Chapter 1

Introduction

1.1 Defining Tourism

The word “Tourism”, although accepted and recognised in common parlance, is
nevertheless a term subject to a diversity of meanings and interpretations. It is typically used
to designate various concepts, partly because tourism studies include a range of disciplines:
geography, economics, business and marketing, sociology, anthropology, history, and
psychology (Kumar Das & Biswas, 2019). Each definition of tourism has yet to gain
universal acceptance. Many people believe that tourism is a service industry that takes care
of visitors when they are away from home. Some restrict the definition of tourism by the
number of miles away from home, overnight stays in paid accommodations, or travel for
travel or leisure. It is tough to define precisely the words ‘tourist’ and ‘tourism’ since they
have different meanings to different people. Numerous attempts have been made to define
‘tourism’, and ‘travel’ and ‘tourism’ are often used interchangeably. There are almost as

many definitions of tourism as studies of the phenomenon.

Tourism has been defined in several ways, each with its rationale and application. In 1936,
the League of Nations defined a foreign tourist as “someone travelling abroad for at least
twenty-four hours”. Hunziker and Krapf (1942) defined tourism as ‘“the sum of the
phenomena and relationships arising from the travel and stay of non-residents, insofar as
they do not lead to permanent residence and are not connected with any earning activity”.
In 1976, the Tourism Society of England defined tourism as “the temporary, short-term
movement of people to destinations other than where they normally live and work, and their
activities during their stay at each destination”. Tourism includes movements for various
purposes. Theobald (1998) suggested that etymologically, the word tour is derived from the
Latin ‘tornare’ and the Greek ‘tornos’, meaning a lathe or circle, the movement around a

central point or axis. This meaning changed in modern English to represent ‘one’s turn’.

The International Association of Scientific Experts in Tourism 1981 defined tourism as
“specific activities chosen and undertaken outside the home”. It includes all the goods and

services a tourist pays for personally or on their behalf. The technical definitions given by
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the United Nations World Tourism Organisation (UNWTO, 1995) were found to be the most
common and universally accepted definition, which is “people travelling to and staying in
places outside their usual environment for not more than one consecutive year for leisure,
business, and other purposes”. According to Walton (2000), tourism involves “the act and
process of spending time away from home for recreation, relaxation, and pleasure using the

commercial provision of services”.
1.2 Defining Culture

The term “culture” has its origin in the Latin word “cultura”, which is a derivative of the
verb “colo” (infinitive colere), meaning “to tend”, “to cultivate”, and “to till”’, among other
things. It can also be taken as objects such as “ager” and “agriculture”, whose literal
meaning is “field filling”. Another possible object of the verb “colo” is “animus”
(character). In that case, the expression could refer to cultivating the human personality.
Consequently, the Latin noun “cultura” can be associated with education and refinement.
The concept of culture is more complex (Tomlinson, 1991). Hundreds of definitions of
culture suggest considerable confusion, or that culture is so large an all-embracing concept
that it can accommodate all these definitions. The solution proposed by Tomlinson and
others is to seek an all-embracing definition of what culture is rather than to concentrate on

how the term is used.

Williams (1983) identifies three broad categories of the modern usage of the term: (i) as a
general process of intellectual, spiritual, and aesthetic development; (ii) as indicative of a
particular way of life; and (iii) as the works and practices of intellectual and artistic activity.
Over time, there has been a shift in the meanings attached to the word in general usage, away
from the former and towards the latter two categories. Therefore, two primary uses of the
term ‘culture’ can be identified in the academic literature: culture as a process and culture
as a product. Culture as the process is an approach derived from anthropology and sociology,

which regards culture mainly as codes of conduct embedded in a specific social group.

The boundaries of social groups, and therefore cultures, are variable and can cover a nation,
tribe, corporation, or those pursuing specific activities. We may, therefore, talk about the
culture of a particular country or the culture of mass tourism (Urry, 1990). The culture as
product approach derives particularly from literary criticism. Culture is regarded as the

product of individual or group activities to which specific meanings are attached. Thus,
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‘high culture’ might be used by some to refer to the products of famous artists, whereas
‘low culture’ might refer to TV soap programs. The product and process approach to culture
rarely overlaps. However, tourism has had a certain degree of integration between the two

terms.

Culture as a process is the goal of tourists seeking authenticity (Cohen, 1979; MacCannell,
1976). However, tourists’ presence leads to cultural manifestations specifically for tourist
consumption (Cohen, 1988). In other words, culture is transformed through tourism and
other social mechanisms into culture as a product. The resulting cultural products need not
be meaningless due to their isolation from their original social context. Cohen (1988) argues
that some cultural products developed for tourists may attain ‘emergent authenticity’ and be

accepted as ‘authentic’ by both tourists and cultural producers over time.

In addition to recognising its holistic qualities, Geertz (1974) extended the definition of
culture to include material culture, cultivated landscapes, social structures, knowledge, and
meaning. This suggests that culture includes not only the past and traditions, such as history
and heritage, artistic expression, such as works of art and performances, and creative
expression, but also people’s methods of living, customs, and habits. Along with their
interest in historical sites, landmarks, museums, and art galleries, tourists are increasingly
interested in other cultures. Therefore, in 2002, The United Nations Educational, Scientific
and Cultural Organisation (UNESCO) also defined culture as “the set of distinctive spiritual,
material, intellectual and emotional features of society or a social group, and that it
encompasses, in addition to art and literature, lifestyles, ways of living together, value
systems, traditions, and beliefs”. It defined ‘society’ as the arrangement of social
relationships in a group and ‘culture’ as the group’s shared beliefs and symbols (UNESCO,
2003).

In summary, culture refers to the cumulative deposit of knowledge, experience, beliefs,
values, attitudes, meanings, hierarchies, religion, notions of time, roles, and spatial relations.
Culture, as we know it today, is the result of an ongoing dialectic among numerous
stakeholder voices, including, and certainly not limited to, political parties, religious
organisations, economic interest, global media, local elites, educational institutions, and of
course, the tourism industry and visitors, and through the everyday behaviour of people

living their lives. This culture-forming process applies equally to our interpretations of the
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past (historic sites) and treatment of nature (wilderness areas) as it does to the cultures of

contemporary societies.
1.3 Defining Cultural Tourism

Defining ‘culture’ and ‘tourism’ seems complicated, making it more difficult to challenge
what constitutes cultural tourism. Williams (1983) has cautioned that culture is “one of the
two or three most complicated words in the English language™. It is said that cultural tourism
is a problematic concept, as it consists of ‘culture’ and ‘tourism’; thus, when both terms are
put together, the problem of definition multiplies (Richards, 1996). Despite all such
difficulties, various authors and institutions have contributed to investigating this matter and

thus have provided multiple meanings and interpretations of cultural tourism.

The concepts of culture and tourism have undergone significant changes, with their
meanings evolving. MacCannell (1976) refers to ‘cultural productions’, a term that refers
not only to the process of culture but also to the products resulting from that process. He
recognised that tourism is the ideal arena to investigate the nature of such cultural
production, and the notion of cultural tourism takes this idea to its logical conclusion.

However, the range of cultural products alone is vast.

