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Chapter 2 

Literature Review 

2.1 Introduction 

Research is a process of finding specific answers to specific questions in a well-organised, 

objective, and reliable way (Payton, 1979). It is a systematic, controlled, empirical, and 

critical investigation of hypothetical propositions about hypothetical relationships between 

natural phenomena (Kerlinger, 1973). Research is the search for truth with the help of earlier 

research, observation, comparison, and experimentation, and the search for knowledge 

through objective and systematic methods to find solutions to problems (Kothari, 2009). 

Therefore, research plays a vital role in providing solutions for each new research as it 

provides directions to address specific and critical problems. If the issues that have occurred 

have been fully discovered and resolved, it is not investigative research. However, 

accumulating amicable and hypothetical possible solutions. Therefore, research is crucial in 

providing solutions for each new research, offering directions to address specific and critical 

problems. Investigative research is not about fully discovering and resolving issues that have 

occurred but about accumulating amicable and hypothetical possible solutions, considered 

a commendable achievement in research work.  

This broad research term will help each researcher to conduct research better and seek 

existing knowledge in the form of published and unpublished research articles in various 

journals, books, and websites. This knowledge provides a basic idea for the proposed 

research work to determine the type of research carried out in different fields and topics. 

This basic concept is technically called “literature review” or “searching for background 

information”, relevant to research. Literature or narrative reviews are review articles and 

academic works that include current knowledge, substantive discoveries, theoretical, and 

methodological contributions to specific topics. It acts as a secondary source for the present 

study.  

The literature review is the foundation of research in almost all academic fields. It thus can 

be used as a part of a peer-reviewed journal article publishing new research, to place current 

research in the main body of relevant literature, and to provide readers with background 
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information. In such a case, the review usually precedes the methodology and results section 

of the work. Literature reviews answer the fundamental questions before starting the 

research work, such as the source of information, data collection methods, identifying 

research gaps, and tools in all the research areas. Suppose these suspicions become clear in 

the researcher’s mind; in that case, the preparation of the content analysis and the appropriate 

methodology can be carried out more reliably for further research work. 

2.2 Inclusion and Exclusion Criteria 

The study has adopted the following criteria for inclusion and exclusion in the review 

analysis. 

The inclusion criteria are as follows:  

(i) Recent research articles have been given more importance, but to understand the 

meanings and definitions of a few constructs, articles published before the 2000s are also 

included. The researcher ensured minimum overlap in the selected papers and periods.  

(ii) The research papers are published in peer-reviewed, high-impact indexed journals 

published in Scopus, Web of Science, and UGC CARE List; conference proceedings and 

other research notes, which are essential for the study, are included.  

(iii) The study examines the relationship between the selected constructs, allowing for 

variations in their definitions due to different labels.  

(iv) It focuses on qualitative and quantitative studies that report correlation, path, or 

regression coefficients and other empirical and exploratory results.  

(v) Research articles written in English are included in the study. 

The exclusion criteria are as follows:  

(i) Studies of potentialities, behavioural intention, residents’ support, and sustainability other 

than tourism studies.  

(ii) Studies with data not reliably extracted, duplicate, or overlapping data. 

(iii) Abstract-only papers and theses which are unpublished and articles without full text 

available. 
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(iv) Books, e-books, book chapters, reports, and websites offer foundational statistical data 

and analysis knowledge.  

(v) Studies that explain statistical tools and analysis, along with their threshold limits, are 

not included in the scope of the review analysis. 

2.3 Keywords for Database Search 

The keyword selection was a simple but comprehensive process based on a preliminary 

review of the available literature. To capture relevant literature, the researcher used different 

sets of English keywords, using the asterisk wildcard to include permutations of each phrase 

and Boolean operators. Similarly, at least two keywords are combined to enable better 

literature results. The list of keywords applied to the study is as follows: 

Keywords 

“cultural resourc*; intangible cultural resource*; cultural heritag* site*; tourist’s behavio* 

intention; tourist’s revisit* intention; cultural tourism destinations; tourist revisit intention; tourists’ 

satisfaction; tourists’ destination image, tourists’ motivation; memorable tourists’ experiences; 

theory of planned behavio*; residents’ perceived impacts; residents’ attitude; community 

attachment; community involvement; social exchange theory; cultural tourism potentialities; Du 

Cros model; tourism potential demand and supply; cultural sustainability indicators; and 

sustainable cultural tourism development”. 

Source: Author’s compilation based on previous research studies 

2.4 Initial Data Statistics 

The selected keywords facilitated the extraction of specific and relevant data from the 

database. All the extracted data, including title, abstract, keywords, authors’ names and 

affiliations, journal name, and year of publication of the identified records, were exported to 

an MS Excel spreadsheet. Initially, 629 articles were identified. All the records were 

screened independently for full-text research articles.  

Of the 629 articles, 161 were sourced from books, e-books, and websites. Although these 

were not included in the final review analysis, they provided essential background 

knowledge, helping to clarify statistical data, refine methodologies, and enhance the 

understanding of statistical analysis. Their insights contributed to a more comprehensive 
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interpretation of the reviewed studies. The remaining 468 articles are included in the final 

review papers, demonstrating that the methods used to identify and select the literature were 

explicit, reproducible, and without a priori assumptions on the relevance of the chosen 

literature. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2. 1 PRISMA Model Flowchart 

Source: Author’s compilation based on previous research studies 

The MS Excel spreadsheet was modified by adding the items for which data were sought 

for data management. More specifically, the included studies’ bibliographic details, the 

PRISMA checklist’s essential items with some extensions, and an item to address reporting 

the PRISMA flowchart were added to the data management spreadsheet (Refer to Figure 2. 

Records identified from Databases 

(n = 629) 

 

Records removed before the screening: 

Duplicate records removed (n = 0) 

Records removed for other reasons (n = 0) 

Records screened 

(n = 629) 

Records excluded: 

Reason 1 (n = 161): Limited exclusively 

to books, e-books, and websites 

Reports sought for retrieval 

(n = 468) 
Reports not retrieved: 

(n = 0) 

Reports assessed for eligibility 

(n = 468) 

Reports excluded: 

(n = 0) 

Studies included in the review 

(n = 468) 

 

Reports of included studies 

(n = 468) 

Identification of Studies via Databases and Registers 

Id
en

ti
fi

ca
ti

o
n
 

S
cr

ee
n

in
g
 

 
In
c
lu
d
e
d

 
cl
u
d
e
d

 



33 | P a g e  
 

1). Items related to the risk of bias, confidence intervals, consistency measures, sensitivity, 

or subgroup analysis were omitted as they did not apply to systematic reviews in this field 

and the scope of this study.  

2.5 Review Analysis 

This section contains a thorough review of published articles and all possible academic and 

non-academic work in tourism studies to have an excellent theoretical background for the 

study. It covers the thoughts of the relevant literature concerning the various objectives of 

the study. The classification of the literature review under different categories is explained 

below in detail: 

2.5.1 Concept-Wise Distribution of Articles 

This classification has been categorised into various terms and concepts, which are 

explained below: 

2.5.1.1 Cultural Tourism  

Tourism and culture can alter or modify any local community (Ranasinghe & Cheng, 2018) 

by influencing how people see themselves, their identities, and ICH resources (Cassel & 

Maureira, 2015). Due to tourism, many cultural practices and traditions are progressively 

becoming a basket of tourism products, so community identity is frequently recreated to 

meet visitor expectations (Coronado, 2014). For instance, Mokoena (2019) evaluated the 

visitors’ reactions to the experiences and cultural presentation at the Basotho cultural village. 

Visitors enjoy engaging in cultural activities such as snapping pictures, tasting cuisine, and 

conversing with the village workers.  

Palawan, the Philippines’ Island province, has a rich historical and cultural tourism potential 

to attract visitors who desire to see and experience new things in the area (Alejandria-

Gonzalez, 2016). Cultural tourism in Kenya, particularly in the Gusii community, has shown 

potential, as these communities offer local and international tourists a uniquely 

transformative experience (Ondimu, 2002). The host community’s varied cultural attractions 

can be used to define its developmental model.  

Richards (1996) examines the meaning and relevance of cultural tourism in the context of 

social, economic, and political factors that have shaped its development across Europe. It 
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was essential for extending cultural facilities, growth, and development and establishing 

pan-European tourist and cultural policies. Hughes and Allen (2005) also found that cultural 

tourism positively impacted Central and Eastern Europe. Vergori and Arima (2020) 

identified a “new (and younger) cultural tourism” growing in Italy by comparing cultural 

and non-culture foreign visitors using socio-economic-demographic characteristics.  

Numerous studies have highlighted the significant potential of cultural and heritage tourism 

across various regions and countries. These include historical sites in the Khao Phra Viharn 

National Park area in Sisaket, Thailand (Chaigasem et al., 2019; Sakdiyakorn & Sivarak, 

2016); cultural tourism experiences in China and South Africa (Sirayi et al., 2020); the 

unique offerings of Sarawak, Malaysia (Haigh, 2020); tourism opportunities in remote island 

destinations (Croes & Semrad, 2015); and sites across India (Pratheep, 2017; Sivakumar et 

al., 2019); Spain (Lascu et al., 2018), Vietnam (Nguyen & Cheung, 2013), the USA 

(Timothy, 2014), and Toraja, Indonesia (Esfehani & Albrecht, 2016).  

The diversity of approaches to the relationship between tourism and culture underlines the 

problems of definition that exist in this area. Since culture touches all aspects of human life, 

it can be argued that everything is cultural. Even though cultural tourism is an area of tourism 

potential, there is currently not enough official information to identify this sector and its 

specific needs, to understand how tourists interact with cultural heritage, or to determine 

which main areas are considered in managing cultural tourism (Galí-Espelt, 2012).  

Richards (1996) advised that the early approaches to the relationship between tourism and 

culture were more based on the “sites and monuments”, in which a country or region’s 

cultural attractions were viewed primarily as physical, cultural sites. This approach formed 

the basis for compiling the European Cultural Tourism Inventory in the 1980s. Reviewing 

the conceptual definition of culture, Mousavi et al. (2016) and Richards (1996) also argued 

that culture consists of products (like buildings, customs, and art) and processes (as a way 

of life) associated with culture. Gradually, however, a broader view of culture in tourism 

emerged, including performing arts (Buigut & Amaize, 2020), crafts (Richards, 2001), 

cultural events, architecture and design, and creative activities (Richards & Wilson, 2006), 

the ICH and indigenous tourism (Ruhanen & Whitford, 2019), and ethnicity (Gokhale et al., 

2014; Yang, 2011).  
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According to McIntosh and Goeldner (1986), cultural tourism, whose origins are embodied 

in the concept of culture, can be defined as all aspects of travel through which travellers 

learn about the history and heritage of others or their contemporary way of life or thought.  

Richards and van der Ark, (2013) argued that the cultural tourism market has diversified and 

fragmented into many different niches regarding tourists’ consumption of cultural 

attractions and events. As more and more indigenous communities worldwide turn to 

tourism to reform their economies, optimistic predictions about the benefits of tourism must 

be considered, as well as the negative impacts of tourism on communities’ tangible and 

intangible cultural assets. For example, cultural degradation, commercialisation and 

commodification of ICH, and loss of identity are ways tourism negatively impacts cultures 

(McIntosh et al., 2002; Ranasinghe & Cheng, 2018)  

Consequently, threats to ICH are problematic for the care and preservation of culture, the 

commercial sustainability of the ‘cultural product’, and any long-term socio-economic 

benefits that tourism can bring to a community and region. However, they are increasingly 

viewed as unique tourism “assets” (Nielsen & Wilson, 2012). Debeş (2011) shows that 

cultural tourism in the Mediterranean island (Northern Cyprus) needs to establish its cultural 

identity due to the negligent nature of the authorities and related cultural agencies. A lack of 

vision towards commodifying cultural products leads to a decline in the quality of the 

visitor’s experience.  

Similarly, Cooper (2020) concludes that Katuaq cannot become a “cultural centre”. It is 

suggested that the future of successful and complete cultural tourism offerings in the Arctic 

lies at the intersection of tourism and leisure studies. The Republic of Croatia, although a 

tourism-oriented country, has also shown that cultural tourism has a low economic 

contribution due to the lack of consumption by cultural tourists (Zadel & Bogdan, 2013).   

