perception of social references or relevant others’ beliefs 

that they should or should not perform such behaviour. Because people 

always turn to groups for their standards of judgment, any person(s) 

who served as a reference group could have a crucial influence on 

individuals’ beliefs, attitudes, and choices”. 

Ajzen (1991) 

Tourists’ Perceived Behavioural Control: “Perceived behavioural 

control is about an individual’s perceptions of their ability to perform 

a given behaviour. Several resources or opportunities could dictate the 

likelihood of behavioural achievement”. 

Ajzen (1991) 

Tourists’ Behavioural Intention to Revisit: “Behavioural intention 

is an individual’s attempt or plan to perform a particular behaviour. It 

represents an individual’s expectancies on a specific behaviour in each 

setting and can be operationalised as the likelihood to act”. 

Ajzen (1991) 

Tourists’ Actual Behaviour: “Actual behaviour refers to the specific 

actions an individual performs due to their intentions, which are 

influenced by their attitudes, subjective norms, and perceived 

behavioural control. It represents executing the intended behaviour in 

real-world scenarios, reflecting the culmination of motivational factors 

and external constraints or facilitators”. 

Ajzen (1991) 

Tourists’ Satisfaction: “The level of contentment experienced by 

tourists when the perceived performance of a destination’s services, 

products, or overall experience meets or exceeds their expectations. 

This concept plays a crucial role in tourism management as it 

influences tourists’ likelihood of revisiting a destination and 

recommending it to others”. 

Pizam et al., (1978) 

Tourists’ Motivation: “Tourist motivation is defined as “a set of 

needs and desires that drive individuals to engage in travel behaviour, 

influencing their choice of destinations, activities, and experiences to 

achieve personal satisfaction and fulfilment”. 

(Pearce, 1988)  

Tourists’ Destination Image: “The sum of all the tangible and 

intangible attributes of a place that a tourist perceives. It includes all 

the elements that make a location attractive to tourists, such as its 

natural environment, infrastructure, cultural heritage, and the 

experiences it offers”. 

Lawson and Baud Bovy 

(1977) 

Tourists’ Memorable Experience: “Memorable tourism experiences 

are selectively constructed from tourist experiences and can be 

remembered and recalled after a trip”. 

Zhang et al. (2018), 

Residents’ Community Involvement: “Community involvement is 

the degree to which community people work together to achieve 

common goals that benefit everyone”. 

Jaafar et al., (2015) 

Residents’ Community Attachment: “Community attachment is the 

people’s strong positive feelings, rootedness, and sense of 

belongingness towards the community”. 

Brehm et al., (2004) 
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Operational Definitions Adopted/Adapted from 

Previous Studies 

Residents’ Perceived Cultural Impact: “This is the process by which 

people become aware of and perceive cultural differences that, in a 

way, positively and negatively impact them”. 

Author’s Definition 

Resident’s Attitude Towards Cultural Tourists: “Refers to a 

resident’s evaluation of cultural tourists who visit destinations, which 

could be positive or negative (favourable or unfavourable)”. 

Author’s Definition 

Resident’s Attitude Towards Cultural Tourism: “A resident’s 

evaluation of cultural tourism based on their learning and experience, 

which could be positive or negative (favourable or unfavourable)”. 

Author’s Definition 

Resident’s Support for Cultural Tourism: “Residents who consider 

cultural tourism valuable and believe the cost is minimal compared to 

the benefits will be inclined to enter the exchange and support cultural 

tourism”.  

Author’s Definition 

Cultural Sustainability: “Cultural Sustainability refers to the ability 

of people or a people to keep or adapt components of their culture that 

separate them from other people”. 

Mowforth and Munt, 

(2008) 

Sustainable Cultural Tourism Development: “Sustainable cultural 

tourism development is defined as a movement aiming at the principle 

of using conservation for cultural, historical, and natural values and 

seeking to benefit future generations as it meets the needs of current 

generations”. 

Author’s Definition 

Source: Author’s compilation based on previous research studies 

3.6 Chapterisation of the Scheme 

Chapter 1: Introduction 

This chapter introduces the foundation of the research, focusing on cultural tourism and its 

sustainability, with a specific emphasis on ICH resources. It provides the background of the 

study, offering context on why cultural tourism and sustainability are significant research 

areas. This chapter also clarifies the definitions of key terms related to cultural tourism and 

sustainability, laying the groundwork for the study’s scope. It identifies the research 

problem, poses questions that the research seeks to answer, and presents research questions 

and objectives that guide the investigation. Each objective is discussed in detail, explaining 

its relevance to the study, and the scope of the research is outlined, specifying the boundaries 

and limitations of the work. 