The term ‘cultural tourism’ has been used to describe tourists’ consumption of art, heritage,
folklore, and other cultural manifestations. Urry (1990) believes that ‘tourism is culture’;
on the other hand, MacCannell (1976) stated that “all tourism is a cultural experience”.
These assumptions led scholars to believe that cultural tourism is something new or a
postmodern phenomenon. The definition given by Wood (1984) sees “the role of culture as
contextual, where its role is to shape the tourist’s experience of a situation in general, without
focusing on the uniqueness of a specific cultural identity”. In contrast, ethnic tourism has “a
direct focus on people living out a cultural identity whose uniqueness is being marked for
tourists”. McIntosh and Goeldner (1986) mentioned “all aspects of travel, whereby travellers

learn about the history and heritage of others or their contemporary ways of life or thought™.

Bonink (1992), referring to existing literature, has identified two basic approaches. The first
is “the site and monuments approach,” which describes the type of attractions visited by

cultural tourists and is related to product-based tourism. The second comprises “all aspects
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of travel where travellers learn about the history and heritages of others or their

contemporary way of life or thought”.

Silberberg (1995) defines cultural tourism as “the visiting places of historical, artistic or
scientific interest, or interest in a particular community, region, group or institution’s way
of life. This definition is balanced as it suggests that not all visitors are solely motivated by
a cultural offering; many visitors may be interested in certain elements of culture. On the
other hand, Ashworth (1995) categorised the three definitions of tourism-related culture.
The first definition is aesthetic productivity. Regarded as “Art Tourism”, the simplest form
of culture to be commodified for tourism, is generally associated with art and artistic
products and performances, such as theatre, ballet, concerts, festivals, museums, and opera
performances. The second definition of culture is “Heritage Tourism”, manifested in a mix
of preserved buildings, conserved cityscapes, morphological patterns, and places associated
with historical events and personalities. The last and the most general of the three definitions
of culture is “Place-specific Tourism”, meaning that culture can be defined as the common

set of values, attitudes, and, thus, the behaviour of a social group.

Richards (1996) stated that “there is a range of possible uses of the term and that no single
widely accepted definition of cultural tourism has yet emerged” and has proposed the
conceptual and technical definitions of cultural tourism for his research for the Association
for Tourism and Leisure Education (ATLAS). The conceptual definition says, “The
movement of persons to cultural attractions away from their normal place of residence, to
gather new information and experiences to satisfy their cultural needs”. On the other hand,
the technical definition is “All movements of persons to specific cultural attractions, such as
heritage sites, artistic and cultural manifestations, arts and drama outside their normal

residence”.

Nevertheless, in most cases, the definition is dissociated from purely tremendous interest
and includes cultural activities and experiences other than visiting monuments and historical
and artistic sites. Therefore, in 1999, during its General Assembly in Mexico, ICOMOS
(1976) itself revised the concept that it had introduced in the Cultural Tourism Charter in
1976, amplifying the definition and integrating new aspects of cultural tourism and defined
it as “any activity that allows visitors the experience of discovering other people’s ways of

life, allowing them to experience on the one hand their customs, traditions, physical
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environment or ideas, and on the other, access to places of architectural, historical,

archaeological or any other type of cultural value”.

McKercher and Du Cros (2002), in their book defined cultural tourism in several ways, such
as “a form of special interest tourism where culture forms the basis of either attracting
tourists or motivating people to travel” and from a business perspective as “involving the
development and marketing of various tourist’ sites and attractions”. From a motivational
perspective, “visitors travel due to their interest in cultural activities”. As an experiential
activity where “engagement with culture can be unique and intense, and tourists and
educated as well as entertained”, and finally, from an operational perspective where “tourists
participate in a large array of actives or experiences, e.g., heritage, arts, festivals, local

cultures”.

The World Tourism Organisation (WTO, 1985) has provided a narrow definition that
includes “movements of persons for essentially cultural motivations such as study tours,
performing arts and cultural tours, travel to festivals and other cultural events, visits to sites
and monuments, travel to study nature, folklore or art, and pilgrimages”.. In contrast, the
wide definition, in contrast, covers “all movements of persons because they satisfy the
human need for diversity, tending to raise the cultural level of the individual and giving rise
to new knowledge, experience, and encounters”. and define cultural tourism as “passive,
active, and interactive engagement with culture and communities, whereby the visitor gains
new experiences of an educational, creative, and entertaining nature”. The definition reflects
the shift towards more active and interactive cultural tourism, such as creative or experience
tourism. It also suggests that education and entertainment are not mutually exclusive and
that tourists are involved with multiple cultures and communities, sometimes

simultaneously.

The UNWTO (2017) in the General Assembly has again adopted the definition of cultural
tourism at its 22" session, which implies “a type of tourism activity in which the visitor’s
essential motivation is to learn, discover, experience, and consume the tangible and
intangible attractions/products in a tourism destination”. These attractions/products are
related to a set of distinctive material, intellectual, spiritual, and emotional features of a
society that encompasses arts and architecture, historical and cultural heritage, culinary
heritage, literature, music, creative industries, and the living cultures with their lifestyles,

value systems, beliefs, and traditions.
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Culture is one of the most critical components of tourist attractions, and it has been widely
spread due to its uniqueness and historical importance. Culture is said to be a tourism
resource and is one of the essential motivators for every tourist. It focuses on the rich past
of people or areas as preserved and portrayed in monuments, historical sites, architecture,
and artefacts. It is recognised as a potent force for preservation, maintaining, and conserving
the aboriginality of a place. Hence, cultural tourism in this context can be a tremendous force
for cultural conservation and a viable means for promoting the socio-economic development

of host communities and sustainably promoting tourism.

Cultural tourism development is community-based, participatory, and designed to improve
residents’ economic and social well-being in addition to the concerned institutional and
physical environments. Also, it promotes international understanding, friendship, and
universal brotherhood through cultural exchange among nations, regions, and communities.
It is often seen to maintain the past and improve a community’s quality of life, help promote
handicrafts and local arts, and support local artisans and artisans. Cultural tourism is
changing, both in terms of how tourists consume culture and in the way in which culture is
presented for tourist consumption. Culture is now becoming an essential element in tourism
policies at all levels. However, what is new about this wave of cultural tourism development

is that culture is now primarily promoted for economic rather than cultural ends.
1.4 Significance of Cultural Tourism

In his speeches, Nehru (1954) famously stated, “Culture is the widening of the mind and
the spirit”. In the selected works of Mahatma Gandhi: The Voice of Truth, Gandhi (1968)
observed, “A nation’s culture resides in the hearts and souls of its people”. These quotes
highlight the fundamental truth that we live in a multicultural society and strive to embrace
diverse ideas and traditions. We celebrate the richness of our heritage and experiences,
welcoming newcomers and making room for others. Our beliefs form the foundation of our
culture, shaping what we consider safe and comfortable. From an early age, we learn these
beliefs through family, friends, and personal experiences, often absorbing unwritten rules.
While the constitution provides a framework for values, individual experiences can teach us
different lessons about right and wrong, shaping our beliefs through practical experience

rather than passive learning. Thus, culture is not a tangible object with an objective existence
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but is based on natural phenomena that we subjectively perceive and interpret (Caswell,

2017).