With a varied culture, Goa threatens traditional culture if not preserved or adequately 

conserved (Gokhale et al., 2014; Pawaskar & Goel, 2012). Therefore, tourism planners and 

developers must balance development’s various economic and social benefits with the 

potential cost or risk to create sustainable tourism development based on cultural attractions 

(Blazey, 2002). Cultural tourism should focus more on integrating production and 

consumption, thus increasing the linkages between suppliers and consumers. Cultural 

tourists demonstrate a proactive approach to meeting their needs, wanting to actively 

participate in creating an experience while travelling, and on the other side, suppliers pay 
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attention to the consumers towards co-creation of higher quality experiences (Jovicic, 2016) 

through close monitoring and mentoring the tourism activities (Sharma & Sharma, 2017). 

2.5.1.2 Tourism Potentialities 

Since each cultural destination is a unique resource that differs from the others, choosing a 

particular focus for each type of cultural destination is challenging due to its complexity. 

Despite its complexity, it is not only a necessary but a fundamental step in evaluating the 

destination tourism potential (Bucurescu, 2015). Du Cros (2001) states that assessing 

tourism potential is critical to tourism planning and destination development. From a tourism 

point of view, this assessment evaluates the attractiveness of the historic city, including the 

main features that attract people to visit the place due to the improvement of the flexibility 

of the destination, infrastructure, tourism, culture, and environment. Regarding the tourism 

potential, various resources have entered the evaluation area, such as cultural to natural, 

cultural to industrial (Landorf, 2016), global to regional, large as a city or city as small as a 

street or square (Bucurescu, 2015; Neupane et al., 2013), urban to rural (Kuo & Wu, 2013), 

and area to route (Sánchez Rivero et al., 2014). 

Many studies have been conducted to assess the possibilities of tourism using multiple 

models and techniques. In one such case, one of the prevailing models was developed by Du 

Cros (2001) to help plan sustainable heritage tourism. The methodology proposed in the 

model is based on the bi-directional relationships between the central components, namely 

the cultural integrity or robusticity, and the commercial factors associated with converting a 

heritage site into a heritage tourist attraction (market appeal/ attractiveness). The terms 

market robusticity and market appeal are used here to construct a matrix. The matrix for 

heritage sites is divided into four sections: high market appeal with relatively high 

robusticity, moderate market appeal with relatively high robusticity, relatively high market 

appeal with low robusticity, and low market appeal.  

Many researchers have used the Du Cros (2001) model to assess tourism potential, such as 

Li and Lo (2004), who evaluated the market appeal’s applicability and the destination’s 

robusticity. The analysis found that the matrix effectively improved study outcomes but also 

revealed areas for improvement in the sub-indicators, such as product design requirements 

and lack of community concerns on the leading indicators. Stamenković and Jakšić (2013) 

used the model without modifications to understand better the upgrading of Sombor’s Old 
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Town Centre's tourism potential. According to the study, Sombor Old Town shows average 

market attractiveness and robustness. The study concluded that further promotion and 

improvement are needed for the organisation to be recognised nationally.  

Bjeljac et al. (2012) applied this model to a natural heritage area in the Serbian part of Banat 

instead of a cultural heritage area with some modified sub-indicators. They noted that paying 

particular attention to the area’s sustainability with a moderate number of visits is essential, 

which also minimises the risk of degradation and destruction. Pobric et al. (2019) evaluated 

the model regarding touristic valorisation of cultural and historical heritage in Bascarsija, 

noting that the place has a unique identity and market attractiveness due to its high cultural 

symbolic importance and market appeal. 

The model proposed by Du Cros (2001) was later refined and applied to cultural heritage 

(McKercher et al., 2005). The subsequent framework has four components: cultural, 

physical, product, and experiential value. These are generated by disaggregating the last 

element of the Du Cros model, which includes model sub-indicators such as physical 

importance and strength, development needs, and market attractiveness. Laing et al. (2014) 

used this framework to study Chinese heritage assets in an Australian city, focusing on the 

built heritage’s experiential value. They found that historic buildings have high and medium 

intrinsic values. Likewise, Sheng and Lo (2010) adopted a modified model to assess the 

tourism potential of nine major museums in China. It found moderate tourism potential for 

museums with additional factors such as marketing and leadership. However, poor 

accessibility, the isolation of tourism modes, the lack of complementarity with nearby 

attractions, and limited carrying capacity harm the museums’ appeal to tourists.  

Other models, such as Strengths, Weaknesses, Opportunities, and Threats Analysis 

(SWOT), are also used to study the outcomes of tourism potential. Collins-Kreiner and Wall 

(2007) evaluated the possibilities using a SWOT analysis to understand the vacation spot 

comprehensively. Furthermore, they found that the SWOT analysis is beneficial, as it draws 

the evaluator’s attention to identify strengths and weaknesses and examine the opportunities 

and threats. In this context, it refers to the strengths and opportunities as the value, whereas 

threats and weaknesses are constraints for tourism development. Grafenauer (2015) uses a 

descriptive study method to investigate why and how the city has no tourism potential 

despite its rich heritage, showing that the lack of local support and low frequency of tourist 

arrivals are the main obstacles to the tourism sector in Slovenia. Furthermore, a descriptive 
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survey indicated that the city has high tourist attractiveness regarding natural, tangible, and 

intangible heritage (Ptacek et al., 2017). 

The Geographic Information Systems (GIS) method was developed to assess tourism 

potential using information technology and addressed scope, altitude, climate, vegetation, 

land use, culture, transport, and hotel accommodation (Pareta, 2013). This method was 

deemed the most appropriate as it considers the region’s overview rather than individual 

sites, compares potential outcomes across different areas, and uses cultural and natural 

resources. Mikhailidi (2014) conducted a GIS survey to assess the potential of the Altai 

Mountains’ tourism. The study found that a large-scale assessment can be represented 

visually on a map with the distribution of sites at different hierarchical levels. However, it 

limited the survey by needing to be able to identify detailed information to assess small 

areas.  

The tourism potentials were also evaluated by evaluating the tourism stakeholders, such as 

tourism marketers and hoteliers, tourism experts, residents, and tourists. The supply-side 

view was examined by Io (2011) by interviewing tour guides and travel agency managers to 

learn more about itinerary design, site selection criteria, site evaluation, and the possibility 

of including more historical sites in tour packages. The study identified four key attributes: 

accessibility, tourist facilities, entertainment attractiveness, and competitiveness, compared 

to other tourist attractions within destinations. Cuccia and Rizzo (2011) also assessed the 

supply side of cultural attractiveness in Italy and concluded that tourist destination 

attractiveness is limited in seasonality. 

The current literature has also noted the relevance of the weighted Sum Model (WSM) for 

understanding tourism potential. Mamun and Mitra (2012) developed a straightforward 

methodology to determine the tourism potential of Murshidabad District in West Bengal. 

The social and physical aspects were included in the study, and the scaling method and 

ranking were used. According to the study results, the Berhampore Cossimbazar group has 

the highest overall potential, followed by Lalbagh Khosbagh. The least opportunities are in 

the case of Jitpur Jalangi, which has never been developed as a tourist destination.  

Furthermore, Neupane et al. (2013), considering additional aspects of the environment and 

the tourism potentialities of Bhaktapur Durbar in Nepal, noticed that the site has a rich 

cultural, historical, and religious heritage, a favourable geographical location, a positive 
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image of local food products, and friendly and welcoming local people. Moreover, a 

modified form of WSM in Kashmir included four indicators: nature, culture, adventure, 

sport, and other facilities. The results suggest that places in the study area can be classified 

as high, medium, or low regarding tourism potential. 

Yan et al. (2017) have proposed a mathematical model that assesses the potential of China’s 

cultural heritage sites from tourists’ perspective. This paper examines the two approaches, 

resource value and status of development. Each sub-indicator is assigned a rank and weight 

(Mamun & Mitra, 2012). The results show that the tourism potential of heritage sites ranges 

from modest to high. Dogru et al. (2017) modified the tourism demand theory to assess 

international tourism demand in nine countries. An approach was proposed to predict the 

impact of the business cycle on tourism demand in Italy (Guizzardi & Mazzocchi, 2010). 

The two models, the Latent Cycle Component (LLC) and the Explanatory Economic 

Variables (EEC) were evaluated based on explanatory power, best diagnostic residual fit, 

and predictive ability and found to be similar. According to the study, these models can be 

used to design tourism strategies in Italy.  

The studies have also analysed the potential of tourism in different areas. For example, 

Martín et al. (2017) evaluated the potential of sustainable development using the Distance 

Pena DP2 method and found that seasonality is restrained in smaller destinations with 

increasing tourist arrivals. An attempt has been made by Abdu et al., (2018) to provide an 

overview of Yemen’s historical development, status, activities, and major destinations. 

According to Matei (2015), the unique environment, vast areas of natural hospitality, 

traditions and culture, gastronomy, and diversity of natural resources contribute to rural 

tourism development in northeastern Romania.  

Popichit et al. (2013) studied the possibilities of tourist destinations and the factors 

influencing the travel intentions of tourists in Phra Nakhon Si Ayuthaya Province. The 

results showed that historical values have a high potential and that there is a positive 

association between attitudes toward tourism activities and future travel intentions. Deb 

Burman et al. (2007) examined cultural and eco-tourism opportunities in the northeastern 

states of India. They concluded that a lack of marketing and promotion, restrictive rules and 

regulations, and inadequate infrastructure facilities are significant obstacles to developing 

state tourism. Due to population growth, natural resources have declined in quality and 

number (Demirel, 2004). 
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2.5.1.3 Behavioural Intention 

Behavioural intention is the subjective likelihood that a consumer will perform a specific 

action, such as purchasing a product or service (Fishbein & Ajzen, 1975). It considers an 

individual’s expected or planned future behaviour (Çelik & Dedeoğlu, 2019) and their 

tendencies towards a particular action under given circumstances (Fishbein & Ajzen, 1975). 

Ghorbanzade et al. (2019) defined behavioural intention as the visitor’s assessment of the 

likelihood of revisiting the destination or being willing to recommend the destination to 

others.  

Behavioural intention, often considered an immediate predictor of actual behaviour 

(Fishbein & Ajzen, 1975), has been a central focus in tourism research. Oliver and Swan 

(1989) defined it as the anticipated future behaviour of an individual that reflects one’s 

expectations and inclinations toward a specific action in a given context. This concept is 

commonly measured by assessing the likelihood of engaging in a particular behaviour 

(Fishbein & Ajzen, 1975). Within tourism studies, two key areas of focus are destination 

choice intention (Lam & Hsu, 2004, 2006; Reza Jalilvand et al., 2012) and post-purchase 

behavioural intention (Kozak, 2002; Moutinho, 2011; Refaie et al., 2012). 

Research on destination choice intention frequently draws upon the Theory of Planned 

Behaviour (TPB), which posits that behavioural intention is influenced not only by an 

individual’s attitude toward the behaviour but also by subjective norms and perceived 

behavioural control (Ajzen, 1991). Subjective norms refer to the perceived social pressure 

to act or refrain from acting, while perceived behavioural control relates to an individual’s 

perception of the difficulty of performing the behaviour. Although many scholars have 

explored the relationship between value and behavioural intention, research on this 

relationship remains sparse in certain domains, such as intentions related to complaints (Liu 

& Mcclure, 2001), sustainable food consumption (Vermeir & Verbeke, 2006), and service 

outcomes (Liu et al., 2001).  

In tourism, studies on this topic are limited and yield mixed findings (Moutinho, 2011; Li & 

Cai, 2012; Madrigal & Kahle, 1994). In the tourism literature, numerous studies, such as 

Baker and Crompton (2000), Enrique Bign et al. (2001), and Lee et al. (2007), have used the 

terms “revisit intention” and “willingness to recommend” to examine travellers’ behavioural 

intentions and future behaviour. Tourism marketers believe that generating repeat or 
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revisiting travellers will help increase destination revenue since repeat or revisit visitors tend 

to stay longer and spend more money to participate in more consumption-intensive activities 

(Wang, 2004).  

Chen (2008) characterised behavioural intention under some dimensions using two 

elements, repurchase and recommendation intentions, while Casaló et al. (2010) used 

participation and recommendation intention to measure revisit intention for company-hosted 

online communities. Although behavioural intention has been widely used in past studies to 

indicate a preference to visit and recommend to others, it only briefly describes the 

proportion of revisits and the actual decision about future travel behaviour (Hamid et al., 

2020).  