Chapter 2: Literature Review 

This chapter reviews the existing literature in the present research study, identifying research 

gaps and justifying the need for the current study. It categorises past studies based on 

conceptual frameworks, journal sources, authorship patterns, and network analysis. 
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Methodologically, the chapter classifies studies by approach (qualitative or quantitative), 

data collection techniques, sampling methods, sample sizes, and statistical tools. This 

overview highlights research trends, sets a benchmark, and underscores the unique 

contributions of the current study. 

Chapter 3: Research Methodology 

This chapter details the research methodology employed in the study, describing the overall 

research design. It includes the population and sampling framework, detailing how samples 

are chosen to ensure representation. It identifies data sources and describes the questionnaire 

design, explaining the structure and types of questions used for data collection. The chapter 

also explains the tools and techniques for analysis, including the typology of cultural tourists 

and tourism, helping to categorise different types of tourists and cultural tourism 

experiences. Additionally, operational definitions relevant to the study are provided, 

ensuring clarity and consistency in the research terminology. 

Chapter 4: Assessing the Potential Demand and Supply of Cultural Tourism through 

ICH Resources 

This chapter presents the theoretical framework for assessing the tourism potential of ICH 

resources. It incorporates a modified version of the Du Cros model, an analytical tool for 

evaluating cultural tourism’s potentialities. The chapter provides an in-depth analysis of the 

measurement model for the constructs, using relevant statistical techniques to validate each 

construct. The modified Du Cros matrix is applied to interpret the data and analyse the 

strengths and weaknesses of the cultural tourism offerings, providing a foundation for 

strategic recommendations. 

Chapter 5: Factors Influencing Tourists’ Behavioural Intentions to Revisit ICH 

Resources 

This chapter uses an extended TPB model to analyse cultural tourists’ behaviour. It begins 

by explaining the conceptual framework of TPB, which examines key factors influencing 

tourists’ satisfaction, behavioural intention to revisit and actual behaviour. The chapter then 

discusses hypotheses formulation and measurement of constructs. A detailed descriptive 

analysis of the demographic profile of tourists is provided. The measurement model for 

tourists’ perspectives is presented, followed by path coefficients and mediating analysis to 
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understand the relationships between constructs. This analysis reveals key factors 

influencing tourists’ satisfaction, behavioural intention to revisit and actual behaviour. 

Chapter 6: Factors Influencing Residents’ Support for Cultural Tourism through ICH 

Resources 

This chapter extends the research by applying a revised SET framework to understand 

residents’ perspectives on cultural tourism. It begins with an overview of SET and its 

application to tourism studies, followed by hypothesis formulation and construct 

measurement. A descriptive analysis of residents’ demographic profiles is conducted, 

followed by a measurement model of residents’ perspectives. Path coefficient and mediating 

analyses are used to investigate the relationships between constructs, exploring how 

residents perceive the costs and benefits of cultural tourism. The findings offer insights into 

residents’ support for cultural tourism. 

Chapter 7: Designing a Model for Sustainable Cultural Tourism Development through 

ICH Resources 

This chapter integrates insights from previous chapters to propose an integrated model for 

managing stakeholder perceptions in SCTD. It outlines how and who can implement the 

model, specifying the roles of various stakeholders such as government bodies, tourism 

operators, cultural organisations, and local communities. It also discusses key factors before 

implementing the model. The integrated model balances stakeholders’ interests, fostering a 

collaborative approach to SCTD. 

Chapter 8: Findings, Discussions, Conclusion, Managerial and Practical Implications, 

and Scope for Future Research 

The final chapter summarises the study’s key findings and discusses its managerial and 

practical implications for policymakers and tourism managers. It provides conclusions that 

address the research questions and objectives, highlighting the main insights gained from 

the study. Additionally, this chapter includes recommendations and suggestions for future 

research directions, outlining areas where further investigation could enhance understanding 

of cultural tourism and sustainability. The chapter concludes by discussing the research’s 

future scope, proposing potential exploration areas, and indicating how the research could 

evolve in response to emerging trends and challenges in cultural tourism. 