Culture has long been a major draw for tourism, motivating many travellers, especially the
elite, even in preindustrial times (Smith & Robinson, 2005). Without culture, every
destination would feel the same. Cultural tourism fosters enrichment for travellers and the
tourism industry by facilitating cultural exchanges. As Richards and Munsters (2010) note,
cultural tourism is not a new trend; people have historically travelled to experience different
cultures. The Grand Tour of the English aristocracy in the 17" and 18™ centuries marked the
start of cultural travel, with visits to European countries’ historic sites, buildings, and
artworks (Cohen, 1988), laying the foundation for the cultural tourism demand seen today
(Yang & Wall, 2009). Modern cultural tourism offers authentic learning experiences through

public and private institutions (Besculides et al., 2002).

Tourism and culture are intertwined, with destinations rich in cultural and historical heritage
attracting many visitors (Richards, 1996). The tourism industry benefits significantly from
cultural tourism, as some travellers seek to experience new cultures while others encounter
local customs incidentally. Cultural tourism involves engaging with local cultures, such as
attending events, visiting museums, or sampling local cuisine. It is a standard part of the
travel experience, where people immerse themselves in the local community and way of life
(Richards, 2006b). The WTO (1985) defines cultural tourism as trips that fulfill the desire

for diversity and enhance cultural understanding.

The growing integration of economies and cultures has boosted cultural tourism globally.
As cultural resources become more mobile through travelling exhibits and performances,
tourists can experience cultural attractions without travelling far. Cultural globalisation is a
key driver of economic globalisation. It promotes localisation and leads communities to
create new identities while preserving their heritage, which is crucial for developing a
reputable tourism industry (Nijman, 1999). Efforts are being made to build tourist offerings
that capture the “sense of place” or “authentic essence” of a location. The subjective,
personal perceptions of visitors and locals are essential in transforming a place into a tourist
destination (Cooper & Hall, 2008), making everyday life a unique tourist experience

(Richards, 2006b).
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The interdependence of tourists and the local community means that the community’s
spiritual and economic growth influences tourists’ pursuit of authentic experiences.
Technological advancements have significantly impacted cultural tourism, enabling tourists
to access information about cultural attractions and create personalised travel packages
online without relying on specialised tour operators (Richards, 2007). As technology
evolves, tourists’ consumption patterns change; cultural sites once experienced collectively
are often explored individually, aided by devices like audio guides and camcorders
(Richards, 2002). Cultural tourism has important social impacts, such as strengthening
identity, enhancing intercultural understanding, and preserving heritage. It also brings
economic benefits by creating job opportunities in various sectors like hospitality and
transportation. As a growing market segment, cultural tourists are seen as high spenders
contributing to destinations' economic vitality. However, more empirical research is needed
to fully understand cultural tourism’s role as a significant driver of tourism demand (Girard

& Nijkamp, 2009; Richards, 2007b; Timothy & Nyaupane, 2009).

Cultural tourism encompasses urban and rural regions, with urban areas featuring museums
and theatres and rural areas highlighting indigenous festivals, rituals, and ways of life. This
richness leads cultural tourists to spend more time at sites, making it a popular tourism form
worldwide. Cultural and creative industries are increasingly used to enhance the
attractiveness of locations, and cultural tourism has evolved from a niche for affluent

travellers to a mass market for a broader audience (Jovicic, 2016; Richards, 2018).

According to a report by the World Tourism Organisation (WTO) (2018), cultural tourism
accounts for 39% of all international tourist arrivals and is expected to grow further. It is
now a key element in the tourism strategies of many countries, as it focuses on preserving
the rich history of people and places through monuments, historical sites, and artefacts. It
plays a vital role in conservation and helps maintain a place’s authenticity. The development
of cultural tourism relies heavily on the host community’s support, and cultural tourism
projects must be planned and implemented carefully to avoid negative impacts. Proper
planning and community involvement are crucial for cultural tourism to be a force for
cultural preservation and socio-economic development, and to promote sustainable tourism.
Therefore, assessing cultural tourism resources and considering stakeholders’ perspectives
is essential for tourism authorities to take corrective measures to support cultural tourism’s

healthy growth.
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1.5 Concept of Cultural Heritage

Previous researchers, such as Alonso et al. (2015), Garrod and Fyall (2000), and Poria et al.
(2004), have extensively studied and defined cultural or heritage tourism. Some authors have
also distinguished heritage and cultural tourism; however, Timothy and Nyaupane (2009)
suggested that any debatable differences are subtle. Therefore, cultural heritage tourism is
proposed, incorporating modern culture and art, built patrimony, ancient artefacts, and living
lifestyles. Furthermore, many other researchers have also applied cultural and heritage
tourism terms or cultural heritage tourism terms (Nguyen & Cheung, 2014; Ruhanen &

Whitford, 2019; Sakdiyakorn & Sivarak, 2016; Timothy, 2014).

Every place globally has heritage, and many regions have utilised the cultural past as a tool
for economic development through tourism. Cultural heritage is one of the most ubiquitous
forms of tourism, as it involves visiting museums and historical sites, enjoying music and
arts, or being immersed in the living culture of a destination (Timothy & Nyaupane, 2009).
The UNESCO (2009) defines cultural heritage as “the legacy of physical artefacts and
intangible attributes of a group or society inherited from the past generation, maintained in
the present, and bestowed for future generations”. It includes both tangible and intangible
cultural heritage. Tangible cultural heritage consists of all the physical elements of heritage
that can be touched and even seen by human eyes. It includes monuments, coins, historic
sites, machinery, and other artefacts. Cultural heritage is not composed of a structure of
bricks and cement or the design of metals, but the living expression we can feel is termed

Intangible Cultural Heritage (ICH).

The formal definition of ICH was put forward in the year 2003 at the Convention for
Safeguarding the ICH, which says that “the practices, representations, expressions as well
as the knowledge and skills- as well as the instruments, objects, artefacts, and cultural spaces
associated in addition to that — that communities, groups and in some cases, individuals
recognise as part of their cultural heritage (UNESCO, 2003). Communities and groups
recreate this ICH transmitted from generation to generation in response to their environment,
interaction with nature, and history. It gives them a sense of identity and continuity, thus
promoting respect for cultural diversity and human creativity. In the recent decade, the term
‘cultural heritage’ has not ended with monuments and collections of objects; it also includes
traditions or living expressions inherited from our ancestors and passed on to our

descendants.
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UNESCO (2003), in its convention for the safeguarding of the ICH, UNESCO proposes five
broad ‘domains’ in which ICH is manifested, such as Oral traditions and expressions,
including language, which are vehicles of the ICH; Performing arts (such as traditional
music, dance, and theatre); Social practices, rituals, and festive events; Knowledge and
practices concerning nature and the universe; and Traditional craftsmanship. Thus, cultural
heritage shapes the identity of local communities as tangible evidence of a past reality that
survived in pieces and can be experienced only from a temporal perspective. It can be
spectacular, monumental, fragile, brittle, and ephemeral, like whispered folk tales or
lullabies. It can also be interpreted or reinterpreted, promoted, and looked after at a specific

place and time (Manfriani et al., 2021).

Realising the enormous economic potential of cultural heritage, many parts of the world
have rallied to develop and support cultural tourism as an essential part of their service
economies. Due to the increased attention to cultural heritage, many changes and notable
patterns have emerged. Many definitions show that cultural tourism and its resources are
difficult to conceptualise. Although there is much of a discrepancy in defining cultural
tourism, the common thread is that cultural tourism involves people travelling outside the

normal place of residence for cultural purposes.