2.5.1.4 Tourist Motivation 

Motivation is the starting point for all travel-related events. The moment at which tourists 

leave their homes and travel to other places can contribute to a better understanding of 

tourism. Backman et al. (1995) define motivation as “a state of need or a condition that 

serves as a driving force to display different kinds of behaviour towards certain type 

activities, developing preferences, arriving at some expected satisfactory outcome. 

According to Pearce (2011), “travel motivation is a specific subset of individual motivations 

that includes the overall network of biological and cultural forces that impart value and trend 

to the choice, behaviour, and experience of travel”. Similarly, Pearce (1988) stated that 

tourist motivation is defined as “a set of needs and desires that drive individuals to engage 

in travel behaviour, influencing their choice of destinations, activities, and experiences to 

achieve personal satisfaction and fulfilment”. 

Researchers believe that tourism motivation derives from the influence of the traveller’s 

inner personality (Madrigal, 1995), psychographic characteristics (Iso-Ahola, 1982), and 

outside social/cultural forces (Huang & Hsu, 2005). Knowing tourist motivation provides 

insight into why tourists make a trip, including the experiences and activities likely to satisfy 

them. An appreciation of tourism motivation is crucial for destination marketers as it enables 

them to plan and implement effective and personalised marketing strategies (Yousefi & 

Marzuki, 2015).  

In recent tourism literature, researchers have applied several theories, such as the push-pull 

theory and the Expectations, Motivations, and Attitudes (EMA) model, widely used to assess 
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tourists’ motivation to travel. In this sense, using pull and push motivation theory, Yousefi 

and Marzuki (2015) identified novelty, knowledge-seeking, and cultural and historical 

attractions as the most critical factors. On the other hand, Turnbul and Uysal (1995) conclude 

that heritage and culture are the most important motivating factors for choosing Latin 

America as a travel destination. At the same time, You et al. (2000) find that family and 

friends are together, and sporting factors are also important in Great Britain and Germany.  

Liro (2020) understands push-pull factors and revealed that tourists’ who visit pilgrimage 

centres found that religious and touristic factors, cultural heritage, recreation, and social and 

family life factors affect tourists. Sooksai (2019) found that push factors such as escapism 

and relaxation, the desire to learn and see new things, while pulling factors such as location, 

safety, and image of the convenience of the place are the most important factors that attract 

tourists to visit the pilgrimage motivate centres, in addition, tourist attraction, affordability, 

disposable income, and price factors are converted into marketing factors. A gap analysis 

examined the supply and demand motives for visiting Botswana and found that tourists visit 

the destination primarily for pleasure rather than culture (Pansiri, 2014).  

An adopted EMA model by Hsu et al. (2010) and Wong (2013) found a direct correlation 

between the traveller’s expectations, attitudes, and motivation to visit an outbound 

destination. It is argued that push and pull factors influence tourist motivation and 

demographics. For example, Jönsson and Devonish (2008) concluded that fluctuations in 

tourist travel motivation should be predicted depending on nationality and age.  However, 

gender was not found to be an important determinant.  

Demographic factors such as age, education, occupation, and average monthly income, 

including gender, affect tourist travel to Ranong Province (Pranee et al., 2020). Other factors 

include history and culture (Nikjoo & Ketabi, 2015; Vong & Ung, 2012); facilities and 

services at heritage sites, attractions and interpretations of heritage (Vong & Ung, 2012); 

accessibility (Makuzva et al., 2018; Mawufemor et al., 2019); shopping environment, travel 

characteristics, and souvenirs (Mawufemor et al., 2019); sociocultural, governance, 

marketing, adverse events, and competitive advantage (Matiza & Slabbert, 2020); core 

indicators, facilitating indicators and supporting indicators (Ferreira & Perks, 2020); escape 

and relaxation (Mangwane et al., 2019; Mapingure et al., 2019; Nikjoo & Ketabi, 2015); 

finding nature, peace, novelty, recommendations and value for money, fun, and family 
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(Mangwane et al., 2019); cognitive image (Beerli-Palacio & Martín-Santana, 2017); and price 

(Makuzva et al., 2018) also facilitate tourists’ motivation.  

Factors such as new and different experiences, friends and family togetherness, reconnection 

with culture and tradition, socialisation, recovering equilibrium, and change from everyday 

life are the six domain factors that motivate visitors to attend cultural events (Maráková et 

al., 2018). In addition, Nongsiej and Mothilal (2019) identified that change from everyday 

life and friends and family togetherness are the most important factors for tourists visiting 

cultural festivals in Meghalaya. Thus, the intention of visiting the various cultural festivals 

in Meghalaya view was to change everyday life. Learning about the culture of the 

Meghalayan people is also an important reason for their visit to the festivals. 

2.5.1.5 Tourists’ Destination Image  

In tourism marketing, tourists’ perceptions of the destination influence their final decision 

or behavioural intention (Chen & Tsai, 2007). Pioneering studies on the image of tourist 

destinations from the 1970s and 1980s presented some theoretical definitions. According to 

Lawson and Baud Bovy (1977), the destination image is “the sum of all the tangible and 

intangible attributes of a place that a tourist perceives. It includes all the elements that make 

a location attractive to tourists, such as its natural environment, infrastructure, cultural 

heritage, and the experiences it offers”.  

Crompton (1979) defines destination image “as the sum of all beliefs, ideas, and impressions 

people associate with a destination”. Enrique Bign et al. (2001) define destination image as 

“the tourist’s subjective interpretation of reality”. As a result, tourists’ image of a destination 

is subjective mainly because it is based on each tourist’s perceptions of all the destinations 

they have visited or heard about (San Martín & Rodríguez del Bosque, 2008). Destination 

image plays an essential role in tourist behaviour during the various moments that comprise 

a tourist’s experience, such as making an a priori decision to choose a destination, comparing 

expectation with experience, which precedes the state of satisfaction and perceived quality, 

revisiting, spreading word of mouth, and recommending the destination to friends and family 

(Galí Espelt & Donaire Benito, 2005). 

The relevance of destination image has resulted in an expanding body of literature on 

tourism destination image, which drives any destination’s success. Tourist opinions are 

highly subjective because they form their antecedents based on their thoughts and emotions, 
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prompting researchers to look into the components of a tourism destination image. Baloglu 

and Mccleary (1999) identified that cognitive and affective images are the two interrelated 

dimensions of destination images. The cognitive image refers to the perception of 

destination characteristics, whereas the affective image refers to the mental picture of 

the destination (Govers et al., 2007).  

Furthermore, Sharma and Nayak (2018) added a conative image that describes tourists’ 

active consideration of a place as a potential travel destination, outlining a desired future 

state that tourists want to experience. Few other studies have incorporated additional factors, 

such as Nguyen Viet et al. (2020), which focused on two distinct dimensions: destination 

attractiveness and accommodation service. Kaur and Kaur (2020) have agreed on additional 

elements, including accessibility and tourism infrastructure, travel environment, 

architectural heritage, authentic culture, and affective image.  

According to a study by Chen et al. (2010), mainland Chinese tourists perceive Kinmen 

Island as both an appealing destination and a place filled with mystery, contributing to its 

unique cognitive image as a tourist spot. Agapito et al. (2013) looked at the hierarchical 

nature of the interactions between the destination image’s cognitive, conative, and affective 

elements. The findings supported the assumption that the cognitive component has a more 

significant influence on the conative dimensions when mediated by the affective component.  

Baloglu and Mccleary (1999) claimed that combining these cognitive and affective images 

creates an overall image of a place that includes tangible and intangible features. Ezeuduji 

and Mhlongo (2019); Ezeuduji and Mlambo (2019); Haarhoff (2018); Henkel et al. (2006); 

Hsu et al., (2009); Lopes (2011); Tasci and Gartner, (2007) have focused on the tourists’ 

overall image rather than their cognitive and affective image and thus concluded that such 

images of destinations create positive emotions among visitors. 

2.5.1.6 Tourist’s Memorable Experience  

The tourism and travel industries rely significantly on travellers visiting a specific location. 

As a result, they must provide better tourism products that result in increased consumption 

and positive experience. According to Zhang et al. (2018), the tourist experience is the 

“essence of the tourism and hospitality industries”. Memorable Tourism Experiences 

(MTEs) can be remembered and recalled after a trip and are selectively formed from tourist 

experiences. MTEs are more significant because only remembered experiences influence 
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tourist decision-making in the future (Kerstetter & Cho, 2004; Kim et al., 2010). Tourists 

base their decisions on previous experiences and memories while planning future vacations 

(Lehto et al., 2004).  

According to Manthiou et al. (2015), the amount and quality of tourists’ previous 

experiences and satisfaction with those experiences significantly affect their behaviour. 

Tourists interact with attractions in various ways, including education, aesthetics, escapism, 

and entertainment (Gani et al., 2019). According to Kim (2014), the destination attributes of 

MTEs encompass ten dimensions, including local culture, various activities, hospitality, 

infrastructure, environmental management, accessibility, quality of service, physiography, 

place attachment, and superstructure. MTEs are crucial for any destination’s 

competitiveness and long-term sustainability, as they impact future destination choices of a 

tourist site, deliver a pleasant and memorable experience, and increase the likelihood of 

tourists returning and staying (Zhang et al., 2018).  

2.5.1.7 Tourists’ Satisfaction  

According to Kotler et al. (1999), satisfaction “is the customer’s feelings of pleasure or 

disappointment which are generated after comparison of the perceived performance of 

service and quality of actual service delivered”. It is the result felt by buyers who have 

experienced company performance that met expectations. The definition has been applied 

in various business and marketing contexts. In tourism, satisfaction essentially denotes the 

result of the relationship between the tourist’s expectation of the destination based on his 

prior information and image of the destination and his evaluation of the outcome of his 

experience at the destination visited (Pizam et al., 1978). 

The tourist destination assessment informs stakeholders about how well the destination 

meets the needs of tourists, which allows for identifying the destination’s strengths, 

weaknesses, and critical success factors from the tourist’s point of view. Satisfied tourists 

usually recommend the best travel destination to others or express appreciation for the 

destination and want to visit again and vice versa (Baker & Crompton, 2000). This can help 

improve the quality of tourist-interesting products or services and enhance the 

competitiveness of each destination by formulating sound operational strategies (Huang & 

Hsu, 2009).  
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Žabkar et al. (2010) investigated how dissatisfied tourists can comment negatively about a 

destination, reducing its reputation in the market. When tourists visit a destination, they seek 

more than one experience. They stay in one hotel, leave the hotel to eat and drink, 

communicate with locals, and visit cultural and historical sites. A journey does not become 

a single product but consists of different service components, which several organisations 

often provide with other objectives.  

Previous studies on tourist satisfaction have employed widely recognised models like the 

IPA model (Chandra Bagri & Kala, 2015), the SERQUAL model (Phu et al., 2020; Shafiq 

et al., 2019), and the HOLSAT model (Sukiman et al., 2013), identifying key factors that 

significantly influence levels of tourist satisfaction. It is found that the atmosphere and 

climate of a spiritual and cultural nature, the variety of tourism activities, and hospitality and 

safety are the essential factors in determining satisfaction (Chandra Bagri & Kala, 2015).  

On the other hand, facilities such as accommodation, transport, tourism infrastructure, and 

hygiene and sanitation facilities are the most critical factors in evaluating tourist satisfaction. 

The results also show that tourists were unsatisfied with the basic facilities offered at the 

destination. The five dimensions of the SERQUAL model, which includes tangibility, 

reliability, empathy, assurance, and responsiveness, are the most satisfying for tourists’ (Phu 

et al., 2020; Shafiq et al., 2019). The HOLSAT model applied by Sukiman et al. (2013) 

revealed that international tourists were satisfied with the availability of tourism brochures. 

At the same time, they were dissatisfied with the usage among local people in the 

destinations and the cleanliness of public toilets. On the other hand, domestic tourists are 

satisfied with the accessibility of the destination and the availability of shops and dissatisfied 

with cultural performances such as music and dance.  