For this research, cultural tourism is defined as the activities of individuals outside the
normal place of residence, experiencing ‘tangible and intangible’ cultural elements of a
specific culture through museums, heritage sites, villages, arts and crafts. Tangible elements
of culture can be touched, including buildings, clothing, arts and crafts. At the same time,
intangible elements may include values, language, and rituals. In essence, a combination of

tangible and intangible is multi-sensory.
1.6 Sustainability and Culture

Tourism is linked to key players, including tourists, the local community, the government,
and private agencies. These key players take advantage of tourism and enormously benefit
the tourism industry. The local community, government agencies, and private players are
the ultimate service providers in the tourism industry, whereas the tourists are at the
receiving end. “Sustainable Tourism” emerged in the early 90s and developed by connecting

sustainable development ideas and principles with tourism.
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Many international and national organisations quickly accepted and promoted this new
concept. Sustainable tourism includes many dimensions, and many authors give different
definitions depending on context and perception (Garrod & Fyall, 2000). However, it is widely
accepted and agreed that sustainable tourism is an important aspect that contributes to sustainable
development. The Brundtland Report (1987), “Our Common Future”, defined sustainable
development as “the development that meets the needs of the present without compromising the
ability of future generations to meet their own needs”. This brought sustainable development further
into the political arena and positively affected government and non-government organisations.
Activities that meet the current social, economic, and environmental needs without severely
impacting the natural and cultural environment so that future generations can provide them equitably

accessible.

Facilitating sustainability has been imperative in the tourism sector over the last few decades
due to the impact of tourism activities on the ecological, social, and environmental
dimensions (Garrod & Fyall, 1998; Sharpley, 2020). Culture is the highest level, the most
ingrained and stable frame of reference in human life, and is increasingly recognised as the
essential foundation of any spatial analysis (Eckstein, 1996; Geertz, 1966). Over the last
decade, culture has been elevated as the fourth pillar of sustainability alongside economic,
social, and ecological sustainability. Theoretically and empirically, it has been used to
understand how sustainability works and explain its fundamental role in achieving its goals

in various scientific and non-scientific disciplines (Geertz, 1966; Pavlis & Terkenli, 2017).

Although culture is said to be the foundation for achieving sustainable development,
research, and practice goals in many areas, including tourism (Ducros, 2016), it has
been regularly criticised as being the most vulnerable to tourism’s negative
impacts. Numerous studies in recent years have shown that tourism may invigorate, enrich,
sustain, and further develop destination cultures (Esfehani & Albrecht, 2016; Halder &
Sarda, 2021; Kausar & Gunawan, 2018; Krol, 2021; Qiu et al., 2022; Ranasinghe & Cheng,
2018; Su, 2018, 2019; Tavares et al., 2021).

As a vital resource and asset for any country, culture can contribute to sustainability by
providing social, economic, and spatial benefits (Dessein et al., 2015). Around the world,
culture broadly acknowledges sustainable development as a critical indicator for growth and
development. Thus, promoting cultural sustainability is one of the essential objectives at this

stage for positive impact and ensuring high-quality, sustainable development.
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1.7 Cultural Tourism in Goa, India

Goa, a small state on the western coast of India, offers a unique blend of natural beauty, rich
cultural heritage, and a relaxed, contemporary lifestyle. The state has long been a magnet
for domestic and international tourists with its diverse flora and fauna, pristine beaches, and
historical sites. The state’s culture is deeply influenced by its Portuguese colonial past,
which adds to its distinctive charm. This strong cultural foundation thrives in cultural

tourism, especially as tourists seek destinations that blend history, tradition, and leisure.

Goa’s cultural tourism sector is witnessing a shift toward diversifying beyond its well-
known beaches, with a growing emphasis on heritage and festival tourism. The potential
demand for cultural tourism in Goa is rising as stakeholders push for better utilisation of the
state’s rich cultural and historical assets. However, the supply still needs improvement
(Gomantak Times, 2024c¢). The government has been promoting cultural tourism through its
regenerative tourism initiatives, which aim to protect and preserve Goa’s cultural and natural
heritage. Collaborations with companies like MakeMyTrip help spotlight Goa’s lesser-
known inland destinations, highlighting its cultural tapestry and culinary traditions. This
reflects a growing demand for experiences beyond the beaches and into Goa’s historical and

cultural heart (Gomantak Times, 2024a, 2024b).

While demand for cultural tourism in Goa is growing, the supply side requires policy
support, better infrastructure, and a focus on sustainability to realise its full potential. The
supply side of cultural tourism in Goa is expanding, but further development is required to
meet growing demand. The Department of Tourism, Goa, has been actively marketing the
state’s traditional events, investing in infrastructure to support these cultural experiences.
This includes promoting heritage sites and local festivals and setting aside specific budgets

to make these festivals more tourist-friendly.

There are also plans to expand homestay options in Goa’s rural and inland areas to offer
tourists a more immersive cultural experience. This move aims to spread the benefits of
tourism beyond the coastal areas and into the hinterlands, where Goa’s rich cultural and
religious heritage is most evident (Gomantak Times, 2024a). The detailed exploration of the

diverse aspects in which Goa’s culture influences its tourism industry is explained below:
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1.7.1 Historical and Colonial Influence

The historical and colonial influence on Goa’s culture is profound, primarily shaped by the
450-year Portuguese colonial rule. The Portuguese arrived in Goa in the 16th century and
established their dominance, leaving an indelible mark on the region’s cultural fabric. It
influenced Goan architecture, cuisine, and festivities. The Indo-Portuguese art style is
prominent in the region’s churches, chapels, and houses. The Portuguese architecture
brought to Goa is visible in its churches, chapels, and houses. The unique Indo-Portuguese
architectural style blends Indian and European elements, characterised by ornate facades,

intricate carvings, and vibrant tile work. Prominent examples include the Basilica of Bom

Jesus, Se Cathedral, and Church of St. Francis of Assisi (De Souza, 1989; DPSE, 2023c,
2023a; Shastry, 2000).

The Portuguese introduced Christianity in Goa and left a lasting impact on the religious
landscape. Many Goans practised Roman Catholicism, with the state boasting numerous
beautiful churches and chapels. The religious festivities and rituals associated with Catholic
traditions have become integral to Goan culture. Goan cuisine showcases a fusion of Indian
and Portuguese flavours due to its colonial influence. The Portuguese introduced ingredients
like tomatoes, potatoes, and spices such as chilli peppers, which now feature prominently in

Goan dishes. The use of vinegar and wine in the cooking style reflects Portuguese influence.

The Portuguese legacy is evident in the grand celebrations and festivals in Goa. Carnival, a
pre-Lent festival with roots in Portuguese traditions, is a prime example. It involves vibrant
processions, music, dance, and elaborate costumes, offering a unique blend of Indian and
European influences. The colonial era introduced Goa to new art forms and musical styles

(Borges et al., 2000; Doshi, 1983; Gupta, 2014; Pereira, 1978).

Indo-Portuguese art flourished during this period, characterised by religious themes and
intricate details. Traditional Goan music, influenced by Portuguese Fado, reflects a fusion
of Western and Indian elements. The Portuguese introduced instruments like the guitar and
the piano. The Portuguese colonial rule impacted the Konkani language spoken in Goa and
continues to be a significant linguistic influence in Goan culture. The historical and colonial
influence on Goa’s culture is a testament to the rich and diverse heritage of the region. The
amalgamation of Indian and Portuguese elements has created a unique cultural tapestry that

sets Goa apart from other parts of India (Bhat & Rao, 2013; Parobo, 2020).
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1.7.2 Architecture

The architecture of Goa reflects its rich history, cultural diversity, and fusion of Indian and
Portuguese influences. From its magnificent churches and forts to the charm of traditional
Goan houses, Goa’s architecture is a testimony to its cultural and architectural heritage.
Architecture plays a significant role in defining Goa’s rich cultural heritage. The state’s
architecture blends indigenous, Portuguese, and other European influences, creating a

unique architectural landscape.

Goa is renowned for its distinctive Indo-Portuguese architectural style. The fusion of Indian
and Portuguese elements is visible in the design of churches, chapels, houses, and other
structures. Key features include Facades, which are elaborate and ornate facades decorated
with intricate carvings, motifs, and friezes. Balconies and Verandas often feature beautiful
wooden balconies and verandas adorned with decorative railings and filigree work. Indo-
Portuguese architecture, characterised by its whitewashed facades, red-tiled roofs, and
ornate balconies, is especially prominent in Goa’s churches and traditional homes. For
instance, the Church of St. Cajetan in Old Goa, modelled after St. Peter’s Basilica in Rome,
exemplifies the grandeur and elegance of Baroque architecture adapted to the Goan

environment (Kandolkar, 2024; Pandit et al., 1999).

Goa’s residential architecture also bears the mark of Portuguese influence, particularly in
the design of its traditional houses, known locally as “Goan villas”. These homes often
feature central courtyards, high ceilings, and intricate woodwork, providing a glimpse into
the lifestyle of Goa’s colonial elite. In contrast, the state’s forts, such as Fort Aguada and
Chapora Fort, reflect the military strategies of the Portuguese, designed to protect their
valuable trade routes from rival colonial powers. The traditional houses of Goa represent the
indigenous architectural style of the region. Houses often have an open central courtyard
called the atrium, a family meeting place. Traditional houses boast sloping roofs adorned
with red clay tiles, known as Mangalore tiles. Intricately carved wooden doors, windows,

and pillars are characteristic features of Goan houses (Mankekar, 2004).

1.7.3 Music and Dance

Music and dance play a vibrant and integral role in the cultural fabric of Goa. The traditions
and art forms associated with music and dance showcase the diverse influences shaping

Goan culture. From traditional folk dances to contemporary music trends, they continue to
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evolve while retaining their essence, making Goa a hub of artistic expression and
celebration. Goa’s music and dance traditions are as diverse as its architecture, reflecting the

region’s multicultural heritage (Jolliffe, 2014).

Traditional Goan music, particularly the Mando and Dulpod, blends Indian and Western
musical styles. The Mando, often accompanied by the violin and guitar, is a slow, melodic
genre that originated in the Catholic community and is typically performed during weddings
and festive occasions. The Dulpod, in contrast, is livelier and more rhythmic, often
performed at social gatherings. Dance is another integral part of Goan culture. Folk dances
like Dekhnni, Fugdi, and the Portuguese-influenced Corredinho are performed during
festivals and special occasions. These dances, accompanied by traditional instruments such
as the Ghumot and Dhol, tell stories of everyday life, religious devotion, and cultural

celebrations.

The vibrant dance forms and music of Goa not only entertain but also preserve the region’s
cultural traditions, making them accessible to locals and visitors. Over the years, Goa’s
music scene has embraced Western influences, particularly in popular music genres like pop,
rock, jazz, and electronic music. Many Goan artists have gained recognition in these genres,
contributing to the contemporary music landscape. The Portuguese influence is still evident
in modern Goan music, with a fusion of Western pop and traditional Goan elements (Jolliffe,

2014; Pereira, 2008).

Goan music and dances are said to be incomplete with musical instruments such as ghumat
and guitar. The Ghumot is a traditional percussion instrument in Goa, made from an earthen
pot covered with goat skin. It produces a unique rhythmic sound often used in Goan folk
music. Gopem and Casio are other traditional percussion instruments commonly used in
Goan music to create rthythmic beats and add to the overall musical experience. Similarly,
the introduction of the guitar during the Portuguese colonial era significantly impacted Goan
music. It is now a popular instrument in various genres, including Western-influenced music

(Cardoso, 2011; Souza de, 1997).

1.7.4 Festivals and Celebrations

Goa’s festivals reflect its religious diversity and cultural vibrancy. The state celebrates a
variety of Hindu, Christian, and secular festivals with equal fervour. The Goa Carnival,

rooted in the Portuguese tradition of pre-Lenten festivities, is one of the most famous events,
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drawing visitors from worldwide. The Carnival features colourful parades, live music, street
performances, and extravagant floats, capturing the spirit of Goan joie de vivre. Religious
festivals also play a significant role in Goan life. Christmas in Goa is celebrated with
Midnight Mass, decorated churches, carol singing, and festive feasting, showcasing the

state’s strong Christian heritage.

Ganesh Chaturthi, a major Hindu festival, involves elaborate rituals, idol immersion, and
community celebrations, highlighting the deep-rooted Hindu traditions in the region.
Although Ganesh Chaturthi is celebrated throughout India, this Hindu festival holds special
significance in Goa. Elaborate idols of Lord Ganesha are displayed in homes and public
spaces, followed by processions and grand immersion ceremonies. Other notable festivals
include Diwali, Sao Joao, and Shigmo, offering unique insights into Goa’s cultural and

religious practices (Borges et al., 2000; DPSE, 2023c¢, 2023a).

Shigmo, also known as the Shigmotsav festival, is a popular Goan Hindu festival celebrated
in spring, corresponding to Holi in other parts of India. It showcases traditional folk dances,
music, and processions where people dressed in colourful attire perform various dance forms
like Gopha, Goff, and Romta Mell. Sao Joao is a unique Goan feast celebrated every year.
Primarily dedicated to Saint John the Baptist, this festival is marked by vibrant celebrations,
especially in villages near rivers and wells. Young men jump into water bodies, symbolising
the baptism of Saint John, while traditional boats called sangadis float around with musicians

playing the ghumat (traditional percussion instrument).

Diwali, the festival of lights, is a grand celebration in Goa, observed by people of different
religions. Homes are beautifully decorated with oil lamps, candles, and colourful rangoli.
Fireworks, bursting of crackers, exchanging sweets, and offering prayers to deities are
common during this festive season. These festivals and celebrations reflect the diverse
cultural heritage of Goa, bringing people together in joyous gatherings and fostering
communal harmony. They provide a glimpse into Goa’s traditions, customs, music, dance,
and culinary delights, making them a delightful way to experience the rich tapestry of Goan
culture (DPSE, 2023c, 2023b; Henn, 2009).