Previous research has also focused on tourists’ satisfaction with specific cultural and 

heritage tourism to examine whether tourists are satisfied or dissatisfied with the cultural 

heritage they visit. A survey was conducted to assess tourists’ satisfaction with the Stone 

City of Zanzibar in Tanzania, the world heritage site, and concluded that the House of 

Wonders and the distance of the attributes are far from the site. Some features, such as poor 

condition and repainting, have caused fluctuations in tourist satisfaction and have a negative 

impact (Chami, 2018).  
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A similar study by Phosikham et al. (2015) in Luang Prabang, Northern Laos, found that 

tourists were satisfied with the activities, facilities, and services offered. In addition, 

Asmelash and Kumar (2019), Cárdenas-García et al. (2016), Jauro et al. (2019), López-

Guzmán and Santa-Cruz, (2016), Saha and Paul (2020), Teshome and Demissie, (2018), 

Ung and Vong, (2010), Vong, (2013), and Yang, (2012) have also analysed the satisfaction 

of tourists in ethnic, cultural, and heritage tourism destinations and found a positive impact 

on tourist satisfaction.  

2.5.1.8 Community Attachment and Community Involvement 

Resident empowerment is achieved by involving locals in tourism planning and community 

attachment (Lee, 2013; Nicholas et al., 2009). Brehm et al., (2004) define community 

attachment as “people’s strong positive feelings, rootedness, and sense of belongingness to 

their community”. Mccool and Martin (1994) defined it as “the breadth of social integration, 

community participation and people’s feelings toward their community”. Community 

attachment is individuals’ connection or ties towards a community at an emotional or 

affective level based on how they are assimilated into community life. Since the concept is 

‘non-positivistic’ or ‘phenomenological’, its definition is a matter of discussion.  

Researchers have discussed various definitions in different academic fields, including 

geography, sociology, environmental science, urban planning, and landscape. Researchers 

have attempted to apply attachment to a place to tourism, such as Adongo et al. (2017), 

Brehm et al. (2004), Chen and Chen (2010b), Choi and Murray (2010), Eslami et al. (2019); 

Gursoy et al. (2002); Gursoy and Rutherford (2004); Lee (2013); López et al. (2018); 

Mccool and Martin (1994); and Nicholas et al. (2009). These studies identified a relationship 

between the degree of attachment to the community, perceived benefits, and support for 

tourism development. A stronger attachment to the community has been thought to strongly 

influence concerns about whether tourism will benefit the local community (Andereck et al., 

2005; Mccool & Martin, 1994). Because of community attachment, support for tourism 

development can be expressed in diverse ways, such as voting, donations, and willingness 

to participate in community meetings in a tourism community (Gursoy & Rutherford, 2004). 

On the other hand, community involvement is defined by Jaafar et al. (2015) as “the degree 

to which community people work together to achieve common goals that benefit everyone”. 

According to him, involving community members in creating the destination is crucial 
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because it gives them control over the activities that affect their lives and makes them more 

aware of the costs and benefits of tourism. Tourism studies indicated that engaging the local 

community in management and decision-making can convince the community to integrate 

tourism into the local economy rather than simply being passive recipients of its benefits.  

Community participation strengthens communities by connecting individuals; these 

relationships help create a sense of belonging, trust, and credibility among community 

members. It can also settle conflicts between the needs and interests of residents, between 

improving their quality of life and promoting economic development. Moreover, in the 

context of tourism planning, community participation is an empowering process involving 

all tiers of stakeholders (such as local government, residents, developers, and private 

enterprise), such that problem identification and decision-making are shared and that 

stakeholders have a collective interest in the sustainability of the development  (Brehm et 

al., 2004; Eslami et al., 2019; Jaafar et al., 2015; López et al., 2018; Mccool & Martin, 1994). 

In tourism research, community attachment and involvement are essential factors 

influencing support for tourism development (Lee, 2013). Such ideas have been employed 

in tourist support models to investigate the effects on residents’ perceptions of tourism 

impact and attitudes toward the tourism business (Adongo et al., 2017; Gabriel Brida et al., 

2014). However, the findings are contradictory, indicating positive or negative relationships 

between exogenous and endogenous variables. For example, Eslami et al. (2019) revealed 

that community attachment significantly influenced positive perceived economic, social, 

and environmental impact. Jaafar et al. (2017) point out that residents’ attitudes and 

community participation have helpful linkages.  

More subsequent studies have confirmed that this link is beneficial; for example, Adongo et 

al. (2017) found that respondents with higher attachment had more positive feelings toward 

tourism effects. Similarly, Huong and Lee (2017)  found that local citizens with a solid 

attachment to their communities had positive perceptions of tourism impacts in terms of 

social, environmental, economic, and local benefits, resulting in increased support for 

tourism development. Community involvement has an excellent and considerable influence 

on perceived benefits (Lee, 2013). In addition, Gursoy and Rutherford (2004) and Lee 

(2013) claimed that individuals more attached to their community have more positive socio-

economic perceptions than those not attached to their community.  
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However, several other studies have found that community involvement has no substantial 

influence, such as Nicholas et al. (2009), which found that community involvement has no 

significant impact. Chen and Chen (2010b) point out that community attachment had a 

substantial relationship with favourable tourism impacts but that its effect on perceived cost 

was negative. Another recent study indicated that community involvement and community 

attachment are beneficial but that community involvement is stronger than community 

attachment (López et al., 2018). Further, Gursoy and Rutherford (2004) and Mccool and 

Martin (1994) stated that people living in communities with higher levels of tourism 

development have the most vital sense of community attachment. Lee (2013) investigated 

how the benefits perceived by host residents affect the relationship between community 

attachment and support for sustainable tourism development and between community 

involvement and support for sustainable tourism development. 

Nicholas et al. (2009) stated that only community attachment strongly influences tourism 

support. In contrast, the level of involvement was not found to have any significant 

relationships. Choi and Murray (2010) hypothesised that community attachment and 

involvement positively correlate with the level of support for current and future tourism. At 

the same time, it is inversely related to the negative impacts of tourism. Numerous 

researchers in the field of tourism have employed perceived benefits and costs as the 

intermediate factors linking the backing for tourism development and community 

attachment (Nicholas et al., 2009) and ecological stance (Gursoy et al., 2002; Nicholas et 

al., 2009), and as a tool to gauge their theoretical frameworks. Regrettably, the intervening 

repercussions of perceived benefits and costs on community participation, community 

involvement, and support for cultural tourism have yet to be witnessed. 

2.5.1.9 Resident’s Perceived Impact  

The resident perception is one of the most researched areas in tourism, dating back to the 

1970s. These research studies primarily addressed the three significant aspects of tourism 

development as perceived by residents, namely the economic, socio-cultural, and 

environmental impact. Tourism may generate additional income and local tax revenue on a 

macroeconomic level. At the socio-cultural level, it has the potential to revitalise traditional 

crafts and skills and focus on tangible and intangible heritage resources. At the 

environmental group, the sustainability of parks and wildlife may be jeopardised, as well as 

an increase in air, water, and noise pollution. According to previous research, most studies 
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have discussed the economic, socio-cultural, and environmental impacts of tourism 

development as perceived by communities in various contexts, either positively or 

negatively (Látková & Vogt, 2012; McGehee & Andereck, 2004).  

It is also noted that the perceived tourism impacts should be examined in a distinct direction 

because each category of results is perceived differently and may further influence a 

different magnitude, implying that residents may perceive positive economic impacts of 

tourism in their destination while not experiencing any socio-cultural or environmental 

effects because of tourism development. In this context, (Mcdowall & Choi, 2010) 

discovered that one of the top perceived tourism impacts for Thai residents’ is economic and 

cultural rather than social and environmental. Tourism has positively impacted people’s love 

and pride in their local culture, increased investment in parks and recreation areas, earnings 

in local government, and the preservation of local traditions and culture.  

While investigating the social impact of tourism development at Baan Tawai, Huttasin 

(2008) revealed that tourism has both positive and negative effects. Positive social results 

are likely associated with financial benefits and improved quality of life brought about by 

tourism. In contrast, negative social impacts may include increased property prices, changes 

in vacation plans, and increased litter and garbage. A similar study, also conducted by 

Sharma et al. (2008), revealed that Australia’s Sunshine Coast residents face the most 

significant negative social impact from traffic congestion. In contrast, Hanafiah et al. (2013) 

deduced that residents’ of Tioman Island have a positive perception of tourism’s economic 

and social implications but a negative perception of the environmental effects of tourism. 

According to Guo et al. (2013), tourism development only positively impacts the Shanghai 

local community. Aside from that, they perceived high quality of life in areas such as public 

security, leisure time, family cohesion, community construction, the atmosphere of society, 

health status, economic margin, and living costs. In Goa, Diniz et al. (2014) investigated the 

benefits and effects of tourism on psycho-social and economic factors and concluded that 

tourism has disrupted locals’ psycho-social lives. It was also perceived that though tourism 

had led to a decline in moral values and the dilution and destruction of Goan culture, it had 

a positive economic impact in creating jobs and income, increasing tax revenue, and 

improving infrastructure. Further, Lemmi et al. (2018) also revealed that the Luca Comics 

and Games Festival positively impacted residents.  
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Several comparative studies were also conducted to assess the differences between some 

diverse groups of residents, such as Brida et al. (2011), which demonstrated the existence of 

four distinct groups, each with members with common characteristics and similar 

perceptions and attitudes. It is revealed that tourism has a positive economic impact. Positive 

social and cultural effects are also acknowledged, albeit to a lesser extent. Others have 

investigated the relationships between resident characteristics such as age, gender, 

education, employment, length of residence, region, and perception of tourism impact.  

According to Mcdowall and Choi (2010), respondents ranked ‘economic’ and ‘cultural’ 

attributes as the most critical tourism impacts on their communities, followed by 

‘environmental’ and ‘social’ factors. Economic factors are the most important to Phuket 

(PT)/Ko Samui (KS) residents’, while cultural factors are the most important to Nakhon Si 

Thammarat (NT)/Surat Thani (ST) residents. The comparison of means of NT/ST and 

PT/KS residents’ perceptions revealed statistically significant differences in the residents’ 

perceptions of environmental, economic, and social impacts. The ecological implications 

include noise, air, traffic congestion, environmental destruction, water pollution, increased 

littering, and land commercialisation. The study also showed that residents who live in 

domestic tourist destinations have different perceptions of economic, social, and 

environmental factors than those who live in international tourist destinations. 

A study on casino gambling shows significant differences in perceptions of economic, 

social, and environmental impact between Macau and Singapore (Wu & Chen, 2015). There 

were also significant differences in respondents’ perceptions of the number of locals who 

benefit from tourism in Portoro and Opatija.  Portorož respondents who support current 

development agree that tourism helps only a small number of locals, whereas those who 

oppose development do not see this as a problem. In Opatija, however, the results were the 

opposite, with supporters of current development not agreeing as much as those who oppose 

recent development (Vodeb et al., 2021). A Kinabalu National Park case study revealed a 

negative impact on traffic congestion and the exposure of anti-social behaviour in the local 

community (Jaafar et al., 2015). 

2.5.1.10 Resident Attitude 

Residents’ attitudes are critical factors for tourism sustainability. As a result, it has piqued 

the interest of many academics, policymakers, and other tourist organisers from various 
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backgrounds. Several scholars, such as Andereck and Vogt (2000), Hanafiah et al. (2013), 

McGehee and Andereck (2004), Tatoglu et al. (2002), and Tournois and Djeric (2018) have 

interpreted resident attitudes as perceived tourism impact differently, with some equating 

viewpoints. On the other hand, Vargas-Sánchez et al., (2011) perception and attitude are two 

distinct concepts, with the latter being a subset of the former. Much prior research has 

focused on analysing resident attitudes regarding tourism growth and development. In this 

regard, Andereck and Vogt (2000), Nunkoo and Gursoy (2012), and Walpole and Goodwin 

(2001) exhibited favourable sentiments regarding tourism and development support. 

Residents of the old city of Fenghuang in Hunan Province, China, also have a good attitude 

toward cultural preservation and tourism development (Yun & Zhang, 2017).  

Extensive literature has already been carried out about resident’s attitudes and their influence 

on various factors such as tourism development (Liang & Hui, 2016; Mason & Cheyne, 

2000; Ribeiro et al., 2013; Vargas-Sánchez et al., 2011; Zamani-Farahani & Musa, 2008); 

cultural tourism development (Ritchie & Inkari, 2006); future tourism development 

(Tournois & Djeric, 2018); attitude towards tourism (Lepp, 2007); attitude towards tourists’ 

(Martín et al., 2017; Szromek et al., 2020; Zamani-Farahani & Henderson, 2014); heritage 

tourism development (Chen & Chen, 2010b); rural tourism development (Park et al., 2015; 

Rockett & Ramsey, 2016); and support for tourism development (Choi & Murray, 2010; 

Eslami et al., 2019; Látková & Vogt, 2012; López et al., 2018; Milman, 2004). Moreover, 

past research has also paid special attention to resident perceptions of tourism’s economic, 

sociocultural, and environmental impacts on host communities. 

2.5.1.11 Cultural Sustainability 

The definitions and operationalisations of cultural sustainability are challenging, and 

different authors have different ideas about it (Empacher & Wehlung, 2002). Cultural 

sustainability was first defined by the World Commission on Culture and Development as 

“inter- and intra-generational access to culture” (Kohl, 2008). According to Mowforth and 

Munt (2008), cultural sustainability “refers to the ability of people or a people to keep or 

adapt components of their culture which separate them from other people”.  

The concept of cultural sustainability, as a constructive reaction to identity loss, contests the 

detrimental effects of tourism on acculturation (Arizpe, 2014). However, it is only a small 

portion of a larger section against the excesses of globalisation (Robinson, 1999). The 
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principle underlying cultural sustainability is that the current generation can engage with and 

modify cultural heritage only to the extent that it does not hinder future generations from 

fully understanding and experiencing its diverse values and meanings resources (Pereira, 

2007). Thus, this dimension of sustainability is primarily concerned with ensuring the 

continuity of cultural values that link the past, present, and future (Khalid S., 2005).  

The cultural aspects of sustainable tourism in the literature have frequently been discussed 

over the last few decades. Nonetheless, there has been significant advancement in the 

comprehension and expression of the effects of sustainability studies. Since the cultural 

elements are not specifically addressed in the tripartite sustainability model of economic, 

social, and environmental dimensions, a comparable concern for the influence on cultural 

inheritance remains a relatively underarticulated perspective (Dessein et al., 2015).  

Numerous researchers have examined the dual impacts of tourism on cultural resources and 

heritage. On the positive side, tourism can significantly enhance the quality of life by 

generating employment, attracting investments, and improving community services. It 

plays a crucial role in preserving cultural events, such as festivals, which foster intercultural 

understanding and community solidarity (Byrd et al., 2009; Woosnam, 2011), contribute to 

the preservation of local culture (Mcdowall & Choi, 2010; McGehee & Andereck, 2004) 

and the improvement of local services (Kuvan & Akan, 2005). Moreover, cultural tourism 

can stimulate regional economic development by effectively utilising existing resources 

and tapping into local capabilities (Brebbia et al., 2015; Doganer & Dupont, 2013; Ezenagu, 

2020; Madandola & Boussaa, 2023; Sangchumnong & Kozak, 2021). It can improve the 

self-esteem of cultural custodians and provide economic benefits to performers of ICH 

(Kim et al., 2019). 

Conversely, tourism can have detrimental effects, including the erosion of local culture, 

increased crime rates, and environmental challenges such as pollution and overcrowding (Ko 

& Stewart, 2002; Nunkoo & Ramkissoon, 2010a). Furthermore, tourism can lead to 

commodifying cultural practices, sidelining traditional practitioners (Ranwa, 2021), and 

potentially damaging the authenticity of local heritage, eroding socio-cultural assets and 

producing inauthentic cultural products (Alamineh et al., 2023). Moreover, tourism-related 

ecological impacts in parks and protected areas can negatively affect their cultural ecosystem 

services, particularly regarding human health and well-being (Taff et al., 2019).  
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A case study of Zhouzhuang village by Xu (2003) reveals the risks of commodifying local 

culture and transforming authentic lifestyles into tourist experiences. The study highlights 

the delicate balance between tourism growth and cultural identity preservation, advocating 

for the involvement of local communities and implementing strategic policies to protect 

Zhouzhuang’s cultural integrity. In the Okavango Delta, tourism has contributed to enclave 

development, racial tensions, the displacement of traditional communities, and the 

breakdown of family structures (Mbaiwa, 2005).  

Additionally, changes in land use have been linked to cultural shifts, undermining key 

indicators of cultural sustainability (Osman, 2022). The arts, vital to cultural preservation, 

often face challenges such as elitist dominance and limited integration into public education, 

largely due to inadequate government funding (Lauesen, 2016). The cultural sustainability 

lens has also been used in other studies to critically examine the setting and artefacts of 

tourism, such as museum souvenirs (Milman, 2015), Cypriot museums (Stylianou-Lambert 

et al., 2014), and UNESCO World Heritage Sites (Oliveira et al., 2024). The Peruvian 

Amazon and Iranian geoparks are two examples of cultural sustainability that have attracted 

attention in recent years in tourism (Farsani et al., 2011; Jamal & Stronza, 2008). These 

authors argue for a model of ecotourism that goes beyond economic and environmental 

concerns and prioritises “cultural equity and participatory democracy”, ensuring that local 

traditions and values are respected and sustained over time. 

Jamal and Stronza (2008) have described how ecotourism impacts the Peruvian Amazon’s 

local cultural practices and traditions. The Posada Amazon as eco-lodge case study 

highlights challenges that the indigenous and local communities face in balancing the 

preservation of their cultural identity with the pressures of global tourism markets, 

appealing to “locally defined and culturally embedded relations and meanings”. Farsani et 

al. (2011) stated that geoparks are designed to protect geological features and integrate 

cultural heritage. This includes supporting local traditions, knowledge systems, and 

artisanal practices, making cultural sustainability a key objective in geopark management. 

These geo products, such as trilobite clocks and ammonite bread, are linked to the region’s 

geological features and help preserve cultural practices while generating economic benefits, 

appealing to the recovery and protection of cultural identities.  

Even though cultural sustainability is a relatively new term in the sustainability discourse, 

there has been a growing interest in considering culture within sustainable development 
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among previous researchers. Hawkes (2001) introduced cultural sustainability as a fourth 

pillar of sustainability by emphasising the role of culture in local planning. Throsby (2001) 

treated the topic from a cultural economy perspective, assessing the cultural economy 

against the general sustainability principles.  

Throsby (2003) has broadened cultural sustainability by incorporating six principles: 

material and non-material well-being, intergenerational equity, intra-generational equity, 

maintenance of diversity, precautionary principle, maintenance of cultural systems, and 

recognition of independence. He subsequently explored ecological and cultural 

sustainability linkages. Chiu (2004) discussed the social and cultural dimensions of 

sustainability within housing, whereas Birkeland (2008) studied the regeneration of post-

industrial communities regarding cultural sustainability. However, until now, scientific 

studies have yet to systematically analyse and elaborate on the role and meanings of culture 

in sustainable development. Culture in the sustainable development framework has 

remained under-emphasised and under-theorised (Throsby, 2008).  

Moreover, Soini and Birkeland (2014) analysed the scientific discourse on cultural 

sustainability. They found it is organised around seven storylines: heritage, vitality, 

economic viability, diversity, locality, eco-cultural resilience, and eco-cultural civilisation. 

Additionally, overall quality of life is derived from destination sustainability, which deals 

with economic, social, cultural, and environmental sustainability and responsible tourism 

initiatives. The study revealed that the destination’s sustainability is a positive function of 

residents’ quality of life (Mathew & Sreejesh, 2017).  Thimm (2019) has also provided seven 

indicators of cultural sustainability, which include good self-governance, human rights, 

identity, control of the land, control of the tourism products, market-ready tourism products, 

and authenticity. In summary, cultural sustainability is still a recent and emerging concept 

and very broad in its interpretation; it has manifold interdependencies to social, economic, 

and ecological sustainability.  

2.5.1.12 Sustainable Cultural Tourism Development 

More recently, sustainable tourism has also regularly been linked with preserving ecosystems 

and biodiversity, promoting human welfare and inter- and intra-cultural equity, public 

participation in tourism-related decision-making, socio-cultural focused, and access by all 

stakeholders to socio-cultural tourism outcomes (Gaonkar & Sukthankar, 2024a; Ghirardello 
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et al., 2022; Katemliadis & Markatos, 2021). Sustainability can be a policy or development 

goal (Khizar et al., 2023) for most types of tourism activity or environment, regardless of 

scale (Bramwell & Lane, 2012; Lane, 2008; Moscardo, 2008). Since the early 1990s, 

sustainable tourism development has represented the dominant discourse in academic circles 

and, as such, sustainable tourism has come to be widely embraced by the academic 

community as a broad conceptualisation that embraces environmental issues in conjunction 

with social, cultural, economic, and political issues  (Bramwell et al., 2016).  

Moreover, Moh El-Barmelgy (2013) has provided the six dimensions of sustainable cultural 

tourism: sites, tourists, sociocultural aspects, historical aspects, economic revenues, and 

institutional aspects. The study by D’Angella et al. (2021) mentioned the benefits of micro-

medium cultural events that can connect strongly with the destination’s vocations through 

public-private collaboration and establishing a portfolio of recurrent events. While assessing 

the sustainable Mi’kmaw cultural tourism development in Nova Scotia, Canada (Lynch et 

al., 2010), it was found that Mi’kmaw people protect the culture as it brings economic 

opportunities. However, waste disposal problems, crime, loss of authenticity, lack of 

information, facilities, tourist services (Ahmad, 2013), lack of local people involvement 

(Yeniasir & Gökbulut, 2018), environmental concerns, climate change impacts, crisis 

management, and cultural development plans (Luca et al., 2020) are some of the constraints 

while preserving and reviving the socio-cultural heritage of its community.  

The Triple Bottom Line (TBL) framework has also described the economic, social, and 

environmental dimensions as sustainable tourism development indicators (Stoddard et al., 

2012). A study by Sangchumnong and Kozak (2018) applied the TBL approach to assist the 

destination in progressing to become a sustainable cultural heritage tourism destination. It 

revealed that residents had recognised the need to actively preserve their social and ethical 

values but failed to protect their abundant environmental resources. Further, a blended 

approach of three theories, i.e., Stakeholder Theory, Social Network Analysis (SNA), and 

Actor-Network Theory (ANT), has been applied to conceptualise the network in sustainable 

tourism development (Nguyen et al., 2019). Liu (2003) has explored six issues that are often 

overlooked, such as the role of tourism demand, the nature of tourism resources, the 

imperative of intra-generational equity, the role of tourism in promoting socio-cultural 

progress, the measurement of sustainability, and forms of sustainable development.  
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A dynamic model proposed by Liu and Chen (2015) suggests that cultural managers should 

evaluate the cultural asset’s benefits, thereby protecting the investment, crowding, and 

resident tourism participation ratios, which may lead to sustaining the development of 

cultural tourism. A normative analysis approach towards sustainable cultural and heritage 

tourism has positively impacted developing infrastructure, creating opportunities to attract 

foreign investors and funding agencies, designing and implementing marketing and 

promotional strategies, and offering diversified products and services in the cultural tourism 

market (Vargas‐Hernández, 2012). Therefore, sustaining tourism development needs 

residents’ support and participation in tourism planning (Rasoolimanesh & Jaafar, 2016), and 

practices in MICE tourism (Abd Hamid et al., 2013). Furthermore, Mzembe et al. (2023) 

identified three distinct institutional antecedents of sustainable development in cultural 

heritage tourism: governance mechanisms, community agency, and the influence of 

supranational institutions. This highlights the multidimensional nature of sustainable cultural 

heritage tourism, which operates across institutional and sectoral domains.  

In the post-COVID-19 pandemic period in Bangladesh, sustainable tourism development 

positively correlated with environmental integrity, social equity, economic prosperity, and 

technological adaptation. However, partnership enhancement did not demonstrate a 

significant relationship with sustainable tourism growth (Khan et al., 2024). Thus, 

underpinned by sustainability, sustainable tourism aims to meet communities’ economic and 

social needs while maintaining and transmitting cultural, economic, and social values. 

Therefore, sustainable strategies for cultural tourism destinations should be adopted, which 

include easy mobility (walkability, accessibility, different transport modes) of the visited 

space to facilitate the tourist experience; simple and eligible mental maps of the city that are 

easily perceived by visitors facilitate the rapid consumption of the tourist destination; and 

the centrality of the tourism resources affects the mobility of visitors and the consumption 

of the destination (Aranburu et al., 2016).  