1.7.5 Cuisine

Goan cuisine is renowned for its rich flavours, aromatic spices, and delectable seafood

dishes. Influenced by its multicultural heritage, Goan cuisine reflects a fusion of Indian,
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Portuguese, and local flavours. Goan cuisine is a delightful amalgamation of flavours,
reflecting the state’s multicultural heritage. From spicy seafood curries to delectable sweets,
the cuisine offers a tantalising culinary experience that showcases the diverse cultural
influences of Goa. The use of coconut, rice, seafood, and local spices is prevalent in most
Goan dishes, while Portuguese influence is evident in the use of vinegar, potatoes, and bread.
Seafood is a popular staple in Goan cuisine, with dishes like Goan fish curry, Prawn Balchao,

and Crab Xec (De Souza, 1990; Jolliffe, 2014).

The state’s cuisine is also known for its rich and aromatic meat dishes, such as Pork Vindaloo
and Chicken Cafreal, often marinated in a blend of spices before being slow-cooked to
perfection. Vegetarian dishes are also important to Goan cuisine, especially during Hindu
festivals when meat is traditionally avoided. Mushroom Xacuti and Vegetable Caldine are
examples of vegetarian Goan dishes that are rich in flavour and made using freshly ground
spices and coconut. Sweets and desserts such as Bebinca, a multilayered cake, and Dodol, a
sticky pudding made from coconut and jaggery, are also integral to Goan cuisine, often

enjoyed during festive occasions (Phaldesai, 2005; Shirodkar, 1997).

1.7.6 Art and Handicrafts

Art and handicrafts are integral to Goan culture, showcasing the region’s creativity and
artistic heritage. Goan artisans are known for their skills in various art forms and the
production of unique handicrafts. Here is an overview of art and handicrafts in Goan culture:
Traditional earthenware pottery is a significant craft in Goa, with artisans creating beautiful
clay pots, lamps, and decorative items. Traditional pottery is a prominent craft in Goa.
Skilled potters create beautiful earthenware pottery, including clay pots, lamps, decorative
figurines, and tiles. These pieces often exhibit intricate designs and are painted in vibrant
colours. Goan art showcases vibrant, colourful paintings and murals depicting local scenes,

landscapes, and religious themes.

Goa has a rich tradition of paintings and murals. Artists depict local scenes, landscapes, and
religious themes in their artwork (D’Souza Clyde, 2021). The paintings are characterised by
vibrant colours and intricate detailing, representing the charm and cultural essence of the
region. Bamboo and coconut-based crafts, crochet work, and terracotta figurines are popular
in Goa. Bamboo and coconut-based crafts are prevalent in Goa. Skilled artisans use bamboo
strips to create baskets, mats, hats, lampshades, and decorative items. Coconut shells are

transformed into intricate handicrafts, including bowls, coasters, and showpieces. Crochet

18|Page



work is a popular handicraft in Goa, with artisans creating intricate patterns and designs
using thread or yarn. The craftsmanship is evident in tablecloths, doilies, shawls, and
clothing accessories. Terracotta figurines are another notable aspect of Goan handicrafts.
Artisans mould clay into various forms, including idols, animals, and decorative objects.
These terracotta creations reflect the craftsmanship and cultural symbolism of Goa (Jolliffe,

2014; Pereira, 2008).

Goa is renowned for its hand-painted tiles, also known as azulejos. These tiles feature
intricate designs and patterns depicting Goan culture, history, and nature scenes. They are
decorative elements in homes, churches, and heritage structures. Goan artisans demonstrate
their woodworking skills by creating furniture, carved doors, frames, and other wooden
crafts. The craftsmanship often exhibits intricate carvings and designs inspired by Goa’s

colonial and traditional architecture.

Art and handicrafts in Goa are a testament to the region’s creativity, skill, and cultural
heritage. They embody the artistic traditions passed down through generations, showcasing
a unique blend of local aesthetics, influences from the Portuguese colonial era, and elements
of Goan life and nature. These crafts contribute to the visual richness and artistic ambience

that defines Goan culture (Shirodkar, 1997).

1.7.7 Traditional Goan Attire

The traditional costume of the womenfolk in Goa comprises a 9-yard sari, also referred
to as the ‘Pano Bhaju’, and some jewellery to balance out the entire outfit. The
fishermen do not have any attire but are usually seen adorning bright cotton shirts with
half-pants. The attire of the tribal people in Goa comprises a loincloth known as
‘Kashti’, with a blanket draped around their shoulders. The women wear traditional
saris with a tied knot using their ‘Kunbi palloo’ and have a distinctive style (Shirodkar,

1997, Silva Gracias, 1996).
1.7.8 Traditional Goan Occupation

Many communities have fishing as their primary occupation. The fertile regions of Goa have
many farmers. The top crops cultivated in this region are paddy, banana, pulses, cashew,
mango, coconut, ragi, pineapple, maise, jackfruit, and others. Due to the increasing number
of tourists, a significant part of the population has indulged in the tourism industry (D’Souza

Clyde, 2021; Pereira, 2008).
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1.7.9 Language and Literature

Language and literature play a significant role in shaping the cultural identity of Goa.
Konkani is the official language of Goa and is central to the state’s cultural fabric, which is
spoken by most of the population. It has a rich oral and literary tradition, with various
dialects and scripts. It is an Indo-Aryan language with several dialects, reflecting the
linguistic diversity within Goa. Konkani is written in the Devanagari script and serves as a
communication, expression, and cultural preservation medium for the Goan community

(Borges et al., 2000; Malgonkar, 1982).

Goan authors’ have contributed significantly to Konkani literature, encompassing poetry,
novels, plays, and folk literature. Konkani literature is an important part of Goan culture,
with a rich heritage of literary works in various genres. Goan authors’ have contributed to
developing Konkani poetry, fiction, plays, and essays, exploring themes of love, spirituality,
social issues, and Goan identity (Kandolkar, 2024). Prominent Konkani writers include
Ravindra Kelekar, Manoharrai Sardesai, Pundalik Naik, and Damodar Mauzo. The influence
of Portuguese colonisation is evident in the linguistic and literary heritage of Goa. The
Portuguese language has left its mark on Goan culture, with many Goans proficient in
Portuguese. Some Goan writers have also produced literature in Portuguese, infusing Goan

perspectives and themes into their works (Sardessai, 1983; Shastry, 2000).
1.8 Statement of Research Problem

The Goan economy relies heavily on the tourism industry, which provides a source of
livelihood for a significant portion of the state’s population. After mining, tourism has
emerged as a major industry in Goa, attracting domestic and international tourists who
experience the state’s rich cultural heritage and natural beauty. However, despite being
renowned as an ideal holiday destination, Goa’s popularity as a tourist hotspot seems to be
waning. This has become a matter of concern for all stakeholders in the tourism industry.

The key issues that have been identified include:

1.8.1 Dynamic Tourists’ Influx

Over the years, Goa has gained prominence as a major party destination and stands out as
one of the few states in India where casinos are legal, drawing numerous tourists. Since

2008, the number of tourists visiting Goa has consistently increased. However, the annual
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growth rate saw fluctuations, with a significant rise of 30.55% in 2015, which fell to 19.50%
in 2016. The growth rate slightly improved to 22.98% in 2017 but sharply declined to 2.95%
in 2018.

By the end of 2018, Goa welcomed 80, 15, 400 tourists’, including 70, 81, 559 domestic and
9, 33, 841 foreign visitors. The COVID-19 pandemic caused a notable drop in tourist
numbers, but by 2021, there was a recovery, with approximately 33.08 lakh domestic and
0.22 lakh foreign tourists. By September 2022, Goa recorded about 49.55 lakh domestic and
0.95 lakh foreign tourists’ (Statista Research Department, 2023). Compared to other states,
Goa’s growth in foreign tourist arrivals lags. In 2018, the top five states for domestic tourism
were Tamil Nadu (385.9 million visitors), Uttar Pradesh (285.1 million), Karnataka (214.3
million), Andhra Pradesh (194.8 million), and Maharashtra (119.2 million), accounting for
20.8%, 15.4%, 11.6%, 10.5%, and 6.4% of the domestic tourist share, respectively. These

states collectively represented 64.7% of India’s total domestic tourist visits.

For foreign tourists in 2018, the leading states were Tamil Nadu (6.1 million), Maharashtra
(5.1 million), Uttar Pradesh (3.8 million), Delhi (2.7 million), and Rajasthan (1.8 million),
contributing 21.0%, 17.6%, 13.1%, 9.5%, and 6.1% of the foreign tourist market share,
respectively, and together comprising 67.3% of the total foreign tourist visits in India. This
data indicates that Goa’s foreign tourist arrivals have not grown at the same rate as its
domestic tourism, especially compared to other leading states. Additionally, tourism
stakeholders have raised concerns about the quality of domestic tourists in Goa, as they are

perceived to contribute minimally to the local economy.

1.8.2 Challenges for the Protection of Cultural Sustainability

Sustainability has been essential in the tourism sector in the past decades due to the impact
of tourism activities on the economic, social, and environmental aspects (Connelly, 2007;
Garrod & Fyall, 2000). Therefore, promoting awareness and protection of biodiversity is
vital to ensure the sustainability of tourism activities (Kean Hua, 2018). Previous scholars
have frequently discussed these aspects or pillars while explaining the concept of sustainable
tourism development. In the policy field, culture has been mentioned as an aspect of social

sustainability and sometimes even an aspect or dimension of its own.

During UNESCO’s Decade of Culture and Development (1988-1997), the relationship

between culture and development was debated, leading to the WCCD report “Our Creative
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Diversity” (World Commission on Culture and Development, 1995). Since then, the link
between sustainable development and culture has been discussed in other international
conventions and policy documents, such as “In from the Margins” (Council of Europe,
1997), “Convention for the Protection of Intangible Heritage” (UNESCO, 2001), and
“Convention on the Protection and Promotion of the Diversity of Cultural Expressions”,
(UNESCO, 2005). However, these documents do not delve into the relationship between
culture and sustainable development or culture and environment. There have been other
policy initiatives to introduce culture as an aspect of sustainable development at the

international, national, regional, and even local levels.

At the international level, United Cities and Local Governments (UCLGs) have actively
promoted culture as an aspect of sustainable development. UCLG adopted Agenda 21 on
culture, suggesting that culture should be included in local political processes. UCLG has
also included culture in the Rio+20 process (UCLG, 2008). Although government policies
and NGOs increasingly recognise the importance of culture as an aspect of sustainable
development, it can be argued that culture is still not as institutionalised as an aspect of
sustainability because it has not been systematically incorporated into sustainable
development policies, practices, or assessments development related to ecological,
economic, and social sustainability. Consequently, international, national, regional, and
local policies aimed at sustainable development often treat the cultural dimension as part of

the social dimension or ignore it altogether (Chiu, 2004; Throsby, 2008).

It is known that stakeholders are the key players that play an essential role in making and
developing any state, country, or region. Tourism is one sector wherein there is a need for
better development at every point. Having said this, for such tourism development in the
state, there should be a more excellent intuition from all the stakeholders. Although the
government makes so many decisions in policy formulation and promoting tourism
development in the state, it will only benefit and sustain for a long time if we get support

and similar opinions from all other stakeholders.

In Goa, the varied differences in people’s views and interests that exist between them lead
to the cause of conflict. There are many opportunities to develop and sustain the Goan
tourism industry, but the lack of support from stakeholders has led to the absence of tourism
development. To address these challenges and ensure sustainable development,

collaboration among stakeholders in policy formulation, implementation, and monitoring is

22|Page



crucial (Mbaiwa, 2005). Furthermore, cultural commissions and traditional councils should
actively promote cultural vitality and resolve conflicts that impede eco-cultural

sustainability (Osman, 2022).

Managing tourism’s effects is essential to safeguard cultural resources while maximising
benefits for local populations. The relationship between tourism and cultural preservation is
complex, with the potential for both beneficial and adverse outcomes. To mitigate negative
impacts, it is vital to adopt responsible management practices that engage local communities,

foster cultural education, and embrace balanced development strategies (Shahzalal, 2016).

1.8.3 Economic Potential of ICH

Despite being a small state in India, Goa boasts vibrant cultural diversity and a rich tangible
heritage, including forts, monuments, museums, religious sites, and rock art, which are
major tourist attractions and a significant strength of the state. On the other hand, the state’s
ICH which encompasses oral traditions, performing arts, social practices, rituals, festive
events, traditional craftsmanship, and more- is also a key asset in cultural heritage tourism.
This is contingent on its alignment with international human rights standards, mutual respect

among communities, and sustainable development.

ICH provides vital cultural authenticity and offers tourists a deep understanding of a
destination’s culture, enhancing the competitiveness of ICH within the broader cultural
heritage tourism sector and generating socio-economic benefits for stakeholders. However,
the commodification of ICH as a tourism product has threatened its authenticity, which is
crucial for the cultural continuity of communities. To mitigate this, the UNWTO (2017) has
recommended approaches that promote ICH as a sustainable tourism resource, emphasising
safeguarding its cultural values. This responsibility lies largely with those who practice,
maintain, or promote ICH. Thus, exploring perspectives on ICH as a sustainable tourism

resource is important (Kim et al., 2019).

Cultural tourism has the potential to create a “beautiful connection” between host
communities and visitors, offering economic benefits that can drive the development of
basic infrastructure. Effective cultural tourism marketing can support individuals and artisan
communities, ensuring viability and sustainability. Moreover, it can act as a catalyst for
preserving tangible and intangible heritage. Goa is a place where numerous intangible

cultural attractions could be further developed and promoted, with potential and diversity
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that surpass current offerings. The state’s rich cultural resources, including festivals, folk
dances, folklore, and traditional customs, present significant opportunities for attracting

cultural tourists.
1.9 Research Questions

Culture is an essential component of the tourism industry. Nevertheless, no systematic study
has yet been conducted to understand the tourists using these cultural facilities. How great is
the demand for cultural tourism products? What cultural resources are supplied by the
residents, and what are the perceived benefits and costs? What elements of culture attract

tourists? Are the tourists satisfied and would like to revisit the cultural destination?

One of the critical questions is whether any specific model has been implemented to sustain
cultural tourism development. Thus, a systematic assessment of cultural tourism and its
resources is needed from the viewpoint of tourists, the host community, and stakeholders in
the tourism industry. Keeping the study’s central question in mind, the identified questions

of the present research are below.