2.5.2 Source-wise Articles Distribution 

The literature review for the chosen research area spans over 50 distinct sources, with 468 

articles analysed in Table 2. 1. The distribution of articles across these sources reveals 

certain key journals that have contributed the most to this area of study, indicating their 

central role in advancing knowledge within the field. Tourism Management is the leading 

publication regarding article volume, with 53 articles focused on the study area. The high 
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frequency of publications in Tourism Management highlights its prominence and relevance 

to the research area, making it a pivotal source for current insights, trends, and empirical 

data related to tourism studies. 

Annals of Tourism Research is the second most significant contributor, with 29 articles. 

This journal is known for its rigorous peer-reviewed studies and high academic standards, 

this journal is a respected source within the tourism and hospitality field, providing empirical 

and conceptual articles contributing to the foundational understanding of tourism dynamics.  

Table 2. 1 Source-wise Articles Distribution 

Journal List Objective 

1 

Objective 

2 

Objective 

3 

Objective 

4 

Total 

Tourism Management 7 18 18 10 53 

Annals of Tourism Research 0 6 15 8 29 

African Journal of Hospitality, 

Tourism and Leisure 

0 17 0 5 22 

Journal of Heritage Tourism 1 9 1 9 20 

Sustainability 2 1 4 11 18 

Journal of Travel and Tourism 

Marketing 

1 12 2 0 15 

Journal of Quality Assurance in 

Hospitality and Tourism 

1 6 3 2 12 

International Journal of Hospitality 

and Tourism Administration 

0 6 4 1 11 

Journal of Tourism and Cultural 

Change 

0 1 3 6 10 

Asia Pacific Journal of Tourism 

Research  

0 6 0 4 10 

Journal of Travel Research 0 3 12 4 19 

Journal of Hospitality and Tourism 

Management 

0 0 2 4 6 

Tourism Geographies: An 

International Journal of Tourism 

Space, Place and Environment 

0 2 3 0 5 

Journal of Sustainable Tourism 0 0 2 5 7 

Journal of Destination Marketing and 

Management 

0 3 1 0 4 

International Journal of Heritage 

Studies 

0 1 0 3 4 

Anatolia An International Journal of 

Tourism and Hospitality Research 

0 1 1 4 6 

Tourism and Hospitality Research 0 0 5 0 5 

Total 12 92 76 76 256 

Source: Author’s compilation based on previous research studies 

The African Journal of Hospitality, Tourism, and Leisure’s contribution of 22 articles 

demonstrates its importance as a platform for research, especially in areas relevant to tourism 

in African and emerging markets. Its role suggests a regional focus that complements 
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broader global studies, adding diversity to the perspectives and data within the literature. 

Journal of Heritage Tourism has 20 articles that are particularly significant for studies 

related to cultural and heritage tourism, aligning well with research areas that explore 

sustainable tourism, cultural preservation, and the impact of tourism on heritage sites. 

Sustainability, contributing 18 articles, and Journal of Travel and Tourism Marketing, 

contributing 15 articles, emphasises research on sustainable development, tourism 

marketing strategies, tourist behaviour, and the dynamics of travel promotion.  

In addition to the top journals, more than 50 other sources published at least three articles 

related to the study area. This wide distribution of articles among various journals suggests 

a broad academic interest and a multidisciplinary approach to the research area, with 

contributions spanning fields such as hospitality management, cultural studies, marketing, 

and environmental science. Although contributing fewer articles individually, each source 

collectively enriches the body of literature by offering diverse perspectives, regional 

insights, and niche studies that complement findings from the leading journals. 

2.5.3 Article Publication Timeline 

The publication timeline of the sources in Figure 2. 2 represents that these articles have been 

remarkably published in recent years and, therefore, have shown an increasing trend. The 

468 articles in the final dataset indicate that applying cultural tourism studies and other 

related areas is a very recent phenomenon in social science studies. The statistics show that 

the articles published for the period have fluctuations; however, they have gradually 

increased over some time and are thus expected to grow in the coming years. This indicates 

that the research into this area continues to be a growing field. 

The Figure 2. 2 illustrates the distribution of research focus over time. The analysis of article 

publications reveals distinct trends across four time periods. Before 2011, 153 articles 

(32.69% of the total) were published, with the highest focus on Objective 2 (58 articles, 

37.91%), followed by Objective 3 (50 articles, 32.68%) and Objective 4 (35 articles, 

22.88%), while Objective 1 received minimal attention (10 articles, 6.54%).  
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Figure 2. 2 Article Publication Timeline 

Source: Author’s compilation based on previous research studies 

During 2011–2015, the total number of publications dropped to 126 (26.92% of the total), 

with Objectives 2 and 3 accounting for the highest proportions (38 and 39 articles, 30.16% 

and 30.95%, respectively), while Objective 4 (35 articles, 27.78%) and Objective 1 (14 

articles, 11.11%) saw relatively less focus. Between 2016–2020, the number of publications 

peaked at 154 (32.91%), with Objective 2 dominating again (68 articles, 44.16%), followed 

by Objective 4 (48 articles, 31.17%), Objective 3 (31 articles, 20.13%), and Objective 1 (7 

articles, 4.55%).  

In the most recent period between 2021–2024, publication numbers dropped significantly to 

35 (7.48%), with a greater focus on Objective 4 (19 articles, 54.29%), followed by Objective 

3 (10 articles, 28.57%), Objective 2 (5 articles, 14.29%), and Objective 1 (1 article, 2.86%). 

These trends suggest fluctuating research priorities over time, with Objectives 2 and 4 

receiving the most consistent attention, potentially indicating a recent shift toward these 

objectives. This trend may reflect evolving research needs or emerging areas of interest 

within the academic community. 

2.5.4 Corresponding Authors’ Countries 

The Figure 2. 3 illustrates the distribution of corresponding authors’ contributions by 

country, highlighting the international scope of research in the chosen area. Each country’s 

contribution indicates interest and active research efforts in tourism studies. 
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Figure 2. 3 Corresponding Authors’ Countries 

Source: Author’s compilation based on previous research studies 

The USA has the highest contribution to Objective 3 (24 articles), with moderate attention 

to Objectives 1 (13 articles) and 2 (10 articles), and fewer publications for Objective 4 (8 

articles).  

India shows a balanced distribution, primarily focusing on Objective 3 (15 articles) and 

Objective 2 (10 articles), with limited contributions to Objectives 1 and 4. China emphasises 

Objective 2 (15 articles), while other objectives receive less attention. Spain has notable 

contributions to Objective 3 (11 articles) and Objective 4 (12 articles), with lower outputs 

for Objectives 1 and 2. Chinese authors’ contributions reflect the country’s rapidly 

expanding tourism industry as a source of international tourists and a destination with 

significant cultural and historical assets. Chinese researchers may be mainly focused on 

tourism management, heritage site preservation, and the impact of tourism on local 

communities.  

Malaysia focuses on Objective 2 (7 articles), with no representation for Objectives 1 and 4. 

Australia demonstrates a balanced approach to Objectives 2 and 4 (6 articles each), with 

limited publications for Objectives 1 and 3. Taiwan equally emphasises Objectives 2 and 3 

(12 articles each), with a moderate contribution to Objective 4 and none to Objective 1.  
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The UK prioritises Objectives 2 (12 articles) and 4 (8 articles), with minimal contributions 

to Objectives 1 and 3. South Africa and Italy focus on Objectives 2 and 4, while countries 

like Iran, Mauritius, Greece, and the Netherlands contribute minimally, with only three 

articles each across Objectives 2, 3, and 4. Overall, Objective 2 receives the most attention 

across countries, particularly from China, the UK, and Taiwan, while the USA, India, and 

Taiwan dominate Objective 3. Objective 4 sees notable contributions from Spain, South 

Africa, and Australia, whereas Objective 1 has limited representation globally. 

In addition to the top four countries, the Figure 2. 3 indicates that researchers from various 

other countries actively contribute to the field, highlighting the global interest in tourism 

studies. The diversity in authorship from different nations reflects an international research 

community examining tourism from multiple perspectives and cultural contexts. This 

international mix brings varied approaches to studying tourism, enriching the literature with 

insights from different geographic, economic, and cultural backgrounds. 

2.5.5 Network Analysis 

2.5.5.1 Co-authorship by Authors 

Network analysis is used “to analyse the social structure that emerges from the recurrence 

of the relations” (Holster, 2022). Previous researchers have conducted network analysis to 

identify the various clusters and observe their relationships. Therefore, this study also 

employs a network analysis for co-authorship by authors’ and the author’s keyword co-

occurrences in Figure 2. 4. The co-authorship analysis considers documents by at least two 

authors in the study area. The 62 authors meet the threshold. The most prominent and clear 

co-authorship clusters were obtained at a resolution of 1.0. Thus, the 62 authors can be 

categorised into 30 clusters, of which the ten main clusters measure the extent of their joint 

publications. 

The network analysis of the authors and their publications in the research area reveals a 

distinct pattern of collaboration and citation behaviour. Cluster 1 (7 authors, red) has the 

highest number of authors and appears to have a robust collaborative network, indicating 

frequent interactions and citations among these authors. The collaboration is likely to lead to 

more impactful publications within the field. Cluster 2 (5 authors, green) also shows a strong 

collaborative dynamic, with frequent citations and connections among the authors. This 



63 | P a g e  
 

cluster may be working on related research or using similar methodologies, creating a 

network of influence that fosters continuous dialogue and innovation in their field.  

 

Figure 2. 4 Network Visualisation- Co-authorship by Authors’ 

Source: Author’s compilation based on previous research studies 

Cluster 3 (5 authors, blue) consists of 5 authors’ who are likely working together or have 

published research that frequently cites one another. The fact that they are grouped as a 

cluster suggests a strong, collaborative relationship regarding research focus, methodology, 

or shared themes within their publications.  Although Cluster 4 (4 authors, yellow) is smaller 

than the first two, it maintains strong connectivity, implying a solid network of citations and 

collaboration among these authors. These clusters (1 to 4) form the core of the research area, 

with frequent interlinking and citation among their respective members. The strong 

connections in these clusters suggest that the research community in these areas is highly 

collaborative, leading to a more integrated body of work and higher citation rates. 

Collaboration is present in clusters 5-10, each with 3 authors, but not as pronounced as in 

the first four clusters. These authors have linked with each other, but the network here is less 

dense, implying that while there is some degree of collaboration, it is not as impactful or 
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widespread as in the more substantial clusters. These authors may be working on more niche 

or specialised topics within the research area.  

Clusters 11-30 are the remaining 20 clusters, each with more than two documents, and are 

not linked with other authors. This suggests that these groups of authors are publishing 

independently and are not forming collaborative networks or receiving significant citations 

from other parts of the research community. This could imply that while these researchers 

contribute to the field, their work is more isolated or less recognised within the more 

extensive research network. These clusters might represent emerging topics, niche research 

areas, or even early-stage studies that have not yet gained widespread academic attention or 

established collaboration. 

2.5.5.2 Author’s Keyword Co-occurrences 

As illustrated below, Figure 2. 5 shows the network visualisation of the author’s keywords 

co-occurrences. The analysis is performed considering at least five keywords, and the least 

occurrence words are discarded, which resulted in 46 authors’ keywords that measure the 5 

clusters. Cluster 1 includes (14 items); Cluster 2 (10 items); Cluster 3 (10 items); Cluster 4 

(8 items); and Cluster 5 (4 items).  

Cluster 1, which includes 14 keywords, primarily revolves around cultural heritage, cultural 

sustainability, and ICH. These topics are foundational to cultural tourism studies, as they 

address how cultural resources (both tangible and intangible) are preserved and managed for 

tourism purposes. The prominence of these topics suggests a significant academic interest 

in understanding how cultural heritage can be maintained while promoting tourism and the 

sustainability of cultural tourism practices. This cluster suggests that the academic 

community is keen to explore the intersection of culture and sustainability, aiming to provide 

frameworks and strategies for balancing tourism development with the protection of cultural 

resources. 

Cluster 2 consists of 10 keywords centred on the destination image, tourist satisfaction, and 

revisit intentions. These are critical concepts in tourism studies, as they directly relate to 

how tourists and their subsequent behaviour perceive destinations. The emphasis on these 

factors indicates an interest in understanding the psychological and emotional aspects of 

tourist experiences. Research in this cluster likely focuses on how cultural tourism 
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destinations can improve their appeal and increase tourist loyalty through better experiences 

and destination branding. 

Cluster 3, with 10 keywords, deals with social exchange theory, resident attitudes, and 

community attachment. These themes are central to studying tourism’s impact on local 

communities. This cluster indicates a growing interest in cultural tourism’s social and 

community dimensions. The focus on local perspectives suggests that researchers are 

increasingly aware of the need for a balanced approach to tourism development that 

considers both the benefits and the impacts on residents. 

 

Figure 2. 5 Network Visualisation – Authors’ Keyword Co-occurrences 

Source: Author’s compilation based on previous research studies 

Cluster 4 consists of 8 keywords highlighting the theory of planned behaviour, motivation, 

and perception. These keywords reflect a psychological and behavioural approach to cultural 

tourism. This cluster suggests an emerging interest in understanding the psychological 

underpinnings of tourists’ decisions and experiences. Researchers will likely focus on how 



66 | P a g e  
 

individual differences in motivation and perception influence tourists’ behaviour and how 

this can inform destination marketing and management.  

Cluster 5 deals with 4 keywords focusing on structural equation modeling, perceived value, 

and behavioural intentions. These keywords are linked to the quantitative side of cultural 

tourism research, focusing on measurement and modelling. This cluster reflects the growing 

use of advanced statistical methods to understand and predict tourists’ behaviour. Structural 

equation modeling indicates an interest in developing more sophisticated models to analyse 

the complex factors influencing cultural tourism outcomes. 

2.5.6 Distribution of Articles Based on the Research Methodology 

2.5.6.1 Type of Research Study 

Generally, research studies are either empirical or conceptual. However, the type of research 

study that is conducted is often linked with the type and nature of data collection. Neither 

method’s superiority can be proclaimed, as both are equally important and explain the 

phenomenon differently. In the current study, Table 2. 2 presents an analysis of research 

studies categorised into three types: Empirical, Conceptual, and Mixed, with their respective 

contributions toward four objectives. 

Table 2. 2 Type of Research Study 

Type of Research Study Objective 1 Objective 2 Objective 3 Objective 4 Total 

Empirical 32 164 123 78 397 

Conceptual 0 5 6 59 70 

Mix 0 0 1 0 1  

Total 32 169 130 137 468 

Source: Author’s compilation based on previous research studies 

The analysis of 468 research studies reveals a strong dominance of empirical research, 

which accounts for 397 studies (84.8% of the total). These studies show the highest focus 

on Objective 2 (164 studies), followed by Objective 3 (123 studies), Objective 4 (78 studies), 

and Objective 1 (32 studies).  

Conceptual studies, comprising 70 studies (14.9%), are primarily concentrated on Objective 

4 (59 studies), with smaller contributions to Objective 2 (5 studies) and Objective 3 (6 

studies), while none address Objective 1. Mixed-method studies are the least represented, 

with only one study (0.2%) contributing to Objective 3. The findings indicate a clear 
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preference for empirical approaches, particularly for objectives requiring data-driven 

insights, while conceptual studies focus on theoretical frameworks. Mixed methods remain 

underutilised in this dataset. 

2.5.6.2 Type of Data Collected 

As mentioned earlier, the findings can also be linked to the type of data collection shown in 

Table 2. 3. The analysis of 468 studies based on the collected data type reveals a strong 

preference for primary data, used in 398 studies (85%). Primary data collection is most 

prominent for Objective 2 (156 studies), followed by Objective 3 (125 studies), Objective 4 

(96 studies), and Objective 1 (21 studies), indicating a focus on firsthand data for addressing 

research goals.  

Table 2. 3 Types of Data Collected 

Type of Data Collected Objective 1 Objective 2 Objective 3 Objective 4 Total 

Primary Data 21 156 125 96 398 

Secondary Data 9 11 5 37 62 

Both 2 2 0 4 8 

Total 32 169 130 137 468 

Source: Author’s compilation based on previous research studies 

Secondary data is utilised in 62 studies (13.2%), with the highest contribution to Objective 

4 (37 studies) and smaller contributions to Objectives 1 (9 studies), 2 (11 studies), and 3 (5 

studies). Studies using primary and secondary data are minimal, with only 8 (1.7%) 

contributing modestly across Objectives 1, 2, and 4. Overall, the findings suggest a strong 

reliance on primary data, with secondary and mixed data approaches playing a smaller role 

in achieving research objectives. 

2.5.6.3 Nature of Data Collection 

The data can be collected from primary or secondary sources and viewed as qualitative or 

quantitative. The qualitative nature explains the articles conceptually without any numbers 

involved. Such data may be collected from in-depth interviews and observation methods 

with some minor groups of respondents. On the other hand, the quantitative method focuses 

on analysing the data in numbers that quantify the results. It considers the survey 

questionnaire with codes and numbers and the tourism department’s annual reports.  

The present analysis of 468 studies in Table 2. 4 based on the nature of data collection, it 

clearly prefers quantitative approaches used in 333 studies (71.2% of the total). Quantitative 
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data is especially prevalent in addressing fewer studies focused on Objective 4 (51 studies) 

and Objective 1 (14 studies). Objective 2 (154 studies) and Objective 3 (114 studies) suggest 

that numerical and statistical methods are more commonly employed to address these 

objectives.  

Table 2. 4 Nature of Data Collection 

Nature of Data Collection Objective 1 Objective 2 Objective 3 Objective 4 Total 

Qualitative Data 17 13 14 79 123 

Quantitative Data 14 154 114 51 333 

Both 1 2 2 7 12 

Total 32 169 130 137 468 

Source: Author’s compilation based on previous research studies 

In contrast, qualitative data is used in 123 studies (26.3%), with the majority focusing on 

Objective 4 (79 studies), followed by Objective 3 (14 studies), Objective 2 (13 studies), and 

Objective 1 (17 studies). The findings indicate that qualitative methods are particularly 

important for exploring in-depth insights in Objective 4. Additionally, 12 studies (2.6%) use 

qualitative and quantitative data, contributing to Objectives 1, 2, and 4. Quantitative data 

collection plays the dominant role, while qualitative data focuses on specific objectives 

requiring deeper understanding. 

2.5.6.4 Sampling Unit 

Defining the sampling unit is equally important as defining the type of data collection, as 

this gives the direction from whom the data is to be collected. In this regard, Table 2. 5 

summarises the contributions of three groups—Tourists, Residents, and Stakeholders toward 

four specific objectives. Tourists contributed primarily to Objective 2 with 149 articles, with 

smaller contributions to Objective 1 (3 articles), Objective 3 (1 article), and Objective 4 (10 

articles), totalling 163 articles.  

Table 2. 5 Sampling Unit 

Sampling Unit Objective 1 Objective 2 Objective 3 Objective 4 Total 

Tourists 3 149 1 10 163 

Residents 2 10 115 15 142 

Stakeholders 27 10 14 112 163 

Total 32 169 130 137 468 

Source: Author’s compilation based on previous research studies 

Residents focused mainly on Objective 3 with 115 articles, followed by 15 articles for 

Objective 4, 10 for Objective 2, and 2 for Objective 1, totalling 142 articles. Stakeholders 

made the highest contribution to Objective 4 with 112 articles, followed by Objective 1 (27 
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articles), Objective 3 (14 articles), and Objective 2 (10 articles), also totalling 163 articles. 

Overall, the combined total contributions across all groups and objectives amounted to 468 

articles, with Objective 2 receiving the highest total articles (169), followed by Objective 4 

(137), Objective 3 (130), and Objective 1 (32). 

2.5.6.5 Sampling Method 

Various sampling methods exist, mainly categorised into probability and non-probability 

methods. The researcher usually chooses the method for the study based on the time, space, 

and type of research to be conducted. Typically, a sampling method is required for both 

qualitative and quantitative research. 

Table 2. 6 Sampling Method 

Sampling Method Objective 1 Objective 2 Objective 3 Objective 4 Total 

Random Sampling 4 69 61 24 158 

Convenience Sampling 0 40 16 4 60 

Systematic Sampling 0 7 8 5 20 

Stratified Random 

Sampling 
0 5 11 2 18 

Other 27 49 34 102 212 

Total 31 170 130 137 468 

Source: Author’s compilation based on previous research studies 

Table 2. 6 outlines the contributions from different sampling methods across four objectives, 

providing insight into how the data was collected. Random Sampling was the most utilised 

method, contributing 158 responses. The highest responses were for Objective 2 (69), 

followed by Objective 3 (61), Objective 4 (24), and Objective 1 (4). Convenience Sampling 

accounted for 60 responses, primarily contributing to Objective 2 (40), with smaller 

contributions to Objective 3 (16) and Objective 4 (4).  

Systematic Sampling provided 20 responses, focusing on Objective 3 (8), Objective 4 (5), 

and Objective 2 (7), with no contributions to Objective 1. Stratified Random Sampling 

yielded 18 responses, distributed across Objective 3 (11), Objective 2 (5), and Objective 4 

(2), while contributing none to Objective 1. The “Othe” category accounted for the largest 

share of responses (212), with significant contributions to Objective 4 (102), Objective 2 

(49), Objective 3 (34), and Objective 1 (27). 

Overall, the total contributions for all sampling methods reached 468, with Objective 2 

receiving the highest responses (170), followed by Objective 4 (137), Objective 3 (130), and 



70 | P a g e  
 

Objective 1 (31). This highlights that Objective 2 was the primary focus across most 

sampling methods. 

2.5.6.6 Sample Size 

It is said that the larger the sample size, the better the result. However, previous research 

also proved that a smaller sample size can give a better result if chosen carefully. Table 2. 7 

provides an analysis of sample sizes used across four objectives, highlighting their 

distribution and overall contributions. For samples less than 100, there were 177 responses, 

with the majority contributing to Objective 4 (105). Smaller contributions were made to 

Objective 1 (28), Objective 2 (24), and Objective 3 (20).  

Table 2. 7 Sample Size 

Sample Size Objective 1 Objective 2 Objective 3 Objective 4 Total 

Less than 100 28 24 20 105 177 

101-250 1 25 25 7 58 

251-500 2 77 54 13 146 

501 and above 1 43 31 12 87 

Total 32 169 130 137 468 

Source: Author’s compilation based on previous research studies 

Samples sized 101-250 accounted for 58 responses, evenly split between Objectives 2 and 

3 (25 each), with minor contributions to Objectives 4 (7) and 1 (1). 251-500 sample sizes 

contributed significantly with 146 responses, most of which were for Objective 2 (77), 

followed by Objective 3 (54), Objective 4 (13), and Objective 1 (2). Samples 501 and above 

provided 87 responses, with a strong focus on Objective 2 (43), followed by Objectives 3 

(31), 4 (12), and 1 (1). 

In the end, the total responses for all sample sizes reached 468, with the largest share coming 

from samples less than 100. Objective 2 received the highest total responses (169), followed 

by Objective 4 (137), Objective 3 (130), and Objective 1 (32), indicating varying levels of 

focus across different sample sizes. Hence, it can be concluded that whether the sample size 

is small or large, it will give an accurate result based on the study type. 

2.5.6.7 Statistical Techniques 

Various statistical methods are employed in research studies to analyse data and test 

hypotheses shown in Table 2. 8. A descriptive study is a foundational approach in many 
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research projects. It aims to summarise or describe key aspects of the data, providing an 

overview that can guide further analysis.  

Table 2. 8 Statistical Techniques 

Statistical Techniques Objective 1 Objective 2 Objective 3 Objective 4 Total 

Descriptive Statistics 1 136 114 39 290 

t-test 0 15 15 5 35 

ANOVA 0 13 25 5 43 

Chi-Square 0 5 5 1 11 

Factor Analysis 0 45 21 8 74 

Correlation Analysis 0 24 9 7 40 

Regression Analysis 0 30 16 3 49 

PLS-SEM 0 59 44 6 109 

Mediation Analysis 0 15 2 0 17 

Moderation Analysis 0 13 5 0 18 

Cluster Analysis 0 0 8 1 9 

MANOVA 0 1 1 0 2 

Mann Whitney Test 0 0 4 0 4 

Kruskal Wallis Test 0 0 1 1 2 

Total 1 356 270 76 703 

Source: Author’s compilation based on previous research studies 

Descriptive Statistics was the most frequently used technique, contributing 290 responses, 

with the highest usage for Objective 2 (136), followed by Objective 3 (114) and Objective 4 

(39), and minimal usage for Objective 1 (1). PLS-SEM was the next most commonly applied 

technique, contributing 109 responses, heavily focused on Objective 2 (59) and Objective 3 

(44), with smaller contributions to Objective 4 (6). Factor Analysis accounted for 74 

responses, with the largest contribution to Objective 2 (45), followed by Objective 3 (21) and 

Objective 4 (8). 