I.  What is the potential demand and supply for developing cultural tourism through
intangible cultural heritage resources?
II.  Does any dimension influence tourists’ satisfaction, behavioural intentions to revisit,
and actual behaviour towards intangible cultural heritage resources?
III.  Does any factor influence the residents’ perceived cultural impact, attitudes, and
support for cultural tourism?
IV. Has any specific model been implemented for sustainable cultural tourism

development?

a. How can a new scale for cultural sustainability indicators and sustainable cultural

tourism development be developed and measured?

b. How do cultural sustainability indicators influence sustainable cultural tourism

development?

c. How do demographic characteristics moderate the relationship between cultural

sustainability indicators and sustainable cultural tourism development?
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1.10 Objectives of the Study

Based on the research questions, broader objectives are framed, which include:

I.  To assess the cultural tourism potential demand and supply through intangible cultural
heritage resources.

II. To examine the structural dimensions influencing tourists’ satisfaction, their
behavioural intentions to revisit, and their actual behaviour towards intangible
cultural heritage resources.

III.  To investigate the factors influencing the residents’ perceived cultural impact,
attitudes, and support for cultural tourism through intangible cultural heritage
resources.

IV.  To design a sustainable cultural tourism development model through intangible

cultural heritage resources.

a. To develop and measure a new scale for cultural sustainability indicators and sustainable

cultural tourism development.

b. To examine the influence of cultural sustainability indicators on sustainable cultural

tourism development.

c. To examine the moderating role of demographic characteristics in the relationships

between cultural sustainability indicators and sustainable cultural tourism development.

1.10.1 Objective I: To assess the cultural tourism potential demand and

supply through intangible cultural heritage resources

The first objective assessed the potentialities of cultural tourism demand and supply through
ICH, considering the opinions of tourists and residents. The analysis is based on the model
Du Cros, (2001) proposed, primarily applied to tangible cultural resources across countries.
For the present study, the model is modified to suit the need of the present study of the
potentialities of intangible cultural resources by applying similar constructs. This helps to

understand how effective the modified model is for the intangible cultural resources in Goa.
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1.10.2 Objective II: To examine the structural dimensions influencing
tourists’ satisfaction, their behavioural intentions to revisit, and their

actual behaviour towards intangible cultural heritage resources

The second objective mainly examines the influence of various dimensions on tourists’
behavioural intention to revisit. The measurements were further used to determine if any
dimensions influence tourists’ satisfaction. The study also examines the direct relationship
between behavioural intentions to revisit and the actual behaviour of the tourists.
Furthermore, mediation analysis has been conducted to determine whether tourists’
satisfaction has mediated the relationships between various dimensions and behavioural
intention to revisit. Such relationships were examined by the adapted and extended model of

the Theory of Planned Behaviour (TPB).

1.10.3 Objective III: To investigate the factors influencing the residents’
perceived cultural impact, attitudes, and support for cultural tourism

through intangible cultural heritage resources

In the third objective, the study investigates the residents’ perceived cultural impacts and
attitudes towards cultural tourism and tourists, ultimately supporting cultural tourism.
Various constructs are identified from the earlier literature and analysed using direct and
indirect relationships between the constructs. Therefore, an adapted and revised Social

Exchange Theory (SET) framework is applied.

1.10.4 Objective IV: To design a sustainable cultural tourism development

model through intangible cultural heritage resources

The fourth and last objective focuses on measuring the indicators of cultural tourism
sustainability based on Exploratory Factor Analysis (EFA) and Partial Least Square-
Structural Equation Modeling (PLS-SEM). A new scale has been developed to measure the
effective indicators of cultural tourism sustainability and SCTD. Further, this study intends
explicitly to propose a new collaborative and integrated model of Sustainable Cultural
Tourism Development (SCTD) through ICH by examining the influence of CSI on SCTD.
Finally, the moderating role of demographic characteristics was assessed to check how
respondents’ opinions vary across their demographic attributes toward the influence of CSI

on SCTD.
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1.11 Significance of the Study

Culture has entered the process of social change in many forms, bringing cultural interaction
with profound interest to cultural tourists worldwide. Cultural tourism focuses on the rich
past of the people or areas as preserved and portrayed in monuments, historical sites,
architecture, and artefacts. It is recognised as a potent force for preservation, maintaining,
and conserving the aboriginality of a place. Hence, cultural tourism in this context can be a
tremendous force for cultural conservation and a viable means for promoting the socio-

economic development of host communities and sustainably promoting tourism.

Cultural tourism development is community-based, participatory, and designed to improve
residents’ economic and social well-being in addition to the concerned institutional and
physical environments. It also promotes international understanding, friendship, and
universal brotherhood through cultural exchange among nations, regions, and communities.
It is often seen to maintain the past and improve a community’s quality of life, help promote
handicrafts and local arts, and support local artisans. Though cultural tourism is a complex
segment of the tourism industry, its demand and supply are diverse and versatile. However,
the demand for cultural travel is expected to proliferate by changing the recreational needs

of tourists and other visitors.

Therefore, the most relevant aspect of this research is to bring to light the significant cultural
contributions of Goa through a scientific inquiry from the perception of both tourists and the
host community. The results of this study will aid government officials in planning for
cultural tourism development. The research findings will be instrumental to the
policymakers and opinion leaders of the tourism sector in drafting policies that would benefit
all stakeholders in the tourism industry. It would enlighten both existing and potential
investors on critical investment areas in cultural tourism. The research findings will also

help other scholars in cultural studies in tourism.
1.12 Scope of the Study

The scope of the present study is very far-reaching and profound. Deep-rooted studies have
yet to be undertaken to link the tourism industry with culture. Hence, there is ample scope
for research in the dynamics of cultural tourism management and its utmost importance in

the fast-changing society of Goa, which is dominated by technological progress. The scope
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of the present study is therefore categorized into four key dimensions: topical, geographical,

analytical, and functional.

Topically, the present study focuses on the field of sustainable cultural tourism development,
an area that remains underexplored in tourism research. The study aims to explore the
potential of cultural tourism, examines the tourists’ intentions to revisit ICH resources and
the support of residents for cultural tourism. It also focuses on developing and measuring
scales for CSI and SCTD. Additionally, it analyses the relationship between CSI and SCTD

to highlight the importance of preserving and promoting local culture through sustainability.

Geographically, the study is centred on Goa, a unique Indian state with a rich cultural
heritage and strong tourism appeal. Goa’s diverse traditions, colonial history, and vibrant
local practices make it an ideal location for assessing the impact and opportunities of cultural
tourism. The study explores how cultural tourism can be used not only to attract visitors but

also to preserve and enhance the cultural fabric of the region.

Analytically, the study evaluates the behavioural intentions of tourists, specifically their
likelihood to revisit Goa as a cultural destination. It also investigates the perceptions of
residents regarding the impacts of cultural tourism and their support for such initiatives.
Furthermore, the study includes the development of a new model for sustainable cultural
tourism, based on empirical research and contextual analysis, to guide future planning and

implementation.

Functionally, the study offers practical contributions to tourism management by providing
insights and recommendations for stakeholders, policymakers, and community leaders. It
aims to inform tourism strategies that balance cultural preservation with economic
development, while also encouraging resident participation. Additionally, the study serves
as a foundation for future research in cultural tourism, fostering academic interest and further

exploration in this evolving field.
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