Regression Analysis (49 responses) and Correlation Analysis (40 responses) were used 

moderately, with primary contributions to Objectives 2 and 3 and minimal contributions to 

Objective 4. Methods like t-tests, ANOVA, Mediation Analysis, and Moderation Analysis 

were used sparingly, contributing between 17 and 43 responses each. Other techniques such 

as Chi-Square, Cluster Analysis, MANOVA, and non-parametric tests such as Mann-

Whitney and Kruskal-Wallis were applied less frequently, collectively contributing fewer 

responses. Overall, the total contributions across all techniques summed to 703. Objective 2 

had the highest statistical application (356), followed by Objective 3 (270), Objective 4 (76), 

and Objective 1 (1). This indicates that Objective 2 was the primary focus of statistical 

analysis, employing various techniques. 
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2.6 Identification of Research Gap 

After an extensive review of various research articles and other publications, the researcher 

found the research gap in the area undertaken for the present study. The following are the 

multiple reasons for selecting and undertaking the research topic. 

2.6.1 Knowledge Gap  

Through the researcher’s knowledge, it is observed that previous research has focused on 

cultural tourism. However, the term was found to be more complex to understand. More 

knowledge or information on the elements covered under ICH must be gained. Many 

researchers combined cultural categories of tangible and intangible elements for their 

research work, making it difficult to know which area to focus on. When a new area of 

research is emerging or is conducted in a different context or population, identifying 

knowledge gaps can lead to developing new research studies or extending existing research 

to fill the gap. 

2.6.2 Theoretical Gap 

Du Cros Model: A growing body of literature has addressed tourism potentialities from 

different angles. An extensive review of the literature shows that many studies have used 

the Du Cros model and Mckercher framework   (Bjeljac et al., 2012; Li & Lo, 2004; Pobric 

et al., 2019; Stamenković & Jakšić, 2013) worldwide due to the clarity and simplicity of the 

model framework. Studies are also conducted using SWOT analysis and GIS model analysis 

(Collins-Kreiner & Wall, 2007; Mikhailidi, 2014; Pareta, 2013). Further, much work has 

been carried out on applying the weighted sum method as a multi-criteria decision tool, 

focusing on the supply side of tourism management (Mamun & Mitra, 2012; Neupane et al., 

2013).  

Most of the research has evaluated cultural or natural heritages, which form a part of tangible 

heritage, thus ignoring the other forms of cultural tourism, such as art tourism and rural 

tourism, representing the forms of ICHs. When it comes to the investigation of any 

destination attractiveness, it becomes predominant to focus not only on the tangible heritage 

but also on intangible heritage resources of the supply and demand side of tourism, covering 

all aspects of cultural tourism to generate a total output in understanding the tourism 

potentialities at any given destination. Therefore, this study will breach this gap between the 
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previous and the current literature by providing a new framework of ICH potentialities from 

both demand and supply perspectives. 

TPB Model: Tourism studies have focused on understanding the relationships between the 

various constructs, such as tourists’ motivation (AL Ziadat, 2015; Baloglu, 2000 Hsu & 

Huang, 2010), destination image (Reza Jalilvand et al., 2012; Sharma & Nayak, 2018; Yang 

et al., 2009), satisfaction (Amoah et al., 2019; An et al., 2019; Bayih & Singh, 2020; Berhanu 

& Raj, 2020; Ghorbanzade et al., 2019; Kempiak et al., 2017; Nguyen Viet et al., 2020; 

Preko et al., 2019; Sharma & Nayak, 2018; Simpson et al., 2020;), and behavioural revisit 

intention across the country and worldwide. Still, no study seems to have been carried out 

specifically regarding cultural tourism.  

Previous studies also focused on the relationship between travellers’ attitudes, subjective 

norms, perceived behavioural control, and behavioural intentions (Ajzen, 1991), which 

could only predict a person’s attempt to perform a particular behaviour but not the actual 

performance. Very little research could investigate how memorable tourist experience 

influences behavioural intentions and determine their basic behaviours in choosing a cultural 

destination (Gani et al., 2019; Hamid et al., 2020; Kim et al., 2010). 

It is also evident that the TPB, a commonly accepted consumer behaviour model, has been 

widely applied in several contexts, including tourism. However, this model has yet to be 

used in studies related to cultural tourism destinations. Few studies have been employed to 

extend the TPB model in tourism studies (Han et al., 2011; Hsieh et al., 2016; Soliman, 

2019). However, no comprehensive structural model has been proposed to connect tourists’ 

attitudes, subjective norms, perceived behavioural control, motivation, destination image, 

satisfaction, and memorable experiences to the behavioural intention of revisiting, 

specifically for cultural tourism. Therefore, this gap presents an opportunity for further 

exploration into how these factors interact in cultural tourism destinations, where unique 

features and visitor motivations may alter the dynamics of satisfaction and behavioural 

intention. 

The current study attempts to fill the gap by extending the TPB and investigating tourists’ 

behavioural intention and actual behaviour formation process when visiting a cultural 

destination. Further, the current research also fills the gap previously ignored in many 

studies by examining the mediating role of tourist satisfaction. Thus, the study will 
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contribute to the theoretical development of travel behaviour formation by enhancing the 

sufficiency of a commonly accepted consumer behaviour model.  

SET Framework: Previous studies have focused on how tourism affects residents’ 

perceptions of economic, sociocultural, and environmental impacts (Guo et al., 2013; Martín 

et al., 2017; Nunkoo & Gursoy, 2012; Sinclair-Maragh et al., 2015; Wang & Xu, 2015), 

especially in developed countries (Jimura, 2011; Sharpley, 2014). Fewer studies have 

explored the residents’ lived experiences in cultural tourism destinations, particularly 

regarding the cultural impact on their communities (Jaafar et al., 2015). Studies that deal 

with residents’ lives permanently at cultural destinations are scarce. Therefore, the perceived 

cultural impact needs to be investigated in the context of the cultural backgrounds of the 

places (Pavlić et al., 2019).  

Resident perceptions significantly shape their attitudes toward tourism (Vargas-Sánchez et 

al., 2015), though many past studies have blurred the distinction between perceptions and 

attitudes (Sharpley, 2014; Sinclair-Maragh et al., 2015). In cultural tourism, these 

perspectives have often been combined with broader social impacts, making it difficult to 

pinpoint the specific cultural effects on residents (Bayno & Jani, 2016).  

Residents’ attitude is a critical factor in support for tourism development. Several scholars 

have interpreted resident attitude as perceived tourism impact differently, with some equating 

viewpoints, such as Hanafiah et al. (2013), Tournois & Djeric (2018), and Vargas-Sánchez 

et al. (2011), have considered perception and attitude as two distinct concepts, with the latter 

being a subset of the former. Martín et al. (2017) agreed and distinguished between residents’ 

perceptions of the positive and negative impacts of tourism activities on their communities 

and their overall attitudes toward the tourism phenomena resulting from these perceptions.  

Prior research has also focused on analysing resident attitudes toward tourism growth and 

development (Çelik & Rasoolimanesh, 2021; Gursoy et al., 2002; Gursoy & Rutherford, 

2004; Lepp, 2007; Mason & Cheyne, 2000; Mccool & Martin, 1994). However, as Sharpley 

(2014) mentioned, due to the overlapping or synonymous concepts of attitude and perception, 

the research fails to examine how residents' attitudes can affect the relationships between 

their perceived impact and support for tourism, especially in cultural tourism studies.  

It should also be highlighted that community attachment and involvement are critical factors 

in shaping residents’ support. Residents who feel empowered through attachment and 
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participation in tourism planning are more likely to support tourism initiatives (Lee, 2013; 

Nicholas et al., 2009). Because of community attachment, support for tourism can be 

expressed in diverse ways, such as voting, donations, and willingness to participate in 

community meetings in a tourism community (Gursoy & Rutherford, 2004). Similarly, 

involving locals in decision-making gives them control over tourism activities and helps 

them better understand the associated costs and benefits. This participation fosters trust and 

a sense of belonging within the community, helping to reconcile the need for economic 

growth with residents’ quality of life (Jaafar et al., 2015). Therefore, further research is 

needed to explore how community involvement and attachment influence support for 

cultural tourism.  

Moreover, much prior research has focused only on a direct effect on support for tourism 

development (Martín et al., 2017). However, there is still a gap in understanding how 

perceived cultural impact and resident attitudes mediate the relationship between the 

constructs. Therefore, in a broader sense, this study examines the influence of various 

factors, such as resident’s perceived cultural impact, attitudes toward cultural tourism and 

tourists, community attachment, and involvement, on residents’ support for cultural tourism. 

It also explores the mediating role of perceived cultural impact and resident attitudes in these 

relationships. 

SET has been extended to understand how people and organisations interact to maximise 

benefits and minimise costs. SET suggests that individuals’ attitudes toward tourism are 

shaped by their assessment of its impact on themselves and their communities (Ward & 

Berno, 2011). In other words, those who consider the positive effects of tourism are likely 

to have more favourable attitudes towards tourists and the tourism industry and vice versa 

(Vong, 2008). Numerous research works have been conducted to explain SET (Rashid, 

2020; Rasoolimanesh et al., 2015). However, the application of SET in cultural tourism 

studies has been limited, and this study aims to address that gap. 

Though numerous studies have been undertaken on residents’ support for tourism, 

conceptual ideas, findings, and policy implications emerging from existing research may not 

apply to cultural tourism because of their uniqueness in several aspects. Therefore, an 

attempt has been made to fill this gap using the revised SET, which will help to test a model 

of residents’ support for cultural tourism in Goa. By applying the revised SET framework, 
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the current research will bring detailed insight into community support, attachment, 

involvement, and attitude toward cultural tourism. 

CSI and SCTD Model: The theoretical gap is also identified in exploring and measuring the 

CSI, lacking previous research studies. Studies have only focused on conceptually 

explaining the indicators (Mathew & Sreejesh, 2017; Soini & Birkeland, 2014; Thimm, 

2019; Throsby, 2008).  Numerous studies have also attempted to develop conceptual 

sustainable models, such as Liu and Chen (2015), Liu (2003), Nguyen et al. (2019), 

Sangchumnong and Kozak (2018), and Stoddard et al. (2012); however, there is still a gap 

to explain theoretically and practically how these CSI influence SCTD, and to develop a 

complex SCTD model. Such a result will be helpful to all stakeholders in better marketing 

cultural tourism.  

The culture–tourism relationship holds great potential for all sides involved in local culture 

and overall sustainability (Terkenli & Georgoula, 2022). It should not be confused with 

attempting to engineer specific cultural changes socially while promoting cultural 

sustainability; instead, we are advocating the development of approaches that facilitate, 

rather than inhibit, the development and embedding of cultural capital around agri-

environmental activities (Burton & Paragahawewa, 2011). Despite the broad 

acknowledgement of the great potential for cultural sustainability and its indicators in the 

study area, no study seems to have been carried out specifically on ICH resources.  

2.6.3 Empirical Gap 

To the researcher’s knowledge, the study also revealed that existing research needs to be 

more adequate or conclusive. No research seems to have been carried out to empirically 

understand the stakeholder’s viewpoints and complications toward SCTD. Such views will 

influence the pathways suitable for achieving sustainable outcomes in cultural tourism. This 

study attempts to determine the most appropriate model to initiate and establish SCTD in 

the state in the coming years. 

The present study will focus on how empirically cultural tourism can be promoted and 

sustained for tourism development. Identifying empirical gaps can lead to developing new 

research studies and models to collect data or refining existing research methods to improve 

the data quality. It will also help to provide practical applications or effective 

implementation of research findings in practice. 
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2.6.4 Methodological Gap 

The researchers also noted that the existing methods and techniques, the unit of analysis, 

and measurement constructs speak about tourism in general. However, those are found to 

need to be revised, updated, or inappropriate for the present research question and, therefore, 

need to be modified. Thus, defining the methodology that applies to cultural tourism studies 

is important. Therefore, identifying methodological gaps can lead to developing new 

research methods or modifying existing ones to address the research question better. 

2.6.5 Geographical Gap 

Finally, the geographical gap was identified based on the area or specific region studies. It 

is observed that Goa, one of India’s famous destinations, needs more research in this area. 

Thus, the researcher can fill out this gap by doing the research. 

 

 

 

 

 

 

 

 

 

 


